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LEATHER...one of 187 industries 
served by General Chemical 


General Chemical Quality Products 
For the Leather Industry 


TANNING BLEACHING 


Ammonium Alum Oxalic Acid 

Potassium (Potash) Alum Sodium Silicate 

Aluminum Sulfate Sodium Bifluoride 
ium Thiosulf 

Sodium Thiosulfate FUR TREATING 


Sodium Bisulfite, Anyhdrous 
Sulfuric Acid Ammonium Alum 


Hydrochloric Acid Potassium (Potash) Alum 
DELIMING & PICKLING OTHER USES 


Sulfuric Acid Sodium Fluoride 
BISULFITING Epsom Salt 

Sodium Bisulfite, Anhydrous Glauber’s Salt 
DISINFECTING Chrome Alum 
Sodium Bifluoride Trisodium Phosphate 
Sodium Silicofluoride Aqua Ammonia 


For the Laboratory or Speciai Applications: 
Boker & Adamson Reagents and Fine Chemicals 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Offices: Albany © Adanta © Balumore © Birmingham ¢ Boston ¢ Bridgeport ¢ Buffalo 

Charloue Chicago Cleveland Denver © Detroiw Greenville (Miss.) Houston 

Jacksonville ¢ Kalamazoo ¢ Los Angeles ¢ Minneapolis ¢ New York © Philadelphia 

Pittsburgh Providence St. Louis San Francisco Seattle Yakima (Wash.) 
In Wisconsin: General Chemical Company, Inc., Milwaukee, Wis. 


in Canada: The Nichols Chemical Company, Limited * Montreal * Toronto * Vancouver 
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SOCONY-VACUUM 


Socony-Vacuum products have helped 


make good leather since 1866... 


Take choice hides . . . add skilled craftsmen . . . and specify 
Gargoyle tanning products. That's one formula for making 
good leather, proved over nearly a century! 


The complete line of Gargoyle tanning products includes 
Sulfolines — exceptional fatliquoring agents . . . Curriers 
Greases — unsurpassed for leather stuffing . . . the Solenes, 
Sole Waterproofing Compounds and micro-crystalline 
waxes — all made under the most exacting manufacturing 


standards to assure finest quality. 


Why not call your Gargoyle representative today? 


Ga rgoyle Leather Oils & Greases 


SOCONY-VACUUM OIL COMPANY, INC., TANNERS DIVISION, 26 BROADWAY, NEW YORK 4,N Y 
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Tall story. The publishing house of 
Dutton has just released a new novel 
entitled ‘The Girl In The Spike 
Heeled Shoes.” It's said to give 
readers quite a lift. 


Steady rise. Since 1949, South Afri 
cas industry has been expand- 
ing its annual production at a rate of 
850,000 pairs, or some 6 percent. 
This is in keeping with the country's 
population growth, Today the output 
of leather footwear is around 16 mil- 
lion pairs, as compared with 9.5 
million in 1940, and 7 million in 1930. 


Hot dogs. Bakery drivers in Van 
Nuys, Calif., are now using a new 
ph successful technique to induce 
housewives to come out of the house 
and buy baking goods. The drivers 
now drop rubber mats along sides of 
their trucks so the barefoot women 
won't burn their feet while standing 
on the hot pavement. Just asking: 
what'n hell's happened to shoe busi- 
ness in Van Nuys? 


Fading horses. Betting on a horse 
race may soon become as extinct as 
betting on a dinosaur race. Back in 
1910 the country had a horse popu 


INSIDE NYLON: the secret of Nylon's 
amazing strength, whether in thread 
or sheeting material, is illustrated by 
this X-ray microscope photo, show- 
ing how the strands form into sym- 


metrical loops. These strands have 
what's known as an “elastic memory,” 
enabling each strand to regain its 
original shape after stretching. 
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lation of 20 million, with some 75 
million acres required to feed them. 
Today the horse numbers are down 
to only 3,432,000, and only 12 mil- 
lion acres of pastureland are needed 
to feed them. This is also a simple, 
graphic story of a corresponding de- 
cline in horsehide leather supplies. 


Foremen training. Last year, the 
manufacturing industries alone spent 
an estimated $60 millions for train- 
ing foremen and supervisors. Last 
year, partly as a result of these train- 
ing programs, foremen's pay _in- 
creased |5.6 percent; the number of 
employes per supervisor fell from 30 
to 22; and the number of foremen 
increased 30 percent. 


Improved boot. The now-famous 
mountain climbing boot, specially de- 
signed for the Mount Everest climb 
this year, is being remodeled b 
Satra, the organization of the British 
Boot and Shoe Trade Research Asso- 
ciation, which designed the original 
boot. The revised version will be 
lighter and more flexible to permit 
greater foot mobility in climbing, 
without sacrifice of warmth and pro- 
tection. 
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affiliates Arden-Rayshine and Safety Box Toe 
have both the products and know-how to meet 
your specific shoemaking problems. Box Toes and 
other shoe specialties for everything from baby's 
booties to top sergeant's kicks. Materials ranging 
from softest felt to toughest austempered steel. 
We can't tell you the whole Beckwith story here, 


of course... 
ASK YOUR SALESMAN. 


: 


Milton £. Webber Edward R. Clifford Henry J. Kaula Froncis M. Finerty 


Le chyilf MANUFACTURING COMPANY 
DOVER NEW HAMPSHIRE 


SUBSIDIARIES AND AGENTS: ARDEN-RAYSHINE CO., & CASTEX LABORATORIES, INC., WATERTOWN, MASS. © BECKWITH MFG. CO. OF WISCONSIN, (MILWAUKEE) 

BECKWITH BOX TOE, LTD., SHERBROOKE, P. Q., CANADA © VICTORY PLASTICS CO. HUDSON, MASS * fFbLT PROCESS COMPANY, BOSTON, MASS 

SAFETY BOX TOE COMPANY, BOSTON, MASS. * AGENTS: WRIGHT-GUHMAN COMPANY, ST. LOUIS, MISSOURI * DELLINGER SALES CO., READING PENNSYLVANIA 
THE GEO. A. SPRINGMEIER CO., CINCINNATI, OHIO © FACTORY SUPPLIES, INC, MILWAUKEE, WISCONSIN 
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EDITORIAL 


A “Surplus” Is Only Something 
Somebody Hasn’t Tried To Sell 


The Much-Discussed Hide Surplus Holds Opportunity 
For The Leather Industry To Expand Its Markets 


Tue most talked-about problem fac- 
ing the hide, leather and shoe indus- 
try is the heavy “surplus” of hides 
being produced 

The problem, if such it can be 
called, is simple and fundamental. 
The bovine kill is at a record 40- 
million high. From 1951 to 1954 
our output of domestic hides rose by 
nearly 50 percent--from 17.8 million 
to 26 million. And it looks as though 
hide output is going to stay around 
this 26-million level for several years 
ahead. 


It’s already bringing about 
some significant changes and reper- 
cussions, We've suddenly blossomed 
into a hide-exporting nation for the 
first time. It has depressed hide 
prices to a prewar level when the na- 
tional economy was four times below 
what it is today, It has pulled us out 
of the world markets as a hide buyer, 
leaving surpluses overseas (their own 
hide output is also rising) —- and 
these surpluses will be used competi- 
tively against our own in aikive 
world market outlets. It’s forcing us 
to entertain proposals to do business 
with Iron Curtain countries (we 
wouldn’t sell them butter to feed 
them, but we're now selling them 
hides to shod them). 

Thus we've got 8,000,000 “extra” 
domestic hides on our hands that we 
never had before. With our meat 
consumption constantly rising, it 
looks like an abundant hide supply 
for years ahead, Meat consumption 
is also rising all over the world, 
which means more hides everywhere 

and fewer or tougher markets to 
unload our own surpluses, even at 
depressed prices. To a lot of hide 
men the future looks darker than the 
Black Hole of Calcutta. 


But far more discouraging is 
the sight and sound of tanners and 
shoe manufacturers expressing de- 
light and comfort from these con- 
ditions. They cite this heavy and 
prolonged hide surplus as having a 
“stabilizing” effect on today’s and 
tomorrow's rawstock markets. 
There’s nothing more pleasurable 


to the buyer than to see the seller 
jackknifed over a barrelhead with 
his supplies up and his prices down. 
Since the beginning of mankind no- 
body has changed this state of mind, 
this psychological sadism. And _ it 
isn’t going to change now as regards 
the sellers and buyers of hides. So 
long as our appetites for meat con- 
tinue to enlarge, and so long as cows 
and bulls take delight in partaking 
of the pastoral boudoir, a helluva lot 
of hides are going to be available. 
But in taking such an attitude to- 
ward these hide surpluses, the shoe 
manufacturers, and particularly the 
tanners, may be missing one of the 
finest opportunities of their lives. 


The tanning industry “nor- 
mally” produces about 24 million 
hides. Previously, about 5-6 million 
of these were imported to supplement 
domestic output of around 18 mil- 
lion, But now our domestic output 
alone is 2,000,000 hides above nor- 
mal needs. Those two million hides 
comprise about 100 million feet of 
leather. 

Now, what do you do with 100 
million feet of “surplus” leather? 
There are two answers: (1) if the 
market won't absorb it you don’t 
make it, and you leave it up to the 
packers and hide industry to worry 
about it; (2) you create new leather- 
consumption products or markets, or 
help to expand existing markets, so 
that your industry becomes bigger 
and more prosperous. 

The first is a negative approach, 
the second positive. The first is what 
the leather industry is tending to do. 
The second is what the leather indus- 
try can do, 


The statement of Ed Drew, 
Tanners’ Council economist, conveys 
stupendous import: “The new era in 
cattlehide supplies has this signifi- 
cance for all U.S. tanners: its effect 
on leather consumption levels and 
marketing potentialities... . The old 
bugaboo of inadequate supplies to 
meet an increased demand for leather 
and leather products has now been 
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relegated to ancient mythology. 
However real that goblin was in the 
past, today he is dead.” 

There, in a nutshell, is the “an- 
swer” to 100 million feet of leather 
made from surplus hides. As Drew 
stressed, there’s no longer an excuse 
that there isn’t enough rawstock to 
furnish leather to go after new mar- 
kets or expand present ones. Thus, 
for perhaps the first time in the his- 
tory of the U.S. tanning industry is 
a realistic and practicable opportun- 
ily to greatly increase its volume of 
production and sales via new market 
outlets, 


Is this just dream talk? If so. 
then a good share of the leadership 
of the leather industry must be ac- 
cused of it. For example, the most 
outstanding feature of the Tanners’ 
Council annual meeting last week in 
Chicago was the emphasis on market- 
ing, merchandising, new sales _plat- 
eaus, promotion, etc. In short, how 
to build markets and sell more 
leather. Practically everyone of the 
hundreds in the audience nodded his 
head in silent or open approval 
thus making them, indirectly, parties 
to the advocates of “dream talk.” 

Thus the remaining step is to build 
a bridge so that the leather industry 
can cross over from a state of ap- 
proval to a state of action. Leathers 
today, as a result of a whole fresh 
array of new qualities resulting from 
research, have more “sell” features 
than ever before in history. 


Nor need the tanning industry 
go far afield for its “new” markets 
to absorb this potential 100 million 
feet of leather. It may amaze most 
tanners to learn that our footwear 
production has not been a “normal” 
500 million pairs but almost 600 
million instead. ‘There are some 55 
million pairs ef rubber-fabric foot- 
wear not included in Census Dept. 
figures. And an additional 20-25 
million new-found types that are 
now being counted. 

With leather prices now extremely 
competitive, there is a fine potential 
market right on “home grounds” for 
absorption of more leather. And if 
the industry helps directly to expand 
footwear consumption, it stands to 
gain still more. 

The hide situation comprises a 
real difficulty. But you are either a 
pessimist or optimist. A pessimist 
sees a difficulty in every opportunity. 
An optimist sees an opportunity in 
every difficulty. 


Reprints of the editorial at nominal cost: 
Up to 100, 10¢ each; 200-500, Se each; 1000- 
3000, each; 5000 or over, each. 
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Colors of importance for 1955— 


CALCOFAST* GRAY G 
CALCODUR* GRAY L 


Grays, ranging from pale gray for 
women to deep charcoal shades for 
men, are slated for importance in shoe 
styles next spring and summer. To 
achieve such fashion-right shades, 
you'll want these two top-quality 
Calco dyes: 


Catcorast Gray G — produces level, 
green-toned gray shades on side, split, 
kid suede and garment sheep leathers; 
penetrates suedes sufficiently for top 


NORTH AMERICAN CYANAMID LIMITED 
DYESTUFF DEPARTMENT 
MONTREAL AND TORONTO 


buffing; works well in combination 
with acid and direct dyes; a good ton- 
ing color, it produces the charcoal 
shades you'll want for 1955. 
CaLcopur Gray L—a level surface dye 
of superior lightfastness, that imparts 
depth to gray shades; gives excellent 
results on side, split, suede and gar- 
ment leathers. ; 

For further information, consult your 


Cyanamid Dyestuff representative. 


*Trade-mark 


LOS ANGELES - 


AMERICAN Ganamid COMPANY 


OYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 


NEW YORK + CHICAGO BOSTON PHILADELPHIA 
PORTLAND, OREGON 
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Your SOLE Reason 
to Use 


DIAMOND COMPOUND 


) Roane and proved for 40 years — Diamond A is recognized as the Tanners’ 
standard sponging and washing compound. 


Here's why. Diamond A does a double job — (1) It prepares sole leather for 
rolling and protects the grain. (2) Used as a dip after rolling, it toughens the 
grain and improves color and finish. 


Why delay? Let the Borne, Scrymser representative give you full particulars 
on Diamond A. You'll agree it’s in a class by itself. 


' OTHER BORNE, SCRYMSER SPECIALTIES 
© (Get the Facts about These, Too!) 


COMPOUND for WHEELING 
COMPOUND for SPONGING 


Supreme A Compound 
Bretolene * Saxon Oil 
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“Yes, a 


DURALENE 


Finish is beautiful, and 


Water Won’t Hurt It” 


DURALENE Finishes produce the much desired aniline 
appearance with the required degree of uniformity. 


DURALENE Finishes impart rich color and life to leather, bringing out its 
full natural beauty. 


DURALENE Finishes are thin —- yet uniform — and the finish is flat and close 
to the grain. 


DURALENE Finishes are “tight”, durable, water repellent; are safer, more 
economical, easier to use. 


DURALENE 
See the dramatic DURALENE water test Finished. Leathers 
at the Show — Booth 83. ~ make good. 


TANNERY DIVISION shoes. 
B. B. CHEMICAL COMPANY < 


CAMBRIDGE 39, MASS, DURALENE is o trademark of B. B. Chemical Co. 
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The Rohm & Haas technical representative is a specialist of many years’ 8 
standing in leather-making. Backing him up—and increasing his helpfulness 
to you—is the work of Rohm & Haas scientists in the leather chemicals 
laboratories and other research divisions of the company. 


Up to the present time, Rohm & Haas technical men have accumulated 
centuries of experience in leather manufacturing. Their continuing work 
has led to the development of many chemicals which are now standard in 
the industry. 

Whatever your leather problems may be, talk them over with your 
Rohm & Haas representative. The chances are good he will be able to help 
you improve your processes as well as the quality of your finished leather. 


SOME OUTSTANDING ROHM & HAAS : 
LEATHER CHEMICALS ARE: 


OROPON—the pioneer enzyme bate, standard of 
the leather industry. 


TAMOL—the dye assist that made pastel colors 
practical. 


LEUKANO\—synthetic tan assist responsible for 


rene exaplon of whe ete ROHM HAAS 


OROTAN—synthetic tanning material providing in 

itself a complete replacement for natural tannins. o PA 
PRIMAL—leather finishing materials in the form of WASHINGTON SQUARE, PHILADELPHIA 5, PA. : 7 
aqueous dispersions of acrylic resins. Hepresentatives in principal foreign countries 


OnoPON, TAMOL, LEUKANOL, OROTAN and PRIMAL are trade-marks, Reg. U.S. Pat. Off. and in principal foreign countries 
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TANNERS’ CONVENTION CANDIDS 


From left to right: |—Buzz Argabrite, Richard Young and 6—J. N. Schell, W. F. Whitman and Simon Allen. 7— 

Pete Gebhardt. 2—Max Kornreich and John L. Arendt. Martin S. Morton, Herbert C. Hamel and F. D. Thayer. 

3—Frank E. Brown, Jr., Ben W. Seidel and Fred G. Weiss. 8—Bill Hinson, Jr., Stanley Levings and Geo. Belzel. 9— 

4—Fred Thayer, Harry Jordan and Bob Lotz, 5—Jack Carl Telander, Bill Beier and L. E. Whitman. 10—Evelyn 
Koeniger, Milton Burr and Jim Moses. and Jack Minnoch. 
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SULFONATED OILS 
Cod—Sperm—Neatsfoot 


QUEBRACHO EXTRACT 
Solid —Liquid—Spray Dried 


CHEMICAL SPECIALTIES 
Penetan—Actrasol SS and LS—Resista 


Carnauba — Candelilla — Montan — Ceresin 


More times than not, a morning phone call to TRASK 
puts your shipment on the road that day, when you need 
rush supplies of standard (and sometimes less easy-to- 
get) extracts, oils and waxes like those listed above. 
Stainless steel tank trucks bring many of these orders 
right to your door—TRASK was the first to introduce 
this more convenient, time-and-money-saving shipping 


method as standard practice. 


Next time you need action on an order, reach for a 
telegraph blank or the phone and ASK TRASK! 


ARTHUR C. TRASK CO. 


4103 So. LaSalle Street, Chicago 9 
CABLE: Actrask TELETYPE: CG 1478 
TELEPHONE: BOulevard 8-2030 
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“STUFFING GREASES 

“LIGNOSULFONATES 

1924 WAXES 

for the fastest service on the best products 

13 


W hen 4 out of every 5 of the nation’s leading tanners 


specify a machine it has to be good! And that’s how popular 


the FULTON COUNTY OSCILLATING BUFFER with 
pneumatic* opening and closing is with leading manufacturers. 


This precision-engineered machine is designed to perform 
superb buffing and snuffing . . . one simple operation buffs 


: - a side or a hide . . . and will increase production by 12%. The 
§ C1] a | l ll g Jenkins metal core brushes last longer, perform better; the 
‘ machine’s sturdy, lifetime construction assures years of repair- 
free operation at minimum upkeep-cost; just two turnbuckles 


to set and the finest buffer in the industry is ready to go to work 
for you. It’s available in 40, 50 and 60 inch widths. 

With Fulton “Toe Control,” fatigue is decreased as pro- 

duction is increased. It can be custom-fit to accommodate your 


th rs) * ) operator . . . high or low, left or right for most convenient opera- 
mcumatte tion. And in most cases, Fulton engineers can convert your 
” " present equipment to oscillator type machines and install “Toe 
BE Control” — all at surprisingly low cost with no wait for delivery. 

Please write for all particulars. 


optional at slight extra cost 


Machine & Supply Me. 


71 WEST FULTON STREET «+ GLOVERSVILLE, NEW YORK 


Overseas Representative—-WOLFF INTERNATIONAL, INC., 2577 North Teutonia Ave., Milwaukee 6, Wis. 
Eastern Re presentative—GEORGE FROMER CO., INC., 27 Walnut Street, Peabody, Mass. 
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1, Is the supply of Mead Chestnut Ex- 
tract adequate? 


Decidedly yes. Recent surveys show that 
there is enough chestnut wood in our forests to 
serve the leather industry for many years to 
come. Huge chestnut stockpiles, such as the 
one shown above, are converted under chem. 
ical control at five extract plants, insuring a 
steady supply of Mead Chestnut Extract. 


2. Why is Mead Chestnut Extract pre- 

ferred over other tanning agents? 
Mead Chestnut Extract is a superior tanning 
material, made by America’s largest producer 


of vegetable tanning extracts. Repeated experi- 
ence has shown: 


A. Chestnut tanned leathers do not oxi- 
dize, darken on exposure to light, or develop 
an uneven color on aging, as do leathers tanned 
with many other materials, vegetable or 
synthetic. 


B. Since the tanning system demands 
acid, the use of chestnut, with its plumping 
acidity, saves you money. 


€. Mead Chestnut Extract eliminates up 
to 28% of leachhouse losses. 


THE MEAD CORPORATION 


Tannin Extract Division, Lynchburg, Virginia 


This is only a portion of the many stockpiles of chestnut 
logs that insure a continuous supply of Chestnut Extract. 


D. There are no hidden costs. When you 
use Mead Chestnut Extract, no time- and 
money-consuming preparation is required. 


Ask about Mead Cold Soluble Chest- 
nut Extract for retanned leathers. And—for 
more pounds of plumper leather—standardize 
on Mead Chestnut Extract. 


IT’S A FACT! 


Mead Chestnut Extract will produce more 
pounds of plump leather per unit of tannin 
than any other tanning material. 
Vegetable Tan Yard Yield 
Tannin (white weight basis) 
Chestnut Wood Extract 67% 
Tanning Material A 61% 
Tanning Material B 63% 
Calculate your tanning material costs on a 
leather basis as well as on a tan unit basis. 
Mead Chestnut Extract, producing four to 
six pounds more leather, means positive 
savings. 
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Az A sharp 13 percent cut in the 1955 


budget of Leather Industries of America, from 
$590,000 to $510,000, is creating an undercurrent of dis- 
turbance within the tanning industry. Announcement of 
the slash, which came at the Tanners Council's annual meec- 
ing in Chicago last week, surprised most of the leather 
men. Chief cause of the cut: LIA fund is on a company- 
by-company sales assessment basis. Leather industry dollar 
volume in 1954 was down, due to lower leather prices. 
Hence dollar assessments to LIA fund were lower. 


Proposal of Sherwood Gay, president of Blanchard 
Bro. & Lane, and a LIA director, that the assessment level 
be raised so that the budget be lifted to $1.5 million, met 
with enthusiastic audience response. The proposal is ex- 
pected to receive official consideration shortly. Chances for 
a substantially boosted LIS budget appear good. Most 
tanners feel that LIA is doing a fine job and deserves 
heavier support. 


a National Shoe Fair pretty conclusive 
in revealing stability of shoe prices for next spring 
at least. Too many observers have been citing record 
slaughter, surplus hide supplies, lowest hide prices in years 
and downtrodden leather prices as basis for coming shoe 
price cuts. Not so, say manufacturers. Shoe prices in 1955 
will be about the same as 1954. 


Here’s the why and wherefore: Leather no longer 
the vital cost factor in shoes. True enough, 85°% of 
nation’s leather produced goes into shoes. But shoes are 
using less leather per pair. This trend, evident in wom- 
en's shoes for several years, now definite in men’s. Low 
cuts or tops, biggest style factor in men’s shoes today, one 
big reason. 


Sharp decline in use of sole leather another point. 
In a short seven years, shoes with leather soles have 
plummeted from 73° of all shoes (men's, women's and 
children’s) to little over 33° this year. And little if 
anything is being done to offset this decline. 


Fact is, labor, production and overhead costs replacing 
importance of leather and materials in shoe manufacture. 
This is something industry has neglected, is still neglecting 
to drive across to consumers. Result: whenever hide and 
leather prices dip, public begins to look for lower shoe 
prices, feels cheated when they don’t materialize. 
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stresses price stability. . . . American Hide on road back. 


X-Ray 


Leather Industries’ 1955 budget slash hurts. . . . Shoe Fair 


Interesting contradiction, American 
Hide & Leather Co. reports its fiscal first quarter sales fell 
over half a million from same period last year. Total was 
$1,983,540 as against $2,559,487 a year ago. Company's 
net loss this year rose to $206,620 from $5,078 in same 
1953 period. Yet one of country’s leading stockbrokers 
now citing American Hide stock as “better than average, 
very low priced speculation.” 


Brokerage is duPont Homsey & Co., which finds 
American Hide acting “very right technically.’ Homsey 
says stock is worth considering “despite one or two in- 
ternal conditions that should be recognized as not of the 


highest quality.” 


Actually, Homsey Co. is acting on good authority. 
American Hide's new president, Stanley M. Rowland, has 
done much in short time to revive firm's flagging business. 
Company has increased production at both tanneries, is 
taking substantial new orders. Rowland reports effect of 
new business already felt in late Oct., will have full impact 
this month. 


A: Men’s apparel business continues to 


profit from new fashions. In almost every type of 
men's clothing where new colors, styles, etc., have been 
introduced in past few months, sales have begun to boom. 
Result is men’s clothing industry appears more and more 
on verge of revolutionary boom. 


Witness sales reports from leading New York City 
retailers — department, apparel and men’s wear stores. 
Fully 24 of 25 leaders in this field reported sales gains of 
from 1% to 101% during Sept. over same month a year 
ago. Sept. results paralleled Aug. when gains ranged up 
to 89% over Aug. 1953. 


Men’s and boys’ shoes did better in Sept. than 
Aug. or July as expected. And Sept. 1954 sales topped 
the same month of last year in 17 of 23 stores. Gains 
ranged from 1% to 48%. In Aug., 15 of 23 stores re- 
ported sales increase over a year ago. 


Best Sept. shoe sales gains reported in top depart- 
ment stores where top figures were reached. Apparel 


stores close behind with men’s wear stores a fair third. 
Bur all showed heartening improvement with emphasis 
on better things to come. 
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FABRIcushoned SHOES SELBY 


Give your shoes this new look 


PLUS undrealned-of comfort over the toes! 


... revolutionary fabric 
development adds 


PLUS-aplenty 
to your line— 


STYLING PLUS. Dramatic sculptured 
effects last for life because fabric and foam are 
one integrated material. FABRIcushon opens 
unlimited design opportunities! 


COMFORT PLUS. It actually breathes! 
Gently molds to contour of foot. Shoe fits snugly 
but...uppers and straps never bind or burn, 


SALES APPEAL PLUS. Value-news 
spreads fast! Imagine how customers will 
broadcast your more flattering, more durable, 
more comfortable footwear priced no higher 
than shoes made with ordinary materials. Prac- 
tically sells itself. 


more comfort! FABRIcushon can be worked 
exactly the same as any ordinary fabric. Use 
it as plumper or as both plumper and liner. 
One material does the work of two or more! 


VERSATILITY PLUS. Better quality, “NGS 
Shoes by 


Make sure FABRIcushon is in your shoes for made by the patented 
Spring, and be sure to feature this exciting de- ANDAL® process 


velopment in your selling. Originally called 
Andalfoam—now creating 

sales magic for every 

kind of footwear 

as FABRIcushon! 


ANDREWS-ALDERFER CO. 1055 HOME AVE., AKRON, OHIO. 


Representatives in Boston, Chicago, Detroit, Los Angeles, New York, St. Louis, London, Mexico City, Toronto 
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te can't play ball on a flooded dia- 
mond and you can’t get maximum fleshing 
efficiency with anything less than the 
Stehling Hydraulic Fleshing Machine. 


This is the machine that opens and ° 


closes hydraulically, the machine that has 
no clutch, the machine with the fewest 
working parts, the machine that ends 
costly, time-consuming adjustments on 


the hydraulic combination. 


This is the machine that has 71/2 inches 
of space in the “open” position to sim- 
plify leather handling. This is the machine 
that fleshes calf skins, sides and upper 
leather, heavy sides for harness, sole or 
belting; bellies; shoulders; horse fronts—- 
and does a top job on every one. 

If you're struggling with anything less 
than a Stehling Hydraulic Fleshing Ma- 
chine, why not call the whole thing off 
right now and get fleshing under proven 


control? 


There's no obligation when you ask 


us to prove Stehling superiority. 


7 


The STEHLING HYDRAULIC FLESHING MACHINE is doing the 
kind of fleshing you'd like to do for tanners everywhere. Why 
not join them? 


-CHAS.H.STEHLING CO. 
1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 
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LOOK 
GRADING 


aud ECONOMY 


EXTRACTS 


Properly bated stock makes d 
PANCREATIC BATES 
character. Filled flanks improve FILLERS 


SOLE LEATHER FINISHES: 
SUGAR 
TANNERS’ LIME 
QUEBRACHO 
CHEMICALS 


grading and cutting figures for 


all tanners. Well finished 


sole leather has market 


appeal. Economy 


of tannage 2 
makes for profits! 


L. H. LINCOLN « SON, .«. 


COUDERSPORT, PA. 
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“Mission Accomplished” 


One vital part from a stock of 
more than 110,000 different 
parts... rushed to the factory 
where it is needed... so that a 
machine can go back into pro- 
duction . . . this mission is com- 
pleted hundreds of times daily 
by the WAC Parts System. 


In fact, many machine stop- 


pages are stopped almost as 
soon as they occur... by stra- 


tegically located supplies of re- 


_ placement parts for all the 300 


types of United machines. So 


highly organized is this system 
that more than 95% of all or- 
ders for replacement parts are 
shipped the same day they’re 


received. 


By helping the shoe manufacturer maintain efficiency of produc- 
tion, the (BME Parts System helps the shoe industry serve the 


American Consumer. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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The Magazine for Executives 


Aggressive Management Techniques 
Building Stronger Tanning Industry 


Emphasis Now Being Given To Better Profits, Research, 
Product Development And Inventory Control 


By Erhard H. Buettner, President 


Tanners’ Counc:! Of America 


There is one over-riding issue be- 
fore everyone of us as competitive 
companies and as an industry. That 
issue is the level of profitability 
which will enable tanning not only to 
survive, but to grow. 

In a competitive industry the an- 
swer must come from management, 
from management’s appraisal of its 
problems and corresponding action 
to solve them. We have to look to 
ourselves, and if results in an indus- 
try are not what they should be, 
then the responsibility is ours. 


Leather volume in 1954 for 
the industry as a whole was good 
by any standard. Industrial produc- 
tion generally was off some 10 per- 
cent. Overtones of recession and re- 
trenchment were in the air. Our vol- 
ume stayed up far better than aver- 
age and was a bright spot in the 
industrial picture. It may be that 
we lack perspective, but in the eyes 
of others the tanning industry in 
1954 gave the impression of vigor- 
ous activity and a maintenance of 
volume which was attributed to ener- 
getic merchandising, product devel- 
opment, and advertising of leather. 

But the volume the industry en- 
joyed is in sharp contrast with the 
financial results on the composite 
balance sheet of the industry. Our 
sales this year will reach the better 


Condensation of talk given before the Annual 
Meeting of the Tanners’ Council, Chieago 
October 28-29, 1954 
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part of a billion dollars, but those 
sales have not yielded the minimum 
profit essential for healthy progress. 
We have all heard a phrase which 
describes the tanning industry 
through many years. That phrase is 

‘Profitless Prosperity. This deserip- 
tion was all too apt for the past year, 
as far too many companies found 
out. 

Profitless prosperity is a stigma, a 
reflection upon our industry, that is 
not justified by our operations and 
that it need not be the case in the 
future. As an industry we can no 
longer be compared with the tanning 
business of the past generation, We 
have made huge progress in adapt- 
ing ourselves to the requirements of 
today and we are taking further 
large steps in the same direction. 
Through Leather Industries of 
America we have made strides for- 
ward in effective merchandising 
which were thought impossible only 
a few years ago. LIA represents the 
single most outstanding achievement 
of our industry acting and working 
in unison. We must think in terms 
of expanding its activities in the face 
of ever-increasing competition for 
the consumer's dollar. 

Intimately connected with aggres- 
sive merchandising is Research and 
Product Development. We have 
launched a new and extensive pro- 
gram which cannot help but contrib- 
ute essential tools in the form of 
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specific information and gained 
knowledge toward a better product. 

We may not have moved as 
fast as would have been desirable, 
but tanners have certainly launched 
activities which would have been 
considered visionary just a few years 
ago. The frame of mind in which 
this industry has tackled nationwide 
promotion, the spirit which has given 
us product development and new re- 
search undertakings can and must be 
applied with equal success to the 
achievement of reasonable and con- 
sistent earnings on sales, 

Every division of the industry had 
some difheulties and special circum- 
stances during the year. One of 
them which has affected every branch 
of the industry is our domestic hide 
supply. The entire industry, our cus- 
tomers and retailers have been af- 
fected by this change in the raw ma- 
terial supply picture. It has made 
itself felt in international markets as 
well. It created problems and neces- 
sitated adjustments, the end results 
of which have certainly not yet been 
seen. However, the relative speed and 
ease of the adjustment, under con- 
ditions without parallel in the past, 
is a tribute to this industry and 
shows its strength and the strength 
of its markets. A similar change in 
the basic supply pattern would have 
heen far more disturbing and 
locating a generation ago, This tran- 
sition to a new raw material supply 
structure makes any resemblance to 
normal for 1954 completely inaecu- 
rate. 

Everyone has proclaimed that we 
have shifted from a sellers’ to a buy- 
ers’ market, The implication is that 
manufacturers can operate profitably 
only when demand exceeds supply. 
| refute the inference as fundamen- 
tally unsound, Furthermore it  in- 
volves only very minor points of re- 
semblance with producer-buyer rela- 
tionship in former years. It is true 
that retailing quite generally pro- 
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There are 18 frames or pasting plates in 
this installation by SPECO, using @ minimum 
of space and providing complete control 
of temperature and humidity. Sliding doors 
qive free access to frames. There is com- 
plete housing for all items. 


HERE’S SPECO’S ANSWER. » ON TOGGLING 


(or PASTING) FOR THE SMALL TANNER OR FOR LIMITED 


PRODUCTION... W herever space or production requirements for 


TALK IT OVER pasted or toggled leather are limited, you can still 
WITH SPECO... have all the advantages of the standard SPECO 
pasted leather system on a smaller scale. 


© If you want to bring costs down 


d hold them down, let SPECO 4 
The same interchangeable plates or frames, the 


show you time and cost compari- same fine quality of pasted or toggled leather, the 


same increased yield . . . Toggling at its best! 


Rag The smaller SPECO units handle all types of leather 
efficiency. from splits to quality calfskins. No stains. No edge 

curling. Air circulation with positive control. The 
ultimate in engineering, installation and operation. 


company, inc. 
PARK RIDGE, ILL. 


EXPORT REPRESENTATIVES 


WOLFF INTERNATIONAL, INC., 
MILWAUKEE, WIS. 


2577 N. TEUTONIA AVE, | 
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Specifically created to impart uniform interior coloring 
and full elk character. Today's casual leathers 
require Igenal Browns to provide a broad range of 
browns and tans of unexcelled color performance 
when combined with surface dyeing direct and acid 
dyes to produce present day high-fashion color styling. 


IGENAL BROWNS PRMA and PGMA assure-— 


e Uniform penetration 
@ Slow exhaustion 


e Very level dyeing properties on chrome 
and alum tanned leathers 


e Compatibility with all surface dyeing 
acid and direct dyes 


Technical service on your leather coloring problems 
will always receive our prompt and efficient attention and 
we invite your valued inquiries. 


fom Research, to Reality. 


GENERAL DYESTUFF COMPANY 


A SALES DIVIGION OF GENERAL ANILINE & FILM CORPORATION 


ASS HUDSON STREET+ NEW YORK 14. NEW YORK 


BOSTON * CHARLOTTE * CHATTANOOGA * CHICAGO + NEW YORK * PHILADELPHIA + PORTLAND ORE + PROVIDENCE + GAN FRANCISCO 
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ceeded hesitantly in 1954. Some 
people have construed this attitude 
on the part of distribution as an at- 
tempt to avoid commitments and 
risk and to rely on the productive 
capacity of the nation to provide 
merchandise whenever and wherever 
it is wanted and needed. 

There is no comparison between 
what happened this year and seem- 
ingly parallel conditions of the past. 
The difference stems from the clear- 
cut realization by manufacturers and 
processors such as tanners, that they 
cannot carry the sole burden of meet- 
ing consumer demand. Industry has 
learned to control production so that 
output is adjusted to demand, It 
learned during World War II that 
huge inventories are an economic 
waste and unnecessary to meet the 
consumer's requirements. 


Inventory control has become 
an established tool because industry 
has learned that the risks and the 
cost of excessive inventory far out- 
weigh any costs connected with the 
curtailment of operations when nec- 
essary. The proof is evident from 
the figures of many industries in- 
cluding our own, Stocks of finished 
leather have remained low, far less 
than what used to be considered a 
minimum working inventory. And 
yet the tanning industry has been 


able to serve its customers with a 
greater variety and range of prod- 
ucts than ever before. 

It is now being recognized that 
all the burdens and risks of supply 
cannot be placed on producers, Rea- 
sonable commitments must be made 
by distribution unless it wants to 
forfeit its true function in our eco- 
nomic structure and lose business 
volume as well as profits. Apparently 
retailers have found that adequate 
stocks are a prerequisite to adequate 
business. The lessons of the first 
seven or eight months of 1954 should 
bear fruit in the future. Adherence 
to sound management policy, to 
strict inventory control at the manu- 
facturing levels should prevent an 
unbalanced merchandising position 
for which there is no necessity nor 
excuse, 


We can be optimistic for two 
reasons. In the consumption needs 
of some 160 million Americans with 
an insatiable appetite for better liv- 
ing, there is room for growth in 
marketing leather. Second, we have 
taken the first steps as an industry 
toward translating those potentialities 
into actual practice. It remains now 
for all of us in management in our 
own companies to see the possibili- 
ties before us as well as the means 
of achievement which are at hand, 


The Big Need Today Is For 
More Powerful Merchandising 


Shoe And Leather Industries Face Same Challenge: 
How To Cash In On A Market With Vast Potentials 


By Edgar E. Rand, President 


International Shoe Company 


As you know, | was leather buyer 
for the International Shoe Company 
from about 1930 through 1941. The 
treatment I received during that pe- 
riod at the hands of tanners and their 
representatives has left a lasting im- 
pression and memories which are still 
vivid. During the greater part of 
1942, 1943 and 1944, I participated 
in federal government wartime con- 
trol activities in Washington, and 
there again the attitude of members 
of your industry has left its mark. 


Condensation of talk given before the Annual 
Meeting of the Tanners’ Council, Chicago 
October 28-29, 10954. 
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So it has been with malicious pleas- 
ure that I have prepared for today’s 
meeting. 


My years as a leather buyer 
were the most enjoyable, relaxing and 
interesting of my career as a shoe 
manufacturer. My years in Washing- 
ton gave me a chance to develop a 
much better understanding of the in- 
dustry, of its scope of operations, of 
its problems. 

My discussion will treat the tan- 
ning industry and the shoe industry 
as if they were almost one and the 
same. There is much justification for 
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this approach because such a large 
proportion of the production of tan- 
ners goes into the shoe field; because 
the experiences of both industries dur- 
ing 1954 are quite similar. 


Both our industries have lost 
ground relatively in their position 
in the national economy. The per 
capita consumption of footwear for 
1953 based on production in pairs 
was not quite as high as that of the 
four years 1936 to 1939. In 1952 
the shoe industry obtained only 1.53 
percent of the total consumer expendi- 
tures amounting to $218.1 billions 
compared with 1.82 percent of the 
$67.4 billions of consumer expendi- 
ture in 1939, 

I do not have similar comparative 
figures on the tanning industry but 
the statistics show that production 
of all cattlehide leathers for 1952 
amounted to 22,663,000 cattlehides 
as against 22,095,000 cattlehides re- 
quired in 1939, In 1953, this produe- 
tion jumped to 24,020,000 which I 
hope can be taken as a portent of re- 
vival of the demand for leather pro- 
ducts in certain areas. For the differ- 
ence between cattlehide production in 
1953 versus 1952 cannot be accounted 
for by an increase in shoe production. 

We have encountered all this in the 
face of the greatest boom in our his- 
tory. You as tanners have seen the 
evaporation, the disappearance of an 
important segment of your market to 
so-called substitutes for leather. We, 
as shoe manufacturers, have lost a 
good part of our market to substi- 
tutes for foot mileage on the part of 
the American public. We have a 
public, a market, in a nation which 
almost literally lives on wheels. 


It amounts to an_ ineredible 
economic evolution for our country, 
and it has been a revolution in the 
habits and customs of our people. In 
1900 the rural population of the 
country was 75 percent to 80 percent 
of the whole. In 1925 it was still close 
to 60 percent. Today the farm popu- 
lation is dropping to the 45 percent 
mark. 

But even these remaining country 
cousins have not been untouched by 
this evolution. For example, most 
rural school districts today operate 
school buses or school transportation 
of some sort. 

You might feel that | am dis- 
couraged or pessimistic. This is cer- 
tainly not so. In the face of what I 
have described, most tanners and 
most shoe manufacturers enjoyed a 
pretty fair year in 1953 and in 1954. 
For example, suppose, about three or 
four years ago, someone had _ the 
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power of waving a wand to create 
overnight the raw material situation 
which now prevails. Such a prospect 
would have been welcomed virtually 
everywhere as the ideal solution to 
all problems, issues and ailments. 
Reasonable and stable raw material 
prices were the ideal and unattainable 
answer on which everyone agreed. 
But, the reality of such a raw material 
price level for a major part of the 
tanning industry has not been the 
great panacea. Why? 

The answer is not simple. Yet 
it must be understood if the tanning 
industry or any industry is to achieve 
success and profitability. Merchan- 
dising holds the key to success in 
almost every line of business now- 
adays. Profits are made and lost in 
selling, in the sale of ideas which can 
mold markets for the profitable ac- 
ceptance of a product. 

In the days when goods were 
pretty much staple, leather markets 
were taken for granted. Business 
energy and thinking were preoccu- 
pied almost exclusively with trading 
and speculative possibilities in raw 
material. 

That inbred preoccupation persists. 
Even today trivial jiggles in cattle- 
hides can absorb the time of man- 
agement in tanning and leather con- 
suming industries, time which is prob- 
ably more costly than the aggregate 
market value of the fluctuation. 

For the last 12 to 18 months we 
have enjoyed a degree of stability 
in raw material markets and in de- 
mand for our product which we would 
have welcomed only two or three 
years ago. Does this situation find us 
sitting around waiting for something 
to happen? Are we expecting some 
artificial stimulus such as a war 
boom or substantial further. inflation 
through pump priming, or threats of 
a price increase in raw materials to 
create the kind of demand we had in 
1950, 1951 and early 1953 to gen- 
erate the zip, the lively activity which 
we would like to see? This stability 
accompanied by sound and progres- 
sive economic prospects gives us a 
fine opportunity for the creation and 
development of further growth, 


If we have troubles, what are 
they? Certainly, you have had a def- 
inite increase in the use of substi- 
tutes for leather. As I pointed out 
we, as shoe manufacturers, have seen 
a great increase in the replacement of 
footwear as a utilitarian item. Let 
me give you another example on this. 

In 1940 International Shoe Co. had 
three factories producing an aggre- 
gate of 25,000 pair a day of nailed 
construction work shoes. Today we 
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have less than one factory making this 
type with a volume of less than 5,000 
pair per day. That market which ex- 
isted in 1940 has just vanished. 
What have we been able to do 
about it? Our company is produc- 
ing more men’s and boys’ shoes of all 
types than it did in 1940. But our 
record is not good enough. Per 
capita consumption, that old familiar 
phrase, on men’s and boys’ shoes is 
less than it was in 1940 with a greater 
decrease than the average of all types. 
But we are making a mistake if we 
feel that we as tanners, or as shoe 
manufacturers, have been singled out 
by an unkind providence to be vie- 


tims of these areas of substitution. 
We are surely not the only ones who 
have experienced the impact of new 
materials, and a new standard of liv- 
ing. We have only to look at textiles, 
hosiery, apparel, luggage, and others 
to realize that our situation is not 
exceptional. There appears to be no 
limit to the development of new types 
of fabrics, new treatment of materials 
whether they be natural, synthetic, 
plastic, or what not. 

When the record of 1954 is finally 
written in a couple of months, it may 
go down as the year of the great 
paradox. This is the year when facts 
add up to one answer, but the actual 


For Precision Control of Unhairing 


use HOOKER sodium sulfhydrate... 


@ Thanks to Hooker Sodium Sulfhydrate, you can ad- 
just the sulfide and alkali strength of unhairing solu- 
tions exactly as you wish, 


@ This is because Hooker Sodium Sulfhydrate in lime 
forms only half as much caustic soda as the same 
quantity of Sodium Sulfide forms. 


@ Alkalinity may be increased, without changing sul- 
fidity, by adding controlled amounts of Hooker 
Sodium Sulfide or Hooker Caustic Soda. 


@ This precision control of solutions ends hide injury 
from high alkalinity, and assures production of 
stronger, cleaner, better grained leather. Lower alka- 
linity limits attack on the hair, giving greater yields 
of better quality product. 


@ Hooker Sodium Sulfhydrate flakes dissolve rapidly 
even in cold water, producing a clear solution which 
can be used at once. There is practically no sedi- 
mentation even after long standing. 


@ And Hooker Sodium Sulfhydrate saves you 40% on 
chemical handling and storage—because you need 
only 60% as much to obtain the same sulfidity as 
with double strength Sodium Sulfide. 


Hooker Bulletin 500 tells more about Sulfhydrate 
Unhairing Solutions. suggests 
calfskins, hides for sole leathers, for side and 
upper leathers, and for specialties. A copy will be 
sent you free when requested on your company 


letterhead. 


HOOKER 


ELECTROCHEMICAL 
COMPANY 


| UNION ST., NIAGARA FALLS, N. Y. 
NEW YORK, N. Y. . LOS ANGELES, CAL. 
CHICAGO, ILL. .~ TACOMA, WASH, 


procedures for 
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vourse of thinking and sentiment in 
our industry gives another. Above 
all, 1954 has actually witnessed good 
volume, far better than might be in- 
ferred from the frame of mind of 
many manufacturers and tanners. 


There are several reasonable 
conclusions to be drawn from the 
past year. The key element is the 
inventory policy followed by retailers 
and the state of mind which that pol- 
icy reflects. To sell some 500 million 
pairs of shoes annually the total work- 
ing inventory at retail must be some- 
where in the vicinity of 200 million 


pairs. A modest percentage change 
from the vicinity of 200 million pairs 
can have an appreciable effect on the 
economics of production for manu- 
facturer and tanner. 


But regardless of the specific 
amount or pairage involved, there 
has been a tendency toward lower 
stocks at retail. It would not be cor- 
rect to describe this trend as an in- 
ventory liquidation movement. All 
the known facts of output for the 
past few years preclude the idea that 
shoe stocks were abnormally large. 
Shoe production certainly did not 


RIVER PLATE 
CORPORATION: 


EXTRACTS & RAW TANNING MATERIALS 


QUEBRACHO 


solid: 
CF dei C CROWN REALTAN 


liquid: 
SM...SMS 


powdered: 
ORDINARY . . . PUREX 


S 


spray powdered & solid 


MANGROVE & WATTLE BARK MYRABOLAMS 
TARA SUMAC DIVI DIVI 
POWDERED MANGROVE, 
MYRABOLAM & 
VALONEA EXTRACTS 


VALONEA 


Importers and Processors 


Subsidiary: THE TANNIN CORPORATION of MASS. Office & Plant: Peabody, Mass. 
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WATTLE 


solid: 
KENMOSA ELEPHANT 
liquid: 
WATEX 
powdered: 
WATTLE 


parallel the experience of the indus- 
tries where output boomed astronomi- 
cally after the war. For a number of 
years output and consumption of foot- 
wear have been too closely in line to 
permit accumulations of burdensome 
inventory. The very fact that produc- 
tion in 1954 will reach a total of ap- 
proximately 500 million pairs is proof 
positive that excesses were not prom- 
inent at the beginning of the year. In 
short, no fundamental change has oc- 
curred in the way of doing business 
in this industry nor is such a change 


likely. 


What has been experienced 
this year is a wave of inventory con- 
sciousness, and that in itself is not a 
new thing. Invariably shifts in trade 
sentiment and policy move to an ex- 
treme and are then followed by an 
offsetting or compensating change. 
The reversal comes when it is dis- 
covered that there is no simple pan- 
acea or risk-proof formula that can 
work without paying a heavy cost. 
Such a cost was actually paid this 
year and particularly in the last two 
months. Consumer demand held up, 
but unfortunately the merchandise 
was not always on hand to provide 
consumers with what they want. 


I think that 1955 will make both 
tanners and shoe manufacturers 
somewhat happier. The inventory 
adjustment period, even though a 
minor one, is about over, and with 
the continuing large population in- 
crease we can reasonably expect shoe 
production of 520 or 530° million 
pair. If we don’t get it, it is obvious 
that per capita consumption will 
show a further drop. 


And right here is the point of 
the whole situation. Neither shoe 
shoe manufacturers or tanners are 
spending enough time and money on 
market research, or on technical re- 
search. One of the reasons is that 
money for this area of activity must 
necessarily come from profits, and 
neither of us as a segment has en- 
joyed exceptional margins even dur- 
ing a great boom period. 

At International Shoe Company, it 
was only a few seasons ago that we 
set up our Market Research Depart- 
ment. It was only a few years ago 
that we organized our Product and 
Process Development Division. | 
cannot tell you that they have paid off 
as yet in the form of any startling 
increase in sales, anything very re- 
markable in the way of new products, 
or anything substantial in the way of 
greater profits. But based on the 
average experience of other indus- 
tries, | am confident that these cal- 
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BETTER FIXATION anno COLOR 
when your liquors have 


Good penetration, good color 
and high degree of tannage 
are dependable results with 
Wattle Extract... used alone 
or blended with other mate- 
rials. More and more high 
class leather is produced at 
economic sevings, too, with 
this unique tannin. 


WATTLE MAKES 


Qur extracts, made from the 
best grades of bark, are pure 
and untreated by any kind of 
chemical, Wattle Extract also 
has special colloidal proper- 
ties which help keep your liq- 
uors clear and impart desir- 
able qualities to the leather 
fibre. Improvement is sure. 


COOD LEATH 
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culated risks will in time be to the 
benefit of our company and its stock- 
holders, Why is it that a couple of 
tanners are working six or seven 
days a week when co dh are not run- 
ning at capacity? I think that the 
answer lies in market research, ag- 
gressive merchandising, and the crea- 
tion of a demand. Why should the 
tanning industry continue to rely on 
shoe manufacturers for the consump- 
tion of such a great proportion of its 
product? [| don’t think that all tan- 
ners are continuing to do so, 

For 1953 total cattlehide wettings 
were 1,200,000 hides above 1949 by 
about 5 percent. But the bag, case 


and strap leather group was up over 
30 percent; the upholstery leather 
group was up almost 50 percent com- 
pared to 1949. Shall | mention the 
kid tanning group—a loss of almost 
18 percent. | am certainly not in a 
position to offer any specific sugges- 
tions on the kid leather problem, but 
here again | am just as sure as | can 
be that a revival of the industry will 
come about only through the creation 
of a demand. 


In this program of Leather In- 
dustries of America, the tanning in- 
dustry has taken a proper forward 
step toward the regeneration of a 
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public interest in leather and leather 
products. 

We are promoting leather as an 
item of class and distinction and at- 
tractiveness, not as a cure for ath- 
lete’s foot, or fallen arches, or ham- 
mer toes. We are on the right track, 
but we have not gone far enough. | 
think that in our market research 
either as an industry, or individual 
tanners, we must pin-point our sur- 
veys toward the creation and devel- 
opment of new end products and end 
uses. 

To return to the plight of the kid 
tanners, this, to me, is the only an- 
swer. Somewhere along the line a new 
style footwear, or a new use for kid 
must be found. I understand that at 
least one kid tanner has awakened to 
the possibilities of this modern “Do- 
It-Yourself” pastime. He has devel- 
oped and is promoting a kid leather 
kit for home use as a hobby. It is 
possible that the “Do-It-Yourself” fad 
could grow into a permanent hobby. 

Why couldn’t calf, or even side 
leather, be prepared or made suitable 
and assembled into kits for hand tool- 
ing of leather for card table covering. 
or even certain types of upholstery, 
and other ornamental uses in the 
home? What about leather shorts 
not out of heavy side leather or splits, 
but of light weight, of even sueded 
kid, or sheep? We are not yet ready 
to permit our associates to start wear- 
ing shorts at the office, but why 
couldn't leather shorts be designed as 
an attractive gift item to make a 
change from the cotton and wool now 
being used so widely? 


We have the potential custom- 
ers. The next question is, are they of 
the type and character as to income. 
habits and style of living, to consider 
them as real, live prospects? A recent 
article in Fortune Magazine says that 
they are. It is quite convincing on 
the point and worth quoting in part: 
“... And how, if present trends con- 
tinue and the economy’s potent 
growth is realized, will the American 
income pattern look in 19597 By 
that time the focus of the market will 
have shifted upward remarkably, with 
the $5,000-and-over income groups 
making spectacular gains. Despite a 
probable U.S. population increase of 
more than eight percent, the groups 
with $4,000 and under will be smaller 
and, taken together, will have less to 
spend, (Actually, the number of 
single individuals below $5,000. will 
probably expand by nearly two mil- 
lion, whereas the number of families 
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with Incomes under $5,000 will 
shrink by something like three mil- 
lion, to something around 25 million. ) 

“But the number of family units 
with more than $5,000 will increase 
by nearly half, from 13 million to 
19,300,000, and family units with 
$5.000 to $7,500 will account for 
3,400,000 of the 6,300,000 increase. 
The $5,000-and-over consumers will 
account for about 60 percent of all 
expenditures, against 58 percent in 
1953; the $5,000-to-$7,500 group 
alone will account for 27 percent, 
against 22 percent in 1953; the 
$7,500-and-over group will account 
for 33 percent, against 26 percent in 
1953. 

In addition to this bright pic- 
ture, we have prospective increases 
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of population which in a sense give us 
a long-term guarantee. These popu- 
lation figures have been tossed around 
so frequently during the last 10 years 
that we have come to regard them as 
commonplace. But they are still im- 
pressive. For the next ten-year pe- 
riod, we can expect the arrival of 
30,000,000 new people for a net in- 
crease well above the 20,000,000 
mark. It’s actually almost ineonceiv- 
able. The newcomers amount to twice 
the present population of Canada, 
they equal the present total for 
Mexico. 

This vista, with its near horizon, 
staggers the statisticians, excites the 
imagination, stimulates the ambitions 
and besides that, it should be a hell of 
a lot of fun. 


Whole World Increasing Supplies And 
Consumption Of Hides And Skins 


lron Curtain Countries, However, Showing Declines And 
Turning To World Markets For Needed Rawstock Supplies 


By Julius G. Schnitzer 


U. S. Department Of Commerce 


I will endeavor to present the facts 
and figures on the world rawstock 
supply situation. I have been able to 
obtain the required data in the form 
of reliable estimates for virtually 
every geographic area. Moreover, in 
order to maintain this information 
on a current basis, | have just re- 
quested the State Department to send 
out a world-wide questionnaire on 
current trends and developments. 

Meat consumption is, of course, 
the prime factor in determining live- 
stock numbers and hide and skin pro- 
duction, and there has been a slow 
but constant expansion in such utili- 
zation during recent years. In 1953 
world meat consumption was about 
10 percent greater than the annual 
average for the years 1946-50. This 
rate of increase has been maintained 
during the first half of the present 
year. This growing meat demand was 
primarily responsible for the increase 
in world livestock numbers which, in 
turn, has actually meant a larger cur- 
rent and potential supply of essential 
raw materials for the leather industry. 


Condensation of talk given before the Annual 
Meeting of the Tanners’ Council, Chicago 
October 28-29, 1954. 
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Estimated world livestock to- 
tals as of January | of the present 


year amounted to 856 million head of 
cattle, 841 million sheep, and 207 
million goats. Although these are all- 
time highs, there have been some 
minor changes in geographic distri- 
bution. 

Asia is credited with 41 percent of 
the goats, 36 percent of the cattle, 
and 20 percent of the sheep. Europe, 
including the Soviet Union, has al- 
most 26 percent of the sheep, 19 per- 
cent of the cattle, and 18 percent of 
the goats; while Oceania is credited 
with approximately 20 percent of the 
sheep, 24 percent of the cattle, and 
less than one percent of the goats. 
South America owns 15 percent of the 
sheep, 16 percent of the cattle, and 
eight percent of the goats. 

North America has less than five 
percent of the sheep but more than 
15 percent of the cattle. Africa con- 
tinues to expand its livestock numbers 
and now controls 141% percent of the 
sheep, 11 percent of the cattle, and 
28 percent of the goats. Favorable 
progress is also being made in im- 
proving the quality of African live- 
stock, partially with United States 
technical assistance. 

Expectations are that there will be 
a slowdown in the rate of the live- 
stock increase during the immediate 
future. This trend should not be 
alarming since the present high to- 
tals will generally be maintained. All 
species will be affected and indica- 
tions of the slowdown in gains are 
already being recorded during the 
first half of this year. 

Reliable reports advise sizable 
declines in the number of animals in 


ESTIMATED WORLD LIVESTOCK POPULATION * 
(In Millions) 


Average 
1936-40 1946-50 
CATTLE 
North America 96.7 112.6 
Europe (incl, USSR) 163.0 144.8 
Asia 295.7 282.1 
South America 105.5 126.5 
Africa 64.4 84.6 
Oveania 18,2 19,1 
TOTAL 743.5 769.7 
SHEEP 
North America 59.7 42.8 
Europe (incl. USSR) 189.8 177.0 
Asia 152.6 148.9 
South America 100.9 117.5 
Africa 99.7 98.3 
Oceania 144.0 136.3 
TOTAL 746.7 720.8 
GOAT and KID 
North America 11.8 11.5 
Europe (incl. USSR) 33.9 37,2 
Asia 115.2 105.8 
South America 15.5 18.0 
Africa 66.8 67.4 
Oceania 0.6 0.5 
TOTAL 243.8 240.4 


* (As of January | for 1953 and 1954) 
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Percent of Increase Over 


1953 1954 1936-40 1946-50 1953 
129.2 131.3 
159.9 160.6 
306.5 309.0 
139.4 139.8 
93.2 94.1 
21.1 21.6 
849.3 856.4 15,2 11.1 0.8 
39.1 38.4 
217.2 216.7 
166.2 169.4 
126.4 127.6 
119.7 122.0 
159.3 167.0 
827.9 841.1 12.6 16.7 1.6 
12.2 12.4 
46.5 47.6 
113.9 110.1 
20.9 21.8 
74.2 74.6 
0.8 0.7 
268.5 267.2 94 
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the Soviet Union and other commu- 
nistic countries. This is said to result 
from the failure of the “cooperative 
farm program” and probably ac- 
counts for the larger hide and skin 
purchases on world markets by the 
lron Curtain countries during recent 
years. 

The same situation is now reported 
to be occurring in China where the 
livestock numbers are presently re- 
ported to be at the lowest level 
reached during the past 20 years. 


Substantial animal losses have also 
been reported in the area of the recent 
fighting in Indochina. This was due 
to the fact that the armies in the field 
lived off the land and retreating farm- 
ers were unable to take their animals 
with them, frequently preferring to 
kill livestock rather than to permit 
these to fall into the enemy hands. 
Animal numbers in South America 
will increase but slightly during the 
immediate future. Argentina is mak- 
ing very satisfactory progress in re- 
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covering from the losses incurred by 
the drought a few years ago. Africa 
and certain Asiatic areas afford very 
favorable opportunities for the ex- 
pansion of livestock. As in Africa, 
technical assistance is being extended 
under our Point IV program with 
preliminary reports indicating rather 
favorable progress. 


Now let’s take a quick look 
around the world to observe the hide 
and skin potentials. The best starting 
place for a discussion on cattlehide 
production and trade would be South 
America, with particular emphasis on 
Argentina and Uruguay. As of the 
first of the current month, cattle kill 
in Argentina was expected to be 10 
percent higher during this year than 
in 1953. further increases are also 
anticipated during the coming two 
years owing to the gradual rebuilding 
of herds in the past 24 months, and, 
also because the government there is 
interested in continuing this trend. 

Stocks of frigorifico hides were 
virtually exhausted on the first of this 
month and local tanners were obtain- 
ing higher allotments of current sup- 
plies so that no substantial volume 
will be available for export during 
the remainder of the year. With com- 
mitments to Tron Curtain countries 
completed, [API has reduced hide ex- 
port prices by from 2 to 6c a pound 


For beautifying leathers of all types 
HABU-COAT Finishes by HADLEY’S 
comprise the newest formulations in 

any color range. . for application by 
swab or spray. Modern laboratory 
facilities assure controlled quality 
that meets the high standard de- 
manded by the leather industry. 
All finishes are customized to 
your specifications. Send us 


according to type, in an effort to re- 
gain markets lost to the United States. 
Despite these reductions, however. 
Argentine quotations are still higher 
than ours. While there has been some 
increase in domestic leather produc- 
tion, this has not been sufficient in 
cattle hides to have any marked effect 
on the export volume of raw hides in 
the immediate future. 

Hide production in Uruguay for 
the first nine months of this year was 
only slightly higher than in 1953, 
with no marked change in domestic 
consumption. Exports of salted hides 
increased, with substantial shipments 
to the Soviet Union, while those of 
dry hides declined. In this country, 
too, prices during recent months were 
from 2 to 3c a pound lower than a 
year ago. 


your swatches. 
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Australian production, exports, 
and consumption of hides have also 
edged upward during recent years, 
but gains in domestic use were smaller 
than either in supply or foreign sales. 
Growth in the home consumption and 
exports of meat has been responsible 
for this trend with local tanners un- 
able to absorb much of the larger 
supply of hides. Japan, Turkey, and 
the U.S.S.R. have been the principal 
export markets for Australian hides 
in recent years and are expected to 
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continue to offer outlets for the larger 
amounts anticipated in the immediate 
future. 

Similar to the situation described 
for Australia was the position in New 
Zealand, although the reduced buy- 
ing by Japan was more keenly felt by 
this country. Curtailed Japanese pur- 
chases of hides were reported to re- 
sult from the reduced sterling hold- 
ings and it is difficult now to deter- 
mine when Japan will again begin 
buying. However, expressed hopes 
are that the Soviet Bloc will soon be- 
gin placing substantial orders in New 
Zealand and that such activities would 
halt the downward trend which be- 
came apparent in quotations during 
recent months. As in Australia, New 
Zealand tanners are not in a position 
to absorb the increased available sup- 
plies. 

Although not of direct interest to 
users in the United States, but still 
affecting the world position, are the 
increased exports of African hides. 
These types have been finding ready 
outlets in many of those European 
markets in which price is of greater 
interest than quality. Strong efforts 
continue to be made to improve the 
take-off and cure in several African 
areas and if successful, these types 
will then be able to compete on most 
world markets. 

Production and consumption 
of sheep skins both recorded in- 
creases in Argentina during the pres- 
ent year, while exports declined. Loss 
in foreign sales is said to result from 
the higher prices asked for Argentine 
supplies. However, the domestic tan- 
ners have been able to absorb more 
of the expanded supplies and should 
be in a position to continue to do so 
for the next two years. 

Australian sheepskin production 
has held up quite satisfactorily and 
the amounts available for export have 
been larger. These skins have a 
rather wide distribution and are 
eagerly sought by European, as well 
as American tanners. The high rate 
of supplies will continue and the ex- 
port distribution will naturally de- 
pend primarily on the prices offered 
by the various importing countries. 

New Zealand production has also 
held up well with expectations that 
only slight declines, if any, will be re- 
corded in the next two years. Of par- 
ticular interest regarding the sheep- 
skins originating in this country is 
the development of a new pickling 
process which permits a wider end 
use of these skins. This process was 
developed by the New Zealand Leather 
and Research Association because of 
the numerous complaints from for- 
eign buyers of the poor condition of 
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these upon arrival in export markets, 
Current annual export supply of these 
skins is placed at 18 million yearly 
and like the Australian varieties, they 
should now have a favorable distri- 
bution on world markets. 


Argentine production and ex- 
ports of goat and kid skins have 
been lower in the past 20 months than 
previously but domestic consumption 
remained quite steady. Foreign sales 
during the first half of the present 
year declined by more than 40 per- 
cent and since there are no large 
stocks on hand there are no indica- 
tions of any material growth in this 
trade for the remainder of the year. 
More of the domestic tanners have 


shown an interest in this raw material 
and it is quite possible that local use 
will continue to expand, so no marked 
gain in foreign sales is indicated. 


The supplies of goat and kid skins 
formerly obtained from China are lost 
to us. Not only does the regulation 
by our Treasury Department prohibit 
purchases of these skins from Red 
China but the fact that virtually all 
of the skins are being sent to the So- 
viet Union also limits their foreign 
distribution. 

However, reliable reports indicate 
that the U.S.S.R. is disposing of some 
of the Chinese goat and kid skins in 
various markets, principally Euro- 
pean, but no definite information is 
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You don’t need to pre-dissolve BARIUM* 
SODIUM SULPHIDE FLAKES because they’‘re 
wafer thin and ready to go to work at once. 
They dissolve quickly into a pale yellow 
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or other heavy metals. No wonder more 
and more tanners are calling for BARIUM* 
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available on the volume of such trade. 
a oN reaching us from the Far East 
indicate that current production of 
goat and kid skins in China is much 
lower than in former years with no 
signs of any marked improvement in 
supplies during the immediate future. 
It will be necessary for the number of 
goats to be increased considerably in 
China before this country has a poten- 
tial volume of skin exports such as 
formerly prevailed. 


Exports of goat skins from 
India during the years 1949-51, in- 
clusive, averaged 18 million while in 
the past three years this trade has de- 
clined to an average yearly volume 


the principal market for the goat and 
kid skins exported from India and 
our percentage of the total trade has 
been declining of late. 


During the fiscal years ended 
March 31 of 1952 and 1953, the 
United States purchased more than 65 
percent of the total Indian shipments 
of goat and kid skins. In the fiscal 
year ended on March 31 of the pres- 
ent year, less than 55 percent of the 
total came to the United States. 
Larger sales to countries such as the 
Netherlands, West Germany, and the 
United Kingdom during the fiscal 
year just closed accounted for the 
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of 15 million. The United States is 


lower ratio of the total trade shared 
by the United States. 

Goat and kid skin exports from 
Pakistan have been rather well main- 
tained during the past five years, with 
declines occurring in one year gen- 
erally regained in the following year. 
This is another market in which the 
United States has lost ground because 
of the active interest of buyers from 
elsewhere. In the first six months of 
the present year, shipments to the 
United States were lower than a year 
ago while those to the United King- 
dom, Netherlands, Japan, and others 
were substantially higher. The fact 
remains that buyers in these other 
countries were apparently willing to 
pay the asking price when competi- 
tive conditions in the United States 
prohibit such payments. 


Here is a summarization of the 
outlook for hide and skin supplies 
outside of the United States for the 
next few years: 

1. World hide supplies outside of 
the United States are tending to in- 
crease in most areas, the major ex- 
ception being the U.S.S.R. Argentina, 
Australia, Canada and Africa are the 
areas to which we can look for in- 
creased hide supplies. 

2. The picture on calf skin supplies 
is not too clear. The tendency to in- 
crease herds in order to supply the 
growing demand for meat, especially 
beef, will probably operate to keep 
calf slaughter from showing the same 
growth expected in mature cattle. As 
indicated, this applies essentially to 
beef stock since the areas where the 
dairy industry dominates is expected 
to provide some increase in calf skin 
supplies. 

3. Foreign supplies of sheep skins 
for the next year or two are not ex- 
pected to show any material change 
from current levels. The New Zealand 
crop for this season should be close 
to that of the last and may continue 
high for another year or two. Austra- 
lian supplies are also expected to re- 
main at the present high level. 

4. Goat and kid skin supplies are 
not expected to increase. There is 
little hope of obtaining many of these 
skins from China, even if our own 
government had no prohibition on 
trade with Red China. 


I have mentioned Russia in 
this summary only with respect to her 
diminishing hide supplies. Russia 
does enter the picture in other areas 
as well, but mainly on the buying 
side. That country has been an im- 
portant factor in many supply areas, 
will continue to be so, and is apt to 
turn up in any of the world markets, 
including the United States. The fail- 
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ure of her own herd-building pro- 
gram plus her apparent shift to a 
consumer satsisfaction program, 
makes it more than likely that Russia 
will be operating in raw material 
markets for some time. 

Other countries, too, are moving 
towards increased consumption of 
hides and skins either because of im- 
proved economic conditions or be- 
cause of programs for developing 
their own tanning industries, or both. 

And this is my final conclusion: 
for at least the next year or two, bar- 
ring both wars and economic break- 
downs, available export supplies of 
most hides and skins in the world 
markets will be at least as good, if 
not somewhat higher than they were 
in the past year. 


Textileather Hits Top 


A new all-time sales record for the 
Textileather division of The General 
Tire & Rubber Company, Toledo, 
Ohio, was set during September, 
Jules D. Lippmann, general manager, 
reports. 

Sales increased 12.4 percent over 
the previous record month of June, 
1953. During 1953, Textileather’s 
sales were $19,600,000 which was 
the highest volume recorded in the 
company’s 43-year history. 

In setting the new sales record 
during September, Lippmann pointed 
out that prices of Textileather prod- 
ucts are 12 percent lower than in 
1953. The company’s backlog of 
orders has shown about an eight per- 
cent increase and it appears likely 
that 1954 sales will exceed last year’s 
record volume. 

To date incoming orders are keep- 
ing pace with last month’s and Oct. 
sales volume is expected to be on 
par with Sept. 

Lippmann said no one industry to 
which Textileather sells could be 
singled out as the contributing factor 
to the increase in sales. Textileath- 
er’s plastic coated fabrics and proc- 
essed textiles are used by a wide 
range of industries including shoe, 
automotive, furniture, luggage, sport- 
ing goods, and many others. 


Cudahy Signs 

Cudahy Packing Co. and the ClO 
United Packinghouse Workers have 
signed a two-year contract provid- 
ing for a five cent hourly wage in- 
crease and improved welfare bene- 
fits. 
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In announcing the agreement, 
union president Ralph L. Helstein 
said agreements were also completed 
to distribute an estimated $2,000,000 
in severance pay to 2,500 Cudahy 
workers who lost their jobs when the 
firm suspended operations plants 
at Sioux City, lowa, Newport, Minn., 
and Albany, Ga. 

The new pay boost brings the av- 
erage hourly rate to $1.55. 


Hides For Soviet 


A total of 114.500 wet bovine hides 
and skins valued at nearly $1,000,000 


were licensed for export to eastern 
European countries between Jan. | 
and Oct. 15, the Government reported 
this week. 

The Bureau of Foreign Commerce 
noted that “No apparent interest was 
evidenced in exporting” the items to 
the Communist Bloe until early this 
year. It has approved all hide and 
skin export license applications sub- 
mitted for approval. 

The Bureau also said 80,000 Ibs. 
of croupon leather, valued at $100,- 
were licensed for Soviet Bloc 
export during the same period. 
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TANNERY OILS 


MARDEN-WILD CORPORATION 
CHROME OR COMBINATION TANNAGE? 


Whatever your preference, or your customer's 
requirements in leather, there are SPECIFIC tan- 
nery oils and fat liquors, as well as formulas for 
their usage, best adapted to your INDIVIDUAL | 


| Basically, M-W, "Mardol"’ oils and fat liquors 
are PROVEN products. They reflect the POOLED 
KNOWLEDGE of oil specialists and practical | 
tanners, obtained down through the years. | 
| A practical, personalized tannery service, | 
directed by an expert in oils and fat liquors, is | 
yours for the asking. Write, wire, or po we in 
Consultant "'D"' today for further information, at | 


| MARDEN-WILD CORPORATION 
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| MARDEN-WILD OF CANADA LTD., HALIFAX, N. S. 
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DOMESTIC RAWSTOCK OUTLOOK 


Hide And Leather Supply To Be 
Heavy Over Next Few Years 


But This Ils Seen Optimistically As A ''New Era’ To Open 
New Markets And Expand Industry Via Increased Supplies 


By Edward L. Drew, Economist 
Tanners’ Council Of America 


In the course of only three years, 
from 1951 to 1954, we have seen the 
domestic cattlehide supply increase 
from about 17,800,000 hides — to 
something better than 26 million, an 
increase of close to 50 percent. Fed- 
eral inspected slaughter alone this 
year will yield more hides than our 
total slaughter did only three years 
ago. Such an increase is unprece- 
dented in the statistical history of 
the leather industry. It has trans- 
formed the United States from a 
hide deficiency nation to a new ex- 
porting nation and we have become 
one of the most important hide sup- 
pliers in world markets, The change 
in the role played by the United 
States in international markets has 
come about in such a short period 
of time that it is lithe wonder that 
many people in our allied industries 
were skeptical of its permanence and 
were talking in terms of continued 
export controls in order to protect 
our new found wealth. 


Is this just a temporary situa- 
tion making part of 1953 and all of 
1954 unique— or is this a situation 
that to a large extent will be with us 
at least for the next couple of years? 


The chances are very much 
against any sharp downturn in cattle 
numbers. Cattle slaughter will be 
maintained at a high level at least 
over the next several years. This 
doesn’t mean that cattle kill will stay 
at the 26 million head level of 1954. 
It may be slightly less than this next 
year or the year after but this 
“slightly less” estimate still means a 
kill considerably higher than in for- 
mer years and probably higher than 
at any time prior to the 1953, 1954 
volume. This is especially true of 
the total bovine kill which includes 
calves. 
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Back in 1945 and 1947 the total 
bovine slaughter managed to break 
through the 35 million mark while 
this year we will see a total of about 
40 million. This increase of five mil- 
lion head was entirely in the cattle 
kill since calf slaughter has not yet 
reached its 1947 peak. The outlook 
for the next couple of years points 
to a new cycle of slaughter, higher 
than the old 35 million peak and 
probably hovering close to the 40 
million mark with the cattle kill com- 
ponent making up at least 60 percent 
of the total. And it should be noted 
here that it takes six million sheep 
and lambskins or nine million goat 
and kid or four million calfskins to 
equal one million hides —and that 
doesn’t include splits. 

Two questions that now prac- 
tically ask themselves are (1) Is 
this U. S, picture of cattlehide sup- 
plies unique in the sense that while 
we are at a high level the rest of the 
world will be at a low leve! of cattle 
slaughter? (2) Is the outlook for 
other types of raw stock one of de- 
creasing supplies with the increase in 
hide supplies only a balancing off- 
set? 

The answer to the first question is 
a “no.” World cattle numbers—and 
world cattle slaughter—-outside the 
U.S. (except for Russia) are also on 
the upswing, even though the in- 
creases are not as dramatic as those 
here in the U.S, 

The answer to the second is a sort 
of qualified no, While no expansion 
in goat and kid slaughter is in the 
picture there is also no decline ex- 
pected from recent levels. the 
sheep and lamb skin supply picture 
there are expectations for a decline 
in domestic kill for the immediate fu- 
ture but a more than offsetting ex- 
pansion in foreign supplies. In the 
case of both these major sources of 
supply, it should be pointed out 
again that it would take a fantas- 
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tically large decline in supplies to 
offset only a small increase in cattle 
hides. 

The subject of this discussion is 
“The Long Range Significance of 
U.S. Cattlehide Supplies.” Now that 
we have examined the background 
of this question what is the answer- 
what is the significance of the ex- 
pected continued high level of U. 5. 
cattlehide supplies? 


In the first place, the center of 
gravity in world hide and skin mar- 
kets has shifted to the United States. 
Today, and, apparently, for the next 
several years at least, the size of the 
hide surplus produced in the U. 5. 
over and above our own require- 
ments, will be a determining factor 
in world hide markets. The weight 
of this factor is measured not alone 
by the size of our exportable surplus 
but also by the size of our with- 
drawal from world markets as a 
buyer. 

If formerly we needed to import 
some three million hides and now are 
potential exporters of three or four 
million hides the net result in world 
markets outside the U. S. is the same 
as though six or seven million new 
hides had come into being. World 
cattle numbers even outside the U. 5. 
are steadily rising. 

We have learned that the supply 
potentials for other types of raw 
stock are also rising on a world basis 
even though the U. S. contribution 
may not also be moving up. The 
growth in world cattle numbers car- 
ries with it the corollary of increased 
calfskin supplies. World sheep num- 
bers are still increasing to a greater 
degree than U. S. flocks have de- 
creased, And even in goatskins there 
seems to be an indication of at least 
sustained supplies. 

The new era in cattle hide sup- 
plies, then, has this significance for 
all U. S. tanners, regardless of the 
raw material they use: the higher 
level of cattle hide supplies is on top 
of normal supplies of leather-mak- 
ing raw stock, not a fill-in for short- 
ages. As such this higher supply 
level cannot help affecting  prac- 
tically all raw material markets. It 
can have one additional significance: 
that is its effect on leather consump- 
tion levels and marketing potentiali- 
ties. The old bugaboo of inadequate 
supplies to met an increased demand 
for leather and leather products has 
now been relegated to ancient myth- 
ology. However real that goblin was 
in the ast, today he is dead. 
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LEATHER MERCHANDISING 


There's A Lot Of Sales Power 
In The Theme “Genuine Leather’ 


Characteristics Of Leather Shouldn't Be Camouflaged 
But Brought To Public Attention With More Selling Impact 


By Norman H. Lezin 
A. K. Salz Company 


I would like to express some cun- 
victions on why the tanning and sell- 
ing of leather should be profitable. 
Fortunately or unfortunately, I do 
not know the tanning business, or any 
business, from what is referred to as 
“the good old days.” My experience 
begins with the present. The facts I 
have had to consider and_ think 
through are the facts dealing with 
conditions as we find them today. 


The first and most important of 
these facts has to do with a very 
simple proposition: there is no mar- 
ket you can take for granted. There 
is no market that continues to exist 
through the momentum of the past. 
Every product has to be sold and re- 
sold again and again. I don’t know 
whether or not this is the start of 
merchandising, but I do know it is 
what we out in California try to do 
in our business, and what the tanning 
industry as a whole must constantly 
strive to do. 


Our small concern out in Santa 
Cruz has long advocated a merchan- 
dising program that had as its central 
features the promotion of the natural 
markings of a leather that never had 
the benefit of sandpaper or pigment. 
We have tried, within the limits of 
our ability, to promote this idea at 
the trade and consumer level. Re- 
cently, on a trip to Los Angeles, I had 
an opportunity to watch a sales girl 
show a handbag made out of our 
leather to a rather elegant customer, 
obviously a lady of some taste. The 
sales girl was about to clinch the sale 
when the prospective buyer turned the 
handbag over to find a small bur- 
nished spot on the bottom of the bag 

a healed grub hole. The lady 
turned the bag over with a very 
haughty tone of disapproval. “My 
dear girl, you must take this bag back. 
There is a defect on the bottom.” The 
sales girl, somewhat dejected, ac- 
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cepted the bag and stared fixedly at 
the brown spot on the bottom. 
“Madam,” she said, “that’s no de- 
fect. That’s a genuine grub hole!” 
And the story had a happy ending 
with the sale of the handbag. 

In this story is the element of a 
successful merchandising program. 
This sales girl has found a unique 
quality in the leather, and the buyer 
of the handbag has also realized that 
she has purchased a unique raw mate- 
rial in her handbag. 

This was no plastic; this was no 
imitation; this was no standardized 
product. No. The handbag had this 
“genuine” healed grub hole for all 
to see. 

Let me give you another somewhat 
humdrum example. We have a large 
industry in California devoted to the 
worthwhile service of raising prunes. 
While prunes have always been re- 
spected, they have also been taken 
for granted as a worthy part of the 
diet. Unfortunately, the tradition of 
prunes had begun to run dry. The 
wrinkied surface of the average prune 
reflected very little glamour or sales 
appeal. 

It occurred to some progressive 
prunes to take a good look at them- 
selves. What did they see? Here was 
a product that was a live repository 
of vital golden energy from golden 
sunshine. Here was a power-packed, 
supercharged key to energetic living. 
The prune, believe it or not, has come 
into its own—because a new prune 
has literally been invented. Prune 
growers, producers and distributors, 
have a new toe-hold in getting con- 
sumer attention and consumer de- 
mand. Sales, according to the latest 
reports, have stopped a declining 
trend and are now turning around. 

We have something of a similar 
problem in our industry, Leather has 
been in the vocabulary so long that 
our leather is a commonplace, both to 
ourselves and to our customers. 

In leather we have an unusual and 
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unique raw material. Yet, as an in- 
dustry, we seem to do very little about 
it. We can all, in our own way, carry 
on this story of leather by supplement- 
ing the excellent program of the LIA 
through our own salesmen and with 
our own customers, It is very eco- 
nomical to use tags, literature, and 
other such devices, to bring the story 
of leather before the consumer. But 
how many of us do this? 

But, with all of this talk on the 
necessity of sound and adequate pro- 
motion of leather, | sincerely feel we 
must pay attention to one current 
danger. If we, as tanners, persist in 
camouflaging the intrinsic beauty and 
unique properties of leather with the 
same paints, plastics, lacquers, resins, 
etceteras, used by the manufacturers 
of leather substitutes, we truly write 
our own business obituaries and 
good riddance. 

The average consumer will, | think, 
always buy leather first — that is, if 
leather really is different; if leather 
really is better; if leather says some- 
thing that plastics do not and cannot 
say. No merchandising program in 
the world, certainly not the limited 
effort budgeted by the American tan- 
ning industry will long convince 
the American consumer that he should 
pay more money for leather items just 
because they bear a tag saying they 
are made of “genuine leather.” These 
items of so-called “genuine leather” 
must actually look different. They 
must be different. 

We, in the leather industry, have a 
tremendous backlog of good will and 
interest inherent in the historic tradi- 
tions that support love for leather. 
Too often the only difference the con- 
sumer can see between leather and 
substitute is price. This is a very pre- 
carious condition and one which we, 
as an industry, must face. Certainly 
we must promote leather, but we must 
make our leather look like real leather, 
and not like its substitutes. No matter 
how skillful we may become in eradi- 
cating the grain God put on the an- 
imal in order to achieve some syn- 
thetic perfection, we will never be 
able to supply leather in 54-inch 
rolls. And, conversely, the substitute 
people will never be able to re-create 
the infinite variety and subtle natural 
beauty of the animal hide. 

The tanning industry is now in a 
period of transition. We are building 
the bridge from the past to the pres- 
ent. We are learning that the hide 
market can be secondary to the all- 
important job of creating, inspiring 
and stimulating demand. We are 
learning that merchandising consists 
of building markets, and every old 
market can be a new market as well, 
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LEATHER MERCHANDISING 


Good Selling Serves Two 
Masters — Buyer And Seller 


The Highest Form Of Selling Is A Transaction That Must 
Prove Advantageous To Both Sides Of The Transaction 


By John R. Olson 
Pfister & Vogel Tanning Co. 


| have long had ideas about sell- 
ing our product as a vital part of the 
kind of merchandising needed in our 
industry. These ideas may not be 
entirely dry behind the ears, but if 
they contribute in some small mea- 
sure or generate a few arguments or 
criticisms, | shall feel justified. 

The first idea is that selling, in its 
highest form, brings the interests of 
the seller and buyer together in a 
transaction which is advantageous to 
both. Anything less than that isn’t 
selling, it is horse-trading with price 
considered all-important and _prod- 
uct and service subordinated if not 
obliterated. It is negative and boils 
down to the old question of who 
does what, with what and to whom. 

The victor in such an interchange 
may well find himself a victor amidst 
the rubble. Of what use to a cus- 
tomer is the tanner with the low 
price list who goes out of business? 
How much good is your customer 
whose flabby policies of buying and 
selling send him to the wall? The 
only alternative is the transaction 
which brings profits to both parties. 


The second idea is that selling, 
as we conceive it, requires two 
things: first, knowing our own busi- 
ness; and second, knowing, or striv- 
ing to know, our customers’ business. 
We all like to think we know our 
own business. But do we fully under- 
stand the problems and limitations 
of production? Do we identify the 
well-being of our company with our 
own well-being ? 

The many special and highly in- 
volved programs of sales incentives 
seem to presuppose a basic conflict 
of interest between sales and man- 
agement. In truth, however, without 
proper management, there would 
soon be nothing to sell, and without 
adequate sales volume, without ade- 
quate understanding without 
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adequate profit, there would soon be 
nothing to manage. Selling is that 
arm of management which interprets 
management to its customers and in- 
terprets customers to management. 
Selling is a service wherein, con- 
trary to Seripture, its practitioner 
must serve two masters. 

The second requirement is a 
knowledge of our customers’ needs 
and problems. His name on your 
calendar pad doesn’t do the job un- 
less it also suggests the help you can 
be to him in his production and mer- 
chandising. Selling leather requires 
an awareness of what goes on in the 
market place and keeping your cus- 
tomer informed, It also demands an 
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equa! awareness of what is going on 
in the leather room and the style 
room and keeping your tanneries in- 
formed. 


Should the dark day ever 
come when our business degener- 
ates into a pit in a commodity ex- 
change, when bid and offer deter- 
mine the flow of leather and become 
the normal way of doing business, 
we sellers can blame only ourselves. 
And we can step back and make way 
for the order taker. 

Against that day, we have the bul- 
warks of style, fit and fashion; of 
color, temper and texture, of the in- 
herent beauty, individuality and de- 
sirability of our product. A constant 
stream of new ideas, moving freely 
and quickly from creator to producer 
to consumer must be kept in motion. 
Through that, and only through that, 
can we be assured of a relationship 
desirable and profitable to both 
buyer and seller. Only when such a 
relationship shall have been estab- 
lished, can the seller feel he has done 
his job. 

Leather can be sold to the advan- 
tage of the tanner and the customer; 
leather must be sold to the advan- 
tage of the tanner and the customer; 
that is selling. 
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LEATHER MERCHANDISING 


A New Management Tool For 
Cost And Profit Control 


Practical Approach To Calculating Costs For Better 
Returns To Stockholders, Employes And Management 


By Laird H. Simons, Jr. 
William Amer Company 


Every tanner would like to have 
his leather merchandised in as posi- 
tive, and progressive, and thorough 
a way as has been set forth by the 
experts. Many of you feel, however, 
“That's not for my company.” 

It is not our accustomed way of 
doing business. Then, too, most of 
us lack the individuals in our organ- 
ization who can apply this thinking 
successfully to our own customers 
and products, Nevertheless, progress 
demands that we find the answer and 
do commence to sell not only aggres- 
sively but also intelligently, using 
the techniques so usefully utilized by 
other industries. 


I want to share with you a man- 
agement tool which we have applied 
to our business for the past eighteen 
months with surprising success, when 
the adverse market position of the 
kid industry is taken into account. 
In a period of more normal price 
relationship between the major shoe 
leathers, the use of this method will 
assure the kind of profitability which 
American business men generally ex- 
pect and tanners too rarely ex- 
perience. We do not believe this 
procedure is original, Some of you 
unquestionably use a similar ap- 
proach to costs. We doubt, however, 
if this concept of costs is applied 
continuously on individual factory 
lot calculations by more than a few 
of you. 

Our management tool is a device 
which spotlights for all of our execu- 
tives success or failure on each in- 
dividual factory lot in obtaining a 
fair return for our corporate invest- 
ment and effort. This knowledge is 
much more timely and permits more 
remedial action, when required, than 
awaiting monthly, quarterly, or semi- 
annual statements which give you an 
historical answer without highlight- 
ing the markers along the way. 
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Preferred stockholders are en- 
titled to their dividends. The com- 
pany is under the same obligation to 
pay the established return to them as 
it is to pay interest on a bank loan or 
a bill for raw material or chemicals. 
We therefore treat our preferred di- 
vidends as a cost before calculation 
of profit for management purposes. 

Satisfying preferred stockholders, 
or bondholders if you have them, is 
not sufficient to assure continuity of 
business for the future. Two other 
groups require recognition — the 
common stockholders and the execu- 
tives and key employes. Reasonable 
dividend return and moderate bonus 
recognition must be considered a 
cost of doing ‘business for manage- 
ment purposes, 

We believe that to take care of all 
of the foregoing, which must be paid 
after taxes, merely indicates that a 
company has broken even for the 
year. It has paid the necessary bills 
to those who have invested in its fu- 
ture and to those who have labored 
for its success during the year. Al- 
though the profit and loss statement 
may be in the black, no tanner is 
satisfied when it is necessary to fore- 
go all or part of the above. In our 
company, it has been beneficial to 
know lot by lot how we stand on 
these matters without waiting for 
year end. 

Most tanners do calculate results 
on each individual factory lot. Raw 
material may be figured at actual 
cost, or replacement cost, or both. 
Manufacturing cost is generally fig- 
ured at current cost for direct labor, 
materials and factory overhead. Ad- 
ministrative cost is computed and 
allowed for. Sales expense, discount, 
commissions, etc. are figured either 
as a cost, or as a subtraction from 
selling basis for the leather pro- 


duced. 


Formerly we caleulated a 
break-even point at which we could 
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afford to buy raw material of the 
same description as that in the lot 
just completed, after allowing for the 
indicated costs. We now include an 
item of cost which we term “general 
overhead.” This comprises two times 
the cost per foot needed to cover 
payment of preferred dividends and 
minimum common dividends and 
bonus, since half is lost in taxes. For 
the past eighteen months we have 
calculated our break-even point for 
raw material after this “general over- 
head” and all other costs have been 
covered. 

The profit or loss on the lot which 
also shows on our calculation form is 
the real profit or loss after taking 
into account all the facts of life of 
a corporate enterprise; that is to 
say, that stockholders’ and _ key 
workers’ claims are a valid cost of 
business. 

Our problem with respect to lack 
of profit in the tanning industry is 
largely psychological. Do not miss 
the importance of actually subtract- 
ing this “general overhead” figure 
before calculation of break-even raw 
price and profit or loss. Let us say 
for example that our “general over- 
head” figure must be 4c per foot to 
cover needed dividends and bonus, 
plus taxes. Will your raw stock buyer 
be properly guided if his break-even 
figure does not allow for this? Will 
your executives be impelled to take 
corrective action if they see a profit 
per foot of 3c, when more correctly 
they should be warned by a red 
figure of lc? Similarly, a profit fig- 
ure of 5c sounds terrific when ac- 
tually your organization should feel 
that the le of real profit is calling it 
too close. Remember, only half of 
this penny remains after taxes. 


In our company we expect the 
lots to show a profit beyond break- 
even so that more than minimum re- 
ward can accrue to the interested 
groups, and also so that corporate 
strength can be added to provide for 
technological and other advance. 
Our lot results stimulate executive 
attitude, leading to more advan- 
tageous buying, maximum care in 
factory operations, and positive mer- 
chandising both with respect to price 
and choice of end product. We know 
this management tool has had ma- 
terial influence in improving our 
merchandising profitability. 

To know where you stand contin- 
uously throughout the year is a vital 
beachhead toward success. Merchan- 
dising without real profit is not 
merchandising at all. 
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SUPPLIERS’ PANEL 


New Techniques For Faster 
Tanning Are Reducing Costs 


Tanners Now Able To Operate With Lower Inventories And 
Work Closer To Changing Markets And Delivery Dates 


By Dennis A. Blackford 
The River Plate Corp. 


Perhaps one of the biggest prob- 
lems confronting the leather industry 
today is the question of reducing 
production costs. While it is true 
and rather fortunate that in many 
cases synthetic materials are rather 
inferior substitutes, they are pro- 
duced so much cheaper than leather 
that they enjoy a considerable public 
demand. 

The cheaper leather obviously de- 
feats its own object unless the qual- 
ity has been maintained. It is to this 
end that the Forestal Laboratories in 
England, with whom, until recently, 
| had many 
years, have in the past four years 
directed their 
have aimed at finding methods of 
reducing tanning cost and at the 


been associated for 


investigations. We 


same time maintaining or improving 
the quality of the leather produced. 

We conducted experiments to find 
ways of shortening the time of tan- 
ning all classes of leather. We also 
investigated the possibility of utiliz- 
ing less expensive extracts without 
any reduction in quality of leather 
produced. We have been quite suc- 
cessful in finding some of the an- 
swers to these problems. 

My object here is to briefly run 
through some of the ways in which 
we have succeeded in reducing the 
time of tannage of many types of 
leather and of utilizing some of the 
less popular and inexpensive tanning 
materials. 

What are the advantages of re- 
duced tanning time? Primarily, I 
should say, is the reduction in in- 
ventory. In heavy leather manufac- 
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ture especially, one would realize 
lower raw stock and extract invest- 
ment. Reduced tanning time is also 
an advantage to many in that they 
are better able to conform to market 
demands. We have also found that 
direct labor, plant overhead and 
maintenance costs are reduced. 
Surely, in case of: yard tannages 
alone, one can realize all of these 
benefits, for a twenty rocker section 
can be reduced to two rockers and 
much or all of the layaway period 
can be eliminated. Here also loss of 
liquors due to spillage or seepage is 
minimized and, furthermore, tannin 
losses due to fermentation and oxi- 
dation are reduced. 

A rapid tannage usually results in 
a lighter colored leather. Therefore, 
darker colored and cheaper extracts 
may be used while still maintaining 
a good color. We would not recom- 
mend the indiscriminate substitution 
of one material for another, of 
course. But here again experiments 
have shown us that by choosing our 
materials carefully and controlling 
the acid and salt ratio and content 
of the blend, we can often obtain the 
required result. In choosing a tan- 
ning material that is to be used as a 
substitute, such things as astrin- 
gency, tan to non-tan ratio, acid and 
salt content, ete., must be determined. 
The technique for the determination 
of the acid and salt content of the 
material is used quite extensively in 
many English tanneries and is now 
a routine procedure for the control 
of tannages and stock liquors in these 
tanneries. We are using the same 
technique now in this country for 
control of manufactured liquid and 
powdered extracts. 
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We have introduced several prac- 
tical methods for the rapid tannage 
of sole leather to tanners in both 


England and the U.S. A. and some 
are on quite large scale production. 
The time of actual tannage has been 
reduced to 10-15 days. Actual de- 
tails of the slightly 
from tannery to tannery but essen- 
tially the process consists of a care- 
fully controlled deliming followed by 
a tannage using specially treated 
liquors. In our experience, the most 
satisfactory materials for this type of 
tannage are Wattle, Quebracho and 
Myrobalan Extracts. 

Most tanners, however, use an ap- 
preciable amount of Quebracho in 
their extract wheel blend, and as 
Wattle Extract is less expensive we 
recommend its use in a blend with 
Myrobalan Extract for the basic 
yard tannage. The tannages start at 
about 70° barkometer rising after 
two days to 90° barkometer and 
thence to 120” barkometer in 4 to 5 
days. Complete penetration is usually 
achieved in 5 to 7 days when the 
goods can be drum extracted or even 
laid away for a while and then given 
the usual finishing. 

Kither the firm finders types of 
leather or the mellow and 
flexible manufacturers leather can be 
produced by careful selection of the 
materials used after penetration has 


process vary 


more 


been achieved. 

One tanner is finishing off his 
leather straight from the end of the 
rapid tannage itself and is obtaining 
a degree of tannage of around 65 of 
his finished leather. For the tanner 
who wants speed above all things, 
there is a process involving the use 
of a 12-hour syntan pretannage fol- 
lowed by a 24 to 36 hour drum tan- 
nage using vegetable materials. 

Next, there is a 
what we might call 
leathers- leathers such as heavy and 
light fleshers, grains, deep buffs, cow- 
hides, kips, heavy calf, etc. These 
leathers have such a wide variety of 
uses that it is impossible to give a 
process that would fit them all. We 
have processed many different types 
and have been well pleased with the 


wide range of 
intermediate 


results. 

It is comparatively easy to apply 
the basic principles of this process 
to any type of leather and then, by 


altering perhaps the pH or the ma- 
terial used, obtain the desired result. 
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The important thing is to give the 
the correct processing in the 
Where we have tanned 
this type of leather in wheels, pene- 
tration has usually been achieved in 
from 2 to 12 hours depending on 
the type and weight of the hides. 
Alternatively, where a pit tannage 
is required, the time has varied be- 
tween one and four days, Tanners 
in this country are using various 
forms of the process to produce up- 
holstery, strap and case leathers, 
dressing leathers and insole leathers. 
Results have shown good degree of 
tannage, excellent color and good 
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Manufacturers of 


Leather Finishes 


fibre strength. In fact, we have had 
evidence of a slight increase in ten- 
sile strength in some instances. 

With the drum tannages it is some- 
times necessary to make one or two 
slight modifications in equipment, 
such as reducing revolutions to 5 to 
7 per minute to prevent any tendency 
to excessive build up of heat. In our 
experience, 5 to 7 revolutions per 
minute have usually been an ideal 
speed from every point of view and, 
although many tanners prefer to fat- 
liquor at 12, 16 or 18 rpm, we have 
found that the slower speed works 
well for that purpose also, 
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NEWARK 


LEATHER FINISH CO. 


8 WILHELM ST. 


Telephone: Humboldt 5-3470—347| 
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It appears to be a question of the 
ratio of liquor to goods. Get your 
float correct for the slower speed and 
everything goes well. It is not neces- 
sary to have specially treated ex- 
tracts for the lighter type of leather 
as is the case with sole leather. One 
must use a certain amount of dis- 
cretion, of course, when choosing a 
material, but the main requirement 
is to have the beamhouse work done 
correctly, especially the  deliming 
process, 

One can encounter so many types 
of sheep, goat and calf raw material 
in this class that it would be unwise 
to make any definite claims. We 
have, however, tanned sheep in less 
than one hour and obtained a fine 
grain with good break and feel. 

With calf and goat also the pro- 
cess has been very successful. In 
some cases, it has been found that 
the light fastness of the skins is im- 
proved and, in one instance, where 
we used a syntan with Wattle, the 
skins retained their original color 
for over one year. We do not yet 
know the reason for this but intend 
to experiment further. 

With the exception of heavy 
leather tannages, most of these rapid 
processes do not require specially 
treated extracts. 


LIA Elects Michael Flynn 


Michael Flynn, vice president and 
treasurer of John Flynn & Sons, Inc., 
Salem, Mass. tanner, has been elected 
president of Leather Industries of 
America for a one-year term. He 
succeeds Judge Clayton Van Pelt, 
president of Fred Rueping Leather 
Co., first LIA president who has 
served for the past two years. 


Wisconsin Tanners 
To Meet 


Featured speaker at the Dec. 3 
meeting of the Tanners’ Production 
Club of Wisconsin will be Dr. Sey- 
mour $. Kremen, general manager 
of The Leather Research Corp. Dr. 
Kremen will speak on “The Basic 
Concepts of Solvent Tannage and 
Their Meaning to the Individual 
Tanner.” 

The meeting will be held at the 
Plankinton House in Milwaukee. 
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SUPPLIERS’ PANEL 


How Tanners Can Use Plastics 


To Compete Against Plastics 


Use Of Resins In Tanning Represents Most Important New 
Era In Leather Industry Since Advent Of Chrome Tanning 


By Rolf Quarck 
The Chemtan Company 


We should use plastics to compete 
against plastics. 

Ten years ago the sole leather tan- 
ners advertised that “nothing takes 
the place of leather.” Today most of 
the upper leather tanners sound 
equally confident, I have seen shoes 
made where a plastic insole and a 
handful of polyvinyl chloride are 
put into a mold, and a few seconds 
later a complete shoe comes out. 
This particular shoe happens to be 
rather unattractive, but it sells at the 
equivalent of $2.50 and there is a 
refund when the shoes are returned 
for recovery of the polyvinyl chlor- 
ide, 


This threat of competition ap- 
plies to all types of leathers. What 
is being done about it? Ask the av- 
erage tanner what is foremost on his 
mind, and he will ask for better 
yields and lower costs. If sole 
leather were cheaper today, would it 
recover the market lost to rubber? 

Something more drastic has to be 
done. And resin tannages will pro- 
vide the tools. For the first time 
since the advent of chrome tanning 
we are once more at the beginning 
of a new era in tanning. This event 
is more important than anything 
which has happened before because 
of the potentially tremendous versa- 
tility of the new tannages. Also, be- 
cause we are today engaged in a real 
fight for the survival of leather 
which surely was not the case when 
chrome tanning came along, 


You have heard about resins 
for several years and know that up 
to now they were used mainly for 
retanning leathers. Some marked ad- 
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vantages have been shown, and resins 
are being used in ever increasing 
quantities for such applications. 
However, by now we have advanced 
to larger and more fundamental proj- 
ects, some of which are in the prac- 
tical development stage. 

We know today that resins can be 
combined with other tanning agents 
to produce entirely new leathers of 
very considerable interest to the in- 
dustry. Take sole leather. I believe 
that to recover lost markets it is nec- 
essary to improve on the synthetics 
and to eliminate their disadvantages. 
Rubber is heavy, and the fatigue 
factor in shoes is being recognized 
more and more with the result that 
there is a trend toward lighter weight 
shoes. We know that it is possible 
today to tan with resins very flexible 
sole leather in different colors which 
weighs one-half as much, but appar- 
ently wears as well, as rubber. 


As to upper leathers, it is pos- 
sible to combine resins with vege- 
table tanning agents and to tan in a 
few hours full and smooth leather 
which has the character of vegetable 
tanned leather, but also has a high 
heat resistance which means that it 
can be handled in the shoe factory 
like chrome-tanned leathers. It is 
also possible to combine resins with 
chrome in such a manner that the 
character of the chrome tannage is 
preserved but the fullness of vege- 
table leather is produced, There are 
also indications that suede leathers 
can be made crack-proof to a much 
greater extent than was possible here- 
tofore. 

These are a few of the possibilities. 
If you accept these as facts, you will 
admit that this is the direction in 
which to move and that these devel- 
opments will help to decide the posi- 
tion of leather a decade from now. 
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New leathers with new and desirable 
properties are bound to open new 
outlets not only from the utilitarian 
point of view, but also because new 
fashions can be based on such prod- 
ucts. How much textile business 
would there be if the demand were 
limited to the need for clothing people 
adequately instead of being influ. 
enced also by the desire for some- 
thing new created by fashion? If 
you want to sell more leather shoes 
per capita, it can only be done by 
giving the public something differ- 
ent and desirable. 


I believe that resins will be the 
answer to a large extent because as 
we increase our knowledge of their 
syntheses and of the different effects 
obtained by changing their chemical 
structure, these resins will reach the 
same degree of importance among 
the tanning materials as the coal tar 
dyes did compared with vegetable 
dyes in that it will be possible to cre- 
ate specific resins for specific pur- 
poses. However, there is one big dif- 
ference: it is most likely that resins 
will not replace the other tanning 
materials but will be used in con- 
junction with them. This possibility 
of various combinations is the basis 
for the opportunty for creating so 
many new types of leather. 

Obviously many problems have to 
be solved in such a basic develop- 
ment work, and no doubt many com- 
panies will contribute. We ourselves 
have set up a program involving our 
own organization and closely asso- 
ciated companies, such as Jacques 
Wolf & Company where Mr, Lucien 
Sellet, co-inventor of the dicy resins, 
heads up the research program, The 
J. 5S. Young Company which has 
many years of experience with com- 
bination tannages involving vege- 
table tannins, and the Bayer organi- 
zation in Germany. Much has to be 
done by the tanners themselves who 
are today much better equipped tech- 
nologically to work on such problems 
than was the case but a few years ago, 


It is very evident that we have 
reached a condition in this country 
where we can think in terms of a 
vertical integration of the involved 
industries in which shoe factories, 
tanners, and chemical companies 
form a team, each cooperating with 
and depending on the others. With 
this setup I believe we have an excel- 
lent chance to meet the competition 
from plastics by tanning with plas- 
tics, because that is in effect what 
happens in such combination tan- 
nages. 


} 
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New Chemicals Creating Fresh 
Look-Appeal Qualities For Leather 


Finer Grains, Softer Textures, Interesting New Finishes, 
Increased Color Depth Resulting From Chemistry Magic 


By Oscar V. Wederbrand 
Rohm & Haas Company 


Our laboratories along with others 
have for several years been working 
on synthetic detergents which can 
replace soap and which will do a 
better job than soap. The volume of 
these sold in the United States has 
increased every year until in 1953 
the synthetic materials beat our soap 
and accounted for 57 percent of all 
the detergents sold. In our search 
for specific uses we have found an 
application in the leather industry 
for the control of natural animal 
grease, 


During the past few years many 
tanners of side leather have noticed 
that the hides they now receive seem 
unusually greasy. Some blame this 
on the feed, others blame the cure. 
This excess grease gives trouble dur- 
ing the processing. Wringer felts 
are clogged with grease and their 
life is shortened by the necessity of 
too frequent scourings. Splitting 
machines fill up with grease and the 
splitters have difficulty in obtaining 
uniform splitting on a hide or side 
which slides around in the machine. 


We have found that the addi- 
tion of '% to 1 percent of Triton 
770 Concentrate to the tanning bath 
usually emulsifies or redistributes 
the grease so that these troubles are 
generally eliminated, One tanner who 
had a lot of trouble with his wringer 
felts rigged up a pipe with holes to 
drip a LO percent solution of Triton 
770 Concentrate on the topmost roll. 
Triton 770 Concentrate is a sodium 
salt of a polyether sulfate. It is 

Condensation of talk given before the Annual 


Meeting of the Tanners’ Council Chicago 
October 28-20, 1054 


42 


anionic and is miscible with moderate 
concentrations of salts and acids. 


Along this same line some tanners 
of splits have found that the use of 
Triton 


has overcome excess greasi- 


another one of our Tritons 
X-138 
ness. In this case the blue stock is 
given a wash with Triton X-138 prior 
to further processing. 


Triton X-138 also is used by some 
tanners for washing cattle hair and 
scouring wool. It helps to remove 
residual dirt and grease, thus increas- 
ing the value of the hair or wool 
trouble 


and eliminating possible 


from deterioration during storage. 


Vegetable tanning is a long, slow 
process when compared with chrome 
tanning. Vegetable leather tanners 
have always had a lot of money tied 
up in their tan yards with an inven- 
tory of hides and tanning liquors. 
Consequently they have been search- 
ing for methods of shortening tan- 
ning time, 

We have found that it is possible 
to achieve a full tannage on bag, 
strap and case leathers in 24 to 72 
hours using regular equipment and 
materials which tanners have known 
for many years. Rocker pits, pad- 
dles or slow-moving drums have been 
used successfully, It is not necessary 
to have fancy or expensive equip- 
ment. 

The stock is specially prepared 
by being pickled to the isoelectric 
point of pH 4.5. Then it is tanned 
with a blend of extracts such as que- 
bracho, wattle, chestnut, ete., com- 
bined with Orotan and Leukanol. 
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Even though a fairly strong concen- 
tration is used, the solubilizing ac- 
tion of the syntans gives protection 
against case hardening. Lime split 
stock can usually be tanned in 24 
hours. Full weight stock, 48 to 72 
hours. 

As with all systems using strong 
tanning liquors, there is the question 
of utilization of the spent liquor. 
Drum methods can be so regulated 
that practically all of the tans are 
used. Paddle and pit methods must 
still rely on having a yard section to 
use the spent strong liquor. How- 
ever, even in these cases, a tanner 
can cut the processing time on the 
major portion of his stock so that he 
can increase production markedly 
tanning 


without installing new 


equipment. 


The leather produced is strong, 
full, fine-grained, and comparable in 
every respect with the longer tan- 
nages. It is better than many for it 
is remarkably free of dark under- 
tone. The color, of course, depends 
on the blend of extracts used. 


Chrome tanning also has its 
problems, the principal one being 
loose leather. One of the chief 
criteria of a successful side leather 
tanner is that the flanks of his leather 
are full and tight. This is easy on 
small spread beef stock. Cow sides 
going 30 feet and up to a side are 
another story. Some tanners try to 
fill this stock with extracts. Some 
use resin type fillers. For those tan- 
ners who want to preserve the min- 
eral character of the leather with its 
smooth grain and fine break we have 
developed a method of retanning 
with Zireotan N. Zircotan N is a 
zirconium tanning material which is 
similar to chrome but produces a 
tighter, fuller leather by the very 
nature of its tannage. 

Retannage with Zircotan N is ac- 
complished as simply as a customary 
chrome retannage. Because of the 
tightening action on the leather it 
may be necessary to make a few ad- 
justments of the fatliquor to obtain 
the temper desired. 


Some tanners of softie leather who 
are trying to make a leather which 
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is both soft and tight have found that 
a retannage with Zircotan N de- 
finitely helped to produce a finer 
break and overcome much of the 


looseness which is so often attendant 


on softness. 


Many tanners in England and 


Europe are now experimenting with 


zirconium tanning materials. 
During the last 10 to 15 years 
the finishing of leather has become 


increasingly important. Today the 


tanner may produce the finest leather 


in the world, but unless the finisher 


brings out the beauty of the grain 


and enhances the depth of color all 


the while concealing imperfections 


and obtaining a measure of uni- 


formity, the leather will not sell. In 


many cases it is the finisher who 


gives the leather its eye appeal. 


To aid the finisher in his work we 


have just brought out a new emul- 


sion type topcoat called Hydrholac 


Clear Finish R. This material was 


developed primarily for side leather 


but will undoubtedly find an applica- 


tion on other leathers. 
Hydrholac Clear Finish R is so 
formulated that it flows out on the 


leather like a lacquer even though it 


is diluted with water in use. The 


coating is crystal clear, bright, and 


tight to a wet rub, yet it does not 


look artificial. It has a natural 


polished appearance. Since Hydr- 
holac Clear Finish R can be di- 


luted with water, its use does not 


present the customary hazards of 


lacquer. Actually the flashpoint is 


205° F. and a lighted match may be 


thrown into it without danger. Of 


course, precautions should be taken 


for efficient and safe disposal of any 


spray residues. 
We believe that Hydrholae Clear 


Finish R will answer many of the 


demands for a topcoating material 


which will help keep leather looking 


like leather. 
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ARKOTAN 


HIGHLY EFFICIENT TANNING ASSIST ADAPT- 
ABLE FOR VEGETABLE, CHROME, ALUM AND 
FORMALDEHYDE TANNAGES. 


¢ Imparts silky grain to the leather 
with increased roundness and im- 
proved tensile strength. 


* Can be used as a mordant with 
excellent results on calf, side and 
glove leather. 


¢ A perfect pre-tannage for shear- 
lings. 


¢ Produces a clean, white leather 
when used in conjunction with 


chrome in the tannage and as a 
bleach on top. 


INFORMATION, SAMPLES OR DEMONSTRATION 
UPON REQUEST 


ARKANSAS CO., Inc. 


Newark, New Jersey 


Manufacturers of Industrial Chemicals 


for over 50 years 
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ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


“Always Reliable’’ 


LEATEX CHEMICAL COMPANY 
2722 W. HANCOCK ST., PHILADELPHIA, PA. 


SINCE 1887 


LIQUID 
POWDER 


WATTLE 
CHESTNUT 


TANNERS EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


STANDARD 


DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 


SUPPLIERS’ PANEL 


The Use Of Silicone Treatment 
For Water-Resistant Leathers 


Silicones For Leather Started By ''Accident'' in 1942 When 
A New Ignition-Sealing Compound Was Developed 


By W. T. Rossiter 
Dow Corning Corp. 


For a long time, people have been 
interested in preventing the harm 
done to leather by the wetting and 
drying cycle. The Dow Corning pro- 
cess for leather develops outstanding 
resistance to dynamic water penetra- 
tion. We have also, that 
leathers treated by this process ex- 
hibit resistance to cutting oils, var- 
ious chemicals, as well as resistance 


found, 


to perspiration, 

It was perfectly natural that we, 
at Dow Corning, would take an in- 
terest in the treatment of leather 
since water repellency is one of the 
main properties of the silicones. In 
fact, the first product we produced, 
which was eleven months after our 
company was conceived by The Dow 
Chemical Company and the Corning 
Glass Works in 1942, was Dow 
Corning 4, an ignition sealing com- 
pound. Our fighters and bombers 
were able to fly at high altitudes and 
in humid atmosphere. Of course, 
water repellency was the property 
that made such a performance pos- 
sible. 

In the early days of this de- 
velopment, some of our employes 
who were hunters found this same 
ignition sealing compound useful in 
excluding water from hunting boots; 
also, it did not stiffen in cold weather. 
This grease-like material did such an 
outstanding job, however, in keep- 
ing the leather flexible and excluding 
water that it stimulated our interest 
in developing a silicone process for 
leather. Since that time, which was 
about ten years ago, Dow Corning 


chemists and other scientists have 
studied the application of our pro- 
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ducts to leather. A few years ago, 
we concluded that we had a product 
which could make an outstanding 
contribution. 

I would like to summarize, very 
briefly, some of the major recom- 
mendations we are making for the 
silicone processing of leather: 

1. The leather to be treated should 
be a chrome-tanned leather. This 
leather should contain a maximum 
of*from 12 to 15 percent vegetable 
tannin with from 6 to 8 percent oils. 
Stuffing or retanning or additional 
vegetable tannin reduces the effec- 
tiveness of the silicone process. 

2. The leather must be impreg- 
nated with Dow Corning 1109. A 
surface silicone treatment will not 
give the necessary performance un- 
der dynamic conditions, 

3. The type of finish which is ap- 
plied to the leather may have an ad- 
verse effect on the degree of water 
repellency. This can be due to the 
physical composition of the finish or 
the chemical composition. 

Our tests indicate that when 
these factors are taken into consider- 
ation, our silicone process can pro- 
duce leathers with outstanding re- 
sistance to dynamic water penetra- 
tion and resistance to chemicals and 
perspiration. This, of course, gives 
us a new concept in footwear. 

What does it feel like to wear a 
pair of truly water repellent shoes? 
Very fortunately, several progressive 
companies have visualized the im- 
portance of Dow Corning’s silicone 
process for leather. We are happy to 
report that work is now in process 
to produce the necessary leather and 
shoes for extensive wear testing. 
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SUPPLIERS’ PANEL 


Now Ready: Dry-Cleanable, 
Water-Resistant Sheepskin Suede 


The Development Of "Quilon" and ''G-942"' Will 
Increase Sales-Appeal Of Leather Garments 


By J. W. Robinson 
E. |. duPont de Nemours Co. 


The cleaning of leather garments, 
particularly suede types, has always 
presented somewhat of a problem, es- 
pecially those in the deeper colors. 
Ordinary dry-cleaning systems ex- 
tract color and oil from the leather, 
resulting in a garment of inferior 
quality. It then becomes necessary 
after the cleaning process to re-oil 
and re-dye the garment in an attempt 
to restore its original properties. 
Thus, the cost of cleaning leather- 
wear is substantially higher than that 
for textiles with no assurance of cus- 
tomer satisfaction. 


Dry-cleanable suede leather 
garments are about to become a 
reality, made possible by the use of 
“Quilon” chrome complex. This 
chrome complex acts as a fat liquor 
in suede leathers, actually reacting 
with the leather itself to form a fixed 
fiber lubricant, which is not easily 
removed by either solvent or water. 
As a result, the danger of oil migra- 
tion or removal normally occurring 
during dry-cleaning processes can be 
minimized and color and leather 
properties including porosity main- 
tained. 

By virtue of the ability of 
“Quilon” to penetrate and react with 
the leather protein throughout the 
skin (not just the surface), water 
absorption is reduced to one-quarter 
its usual value. Penetration of water 
through the leather is blocked. 


What is “Quilon” chrome 
complex and how does it work? 
“Quilon” chrome complex is a water 
soluble and aleohol soluble com- 
pound of chromium and stearic acid 
which has the unique property of 
polymerizing after application devel- 
oping water resistance to various 
surfaces including leather. This com- 
pound was developed in the early 
40's for use in the paper industry. 
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Since chromium has been used in 
the tanning of leather for years and 
does, of course, form a chemical com- 
pound with the protein, it was rea- 
sonable to assume that “Quilon” 
might also be reactive. It is. The 
chromium portion of the molecule 
anchors in similar fashion as a reg- 
ular chrome salt to the leather, with 
the stearic acid portion of — the 
“Quilon” molecule being oriented 
outward which after polymerization 
gives permanent lubrication and at 
the same time a water resistant fiber. 
During the normal heating period in 
leather manufacture, this polymeriza- 
tion of the chrome complex takes 
place, and the resultant leather is per- 
manently lubricated. Since it is per- 
manently lubricated, no or very little 
fat liquor is necesary. Ordinary dry 
cleaning solvents will not remove or 
dislodge any of this lubricating ma- 
terial. 


What is the dry-cleanable 
suede process? The tanner is 
thoroughly familiar with chrome 
tanning procedures and the “Quilon” 
chrome complex process is merely an 
extension of that knowledge. 
“Quilon” is applied during the color- 
ing operation in the manufacture of 
the leather under the same conditions 
of chrome tannage. It is only neces- 
sary to drum a water solution of 
“Quilon,” 15 to 20 percent dry 
weight of skins, before or after the 
coloring operation for about 30 min- 
utes and the process is complete. 
“Quilon” also aids in anchoring dyes 
to the leather. 

It can be used in conjunction with 
the tanner’s own formulae for chrome 
tanning and extract retanning, elimi- 
nating, of course, all or a major por- 
tion of normal fat liquors. It is sug- 
gested that for improved plumpness 
and silkiness of nap that “G-942” 
Tanning Agent be included in the 
extract retan step to produce a pre- 
mium grade of suede. Selection of 
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dyes which themselves are solvent 
resistant is important although there 
are many which fit into this category. 


How is “Quilon” treated suede 
dry-cleaned? Any conventional 
method of dry cleaning can be em- 
ployed using either perchloroethylene 
or Stoddard solvents employing up 
to as muck. as four percent of certain 
detergents. It is most important in 
any dry cleaning process to rinse 
thoroughly after the cleaning cycle 
in order that the detergent remain- 
ing in the garment can be reduced 
to a minimum. A_ light sponging 
after a spray of water is applied is 
also suggested to remove last vestiges 
of detergent. Even though “Quilon” 
is permanently aflixed to the leather 
and the water resistant effects are 
permanent, they can be masked by 
the presence of detergent. Upon re- 
moval of this detergent by rinsing, 
the water resistant qualities can be 
restored. It is not necessary to re-oil 
or re-dye the garment. No special 
classification is necessary for clean- 
ing “Quilon” treated suedes other 
than they should be sorted according 
to color as is normal dry cleaning 
practice with woolens. Jackets have 
been cleaned in ordinary loads of 
men’s clothing without difheulty, as 
many as four times, 


Water resistance versus water 
repellency, We prefer to speak of 
the “Quilon” treated dry cleanable 
suede as being water resistant since 
the chromium reacts with each indi- 
vidual fiber in the leather and not 
just the surface. Henee, each indi- 
vidual fiber is rendered hydrophobic 
and each acts to prevent water pickup 
or passage through the skin, Water 
repellency denotes a surface treat- 
ment which is highly water repellent 
but after prolonged exposure to rain 
will break through the coating and 
the leather will then absorb its nor- 
mal complement of water, roughly 
100 to 150 percent. “Quilon” treated 
suede, even when exposed to a 3-inch 
rainfall for as much as five hours, 
will not penetrate through to the 
other side of the garment. This is 
because of the water-resistant nature 
of the fibers themselves. Hence, we 
feel that the term water resistance 
more nearly describes the properties 
of the leather. This is important 
from the standpoint of non-oily stain 
resistance. 

This gives you a quick review of 
the general progress in the field of 
suede. We feel the future is bright 
not only for suedes but also in such 
fields as shoe leather, luggage leather, 
sole leather and the like. 
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SUPPLIERS’ PANEL 


Crystal Reflects A 


Lifetime In Tanning 


I have spent a lifetime in selling 
natural tannins and dyes, both as 
found in nature and in the form of 
manufactured extracts, solids and 
powders. I have traveled all over the 
world, searching for these products 
and brought them to the attention of 
the tanning industry. In 1939, when 
the second World War was on, and 
during the shortage of tanning ex- 
tracts in our country, I introduced 
solid Myrtan extract, made by ex- 
tracting the wood and bark of the 
Redunca species of the Eucalyptus 
tree, indigenous to Western Australia 
and locally called Wandoo tree. This 
extract contains a natural mixture of 
Catechol and Pyrogallol tannins, 
with the latter predominating. It pro- 
duces sole leather of high yield, ex- 
cellent fibre structure and strength, 
a color similar to that which for- 
merly was obtained by Chestnut oak 
extract, and altered very little on 
exposure to sunlight. When used as 
a retanning agent on chrome-tanned 
leather, it yields a strong, smooth, 
clean grain and the leather has a 
tight break. The extract is now also 
produced in clarified form, thus 
aveiding the possibility of sludge 
formation when used in the yard pits. 

My company is also the sole U.S.A. 
Agent for Commissionaria Italiana 
Produttori Estratti Concianti, a group 
of Italian Chestnut Extract manufac- 
turers, one of which is Fabrica Na- 
tional Estratti Tannici, headed by 
Erberto Durio and who also have on 
their laboratory staff, Dr. G. A. 
Bravo, who, after many years of 
research experimentation and tan- 
nery trials, produced a new type of 
chestnut extract which retains all the 

ood qualities of chestnut extract but 
Be in addition, the good properties 
of Quebrache extract, such as speed 
of tanning and plumping, but with- 
out Quebracho’s disadvantages of 
rapidly turning red and darker on 
exposure to light; nor does it yield 
a spongy type of leather. This chest- 
nut extract also is lower in tannin 
cost and during the past ten years its 
use has aan throughout Europe, 
where it is known as sweetened chest- 
nut. In this country it is sold as 
mellowed chestnut extract. 
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SUPPLIERS’ PANEL 


New Tanning Machinery 


Ups Output, Lowers Costs 


Demand Is For Heavier Equipment To Take Heavier 


Loads, Increase Production At Minimum Maintenance 


By Lucien Buck 
Proctor & Schwartz, Inc. 


The conventional Proctor 
Pasted Leather Dryer with a 
heavy structural steel framework is 
made up of a series of individual 
dryers, each with its own air recir- 
culating system, wet and dry bulb 
temperature control and exhaust air 
system. 

Through license arrangement we 
have ‘been able to offer to the indus- 
try automatic equipment for a se- 
quence of operations used in con- 
junction with pasted leather dryers, 
which consist of washing and drying 
the boards, applying paste directly 
to the boards and slicking out the 
leather while the boards are travel- 
ing from the delivery to the feed end. 

In connection with continuous 
dryers for sprayed finishes where 
two conveyors may be desirable, one 
under the spray and one through the 
dryer, a new spray conveyor of nylon 
cords has recently been developed. 
In this unit the cords are washed and 
cleaned, and thus the dust problem 
and cleaning maintenance of the 
dryer conveyor is reduced to a mini- 
mum. 

For years, loose stick or pole-type 
conveyor dryers have been used for 
various drying operations, but look- 
ing for more effective and uniform 
drying, the trend has been toward 
the hook-type conveyor dryer, where 
the sides are hung crosswise of the 
tunnel with the backs suspended from 
stainless steel hooks. 

A number of these hook-type dry- 
ers have now been furnished for 
airing-off after pasting or toggling 
as well as for wet stock. 

There has recently been installed 
a hook-type conveyor dryer where 
the sides are hung from the butt and 
shank with the neck down. The hooks 
are about 10 feet above the floor. 
This is all wet stock direct from the 


Condensation of talk given before the Annual 
Meeting of the Tanners’ Council, Chicago 
October 28-29, 1954. 
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putting out machine and thus all 
creases and defects resulting from 
the sides being draped over poles are 
eliminated. 


We have recently offered to 
the industry a new concept in dry- 
ing leather. In the paper industry 
and also in the textile industry fib- 
rous sheet materials are dried rapidly 
by contact with a heated surface 
through conduction of heat rather 
than by the presently accepted 
method of convection, utilizing the 
heat from the conditioned ambient 
air. 

To our knowledge this method had 
never been applied to leather, until 
the Secotherm was introduced. This 
unit is simply a tank, the surfaces 
of which are thermostatically main- 
tained at a given temperature by hot 
water. The rate of evaporation is 
greatly increased by the leather be- 
ing pasted against the hot surface 
which maintains a greater vapor 
pressure difference in the leather. 
This hot surface temperature is be- 
low the damaging shrink test of 
leather and thus can do no harm. 

The Secotherm was not intended 
to replace the conventional pasted 
leather dryer for large production, 


_ but was developed to take care of 


the small tannery with two or three 
hundred, or, say, a maximum of 800 
sides capacity. 


We realize that this is a con- 
troversial matter. Some units have 
been bought, briefly tried out and 
resold, while in other cases additional 
units have been purchased to in- 
crease the installation. These units 
are being used for drying side leather 
as well as splits, bellies, butts and 
goat skins. One tannery is using 
these units successfully for their soft 
leather and others for splits and goat 
skins. More than 100 units have 
been sold to date and are in opera- 
tion. 
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81 YEARS YOUNG 


100 Leather Men 
Honor Frank Crystal 


More than 100 friends and well 
wishers honored Frank Crystal, the 
84-year-old “Dean” of the leather 
industry at a stag dinner given for 
him Wednesday evening, October 27, 
in the Elizabethan Room of the Mil- 
waukee Athletic Club. 

Commemorating Crystal’s better 
than a half century of outstanding 
contributions to the leather tanning 
field, the signal event was attended 
by key industry representatives of 
firms from all over the nation, Among 
those seated at the head table were 
his son, Louis Crystal, of Indian- 
apolis, and Albert Rey, of Paris, 
France. 

Heading up the planning commit- 
tee which handled the arrangements 
for the affair, were, B. Al Schiller, 
Chairman; W. Robert Lotz, Treas- 
urer; Walter Leon, Jim Morrison, 
Frank Reilly and Herbert Stumpf. 
The list of honorary committee mem- 
bers included: Erhard Buettner, Ray 
Goodwin, William Law, Ralph Nel- 
son, Pat Raddatz, Fred Rueping, 
Adolf Schubert, Walter Schultz, Paul 
Stahnke, Ed Thorstensen, Arthur 
Trask and Albert Trostel. 

Toastmaster chores were handled 
by B. Al Schiller, who also deserves 
credit for the cleverly worded and 
designed souvenir program book. 
Frank Crystal’s amazingly produc- 
tive life story, spanning the modern 
growth of the tanning industry, was 
vividly detailed by W. Robert Lotz. 

Telegrams and letters from many 
friends and business associates un- 
able to attend the dinner were read 
by B. Al Schiller. 

Presentation to Crystal of the gifts 
purchased with contributions from 
his host of friends was made by 
Rolf Quarck. A trio of handsome, 
genuine leather bound, gold inscribed 
books containing hundreds of signa- 
tures and many letters paying glow- 
ing tributes to Crystal’s unique con- 100 Leather Men Honor 84-Year-Old Frank Crystal 
tributions to the leather industry, TOP ROW: Left to right at the Frank Crystal anniversary stag dinner: Albert 
plus a beautiful Astrological Clock Rey, Paris, France; Louis Crystal, Frank or Al Schiller, Bob Lotz, Rolf 


which tells the exact time anywhere Quarck, Adolph Schubert, John Teas, James Morrison. 

in the world, were presented to him. — CENTER, left: Committee members who helped plan the Crystal event: Herbert 
And the spry, beaming 84-year-old Stumpf, Jim Morrison, Bob Lotz, Frank Crystal, Frank Reilly, Al Schiller. 

gentleman at the head table over | CENTER, right; Crystal receives congratulations from August G. Orthmann, 

whom all this fuss was being made— left, and Elmer Frodin, right. 

he seemed to be enjoying himself | BOTTOM, left: Rolf Quarck presents Frank Crystal with world-time-telling 

tremendously as he sat there happily clock plus leather-bound books filled with testimonials and congratulatory letters 

surrounded by his many colleagues from Crystal friends and associates from all corners of the earth. 

in the work to which he has devoted BOTTOM, right: Frank Crystal addresses over 100 friends gathered in his 

so many successful years. honor; at left is Al Schiller, and at right Bob Lotz. 
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COMMON GROUND 


Improving Relations Between 


Hide Men And The Tanners 


Beyond Their Own Individual Interests Are Common Proml 
That Require Cooperative Efforts For Mutual Prosperity 


By Emory |. Huvos 


Hide Buyer 
Irving Tanning Co. 


Relations between hide buyers on 
the one hand, and brokers and deal- 
ers on the other, have undergone 
some very drastic changes during the 
last decade or so. 

Formerly, the buyer had one inter- 
est only: to get hides exactly as he 
wanted them and, if possible, at a 
bargain price. The seller was inter- 
ested only in making a sale and not 
concerned with possible gains or 
losses to the tanner. 

However, during the past decade 
there has been a greater understand- 
ing of the fact that our problems are 
mutual problems and thet we must 
hang together or be hanged sepa- 
rately. This, in my opinion, is the 
most important development in our 
trade in this “age of quality.” To- 
day I can discuss with my dealer and 
broker friends subjects that were 
taboo only a few short years ago. 


How and why has this new re- 
lationship developed? One of the 
greatest forces to bring people to- 
gether is the feeling of common 
danger. 

I believe that it was the threat of 
a common enemy—leather substitutes 
—that brought members of our trade 
so much closer. 

When Leather Industries of Amer- 
ica started the activities which we all 
admire so much, it did not take too 
long for your Hide Association to 
offer valuable help. However, even 
though LIA is doing some remark- 
able promotional work it is danger- 
ous to believe that the battle against 
substitutes is over, or that the tide 
of battle has made a decided change 
in our favor. You have only to fol- 
low the ads in the daily papers and 
keep informed on the vast research 
programs operating to improve the 
quality of substitutes, and you will 
realize the magnitude of the task con- 
fronting tanners in their efforts to 


Condensation of talk given before the Annual 
Meeting of the Tanners’ Council, Chicago 
October 28-29, 1954. 
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hold their place in the sun, and at 
the same time secure a place there 
for the hide industry. 


Unless hide producers, dealers, 
brokers and tanners cooperate even 
more closely, our chances for survi- 
val as a major industry may be slim 
indeed. 

With this in mind, I want to con- 
gratulate your Association for tak- 
ing the initiative in creating an edu- 
cational program for young men who 
want to enter the hide trade. Well- 
trained hide receivers are of the ut- 
most importance’ to the entire tan- 
ning industry. The receiver should 
not only know how to properly re- 
ceive the hides the contract calls for. 
In addition, these young men should 
be given an opportunity te see what 
happens to hides in the tannery, 
should be made to understand why 
certain tanners actually need certain 
types of hides for their particular 
requirements. This program should 
be made available to all dealers and 
brokers who show an interest. I 
hope that present plans by a Mid- 
western university to start courses 
for hide men will be followed 
through and, that these courses will 
be available to the entire hide in- 
dustry. 


Another serious threat to us is 
the grain damage caused by mange, 
X-disease, grubs, barbed wire and 
what have you. The damage caused 
by mange alone goes into the mil- 
lions of dollars. This calls for closer 
cooperation all the way from the 
cattle range through the hide dealers 
and brokers, to the Hide Bureau of 
the Tanners Council. 

When I mentioned previously 
about the possible additional educa- 
tion of hide men I had uppermost in 
mind these grain damages. A great 
number of people in our industry 
still do not realize the real impor- 
tance of such damages. The reason 
is simple: they simply do not have 
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enough information on the subject. 


I do not mean to minimize the 
other problems because take-off and 
cure, for example, are still not what 
they should be. However, there has 
been improvement in some sections 
of the country, 


But the woes of the tanner do 
not end here. Being a member of 
the Hide Committee of the Tanners 
Council | have the opportunity quite 
often to hear other hide buyers speak 
of their troubles with poor quality 
in hides. Since I started working on 
this committee I have heard practi- 
cally nothing but complaints and, | 
must add, justified complaints. Many 
times I have wished that both hide 
dealers and brokers could listen to 
these remarks. 


May I therefore submit the follow- 
ing proposal: 


1. The setting up of a joint com- 
mittee of tanners and_hide-dealers- 
brokers to discuss all problems con- 
cerning hides and to work out plans 
for the solution of these problems. 


2. The scheduling of regular 
quarterly or semi-annual meetings 
for this purpose. 


3. This committee should be made 
up of the Hide Committee of the 
Tanners Council and the Hide Com- 
mittee of National Hide Association. 

Such a plan would bring about 
beneficial changes that will help our 
entire industry. In this age of qual- 
ity, or | should say quality and price, 
first-class raw material is more nec- 
essary than ever before. There isn’t 
a shoe manufacturer in the country 
who doesn’t expect better quality 
leather than ever before, at prices 
which are now the lowest in the 
world, This places great burdens on 
the shoulders of every tanner, and 
also on the shoulders of every hide 
buyer. We have our problems, too. 


One thing that is particularly 
prevalent today is the interest on the 
part of shoe manufacturers in the 
price of Light Native Cows and, of 
course, the good old Hide Exchange. 
How they watch every little drop in 
either spots or futures. What author- 
ities they have become on the coming 
disintegration of the market! My 
only hope is that they'll show just 
as much interest in spots and futures 
when the next upswing in the market 
takes place. 

It is my sincere hope that coopera- 
tion between tanners and the hide 
industry will improve and that both 
branches of the industry will enjoy 
a sound and prosperous future. 
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Talk about lam | TAN SHADES: 
© Du Pont Resorcin Brown 5G Conc. 
200% 


Du Pont that’s really worth talking about. Like all a Du Pont Chromate Brown EBN 


Here's a light, bright tan shade developed by 


shades achieved with Du Pont dyes, it offers 


the outstanding color performance that helps insure © “PONTACHROME’* Brown RH Conc. 
customer satisfaction, © “PONTACHROME” Brown HN Conc. 
Du Pont dyes give deep penetration, level shades © “PONTACHROME” Brown G 


and full bloomy undertones... are compatible 


with syntans. Colors stay true to shade through the 


usual processing after dyeing. 


In addition to manufacturing a complete line 


of dyes, Du Pont’s Dyes and Chemicals Division 
offers the help of a technical-service staff. 4h Yee 
Call on this experienced staff whenever you want help W 
with any dyeing problem. E. 1. du Pont de Nemours & 
Co. (Ine.), Dyes and Chemicals Division, QU PONT 
Wilmington 98, Delaware. = 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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Good Design, 
REAL 


HERE 
THEY 
ARE 


Special anti-friction bearings 
allow oscillating the cylinder 
through the cylinder bearings 
without handicapping accu- 
racy or life expectancy. 


Can be equipped with either 
cylinder brush pick-off and 
conveyor rods, returning the 
material to the operator; or 
with oscillating compressed air 
pipe and conveyor belt, dis- 
charging material to front or 
rear. 


One permanent exhaust duct 
easily exhausts dust from both 


is in operation. 


Guards completely cover all 
belts. 


Micrometer adjustment of the 
rubber roll for accuracy and 
duplication. 


Easy and quick adjustment of 
the pinch roll. 


Dynamic balanced cylinder 
and motor. 


Complete set of accessories. 
The Lightning Buffing and 
Shaving Machine will do a 
better job for you always. 


hood and pan while machine 


Check the Lightning features on this pa 


* 


PIONEER BUILDERS OF 
WIDE FACE BUFFING 
MACHINES 


* 
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Workmanship, 
BUFFER.” 


“My new CURTIN-HEBERT LIGHTNING 
BUFFER AND SHAVER uns like a Swiss Watch,” * 
says one happy user. And why shouldn't it? It’s 


actually better than ever because of the experience gained in ; ; - 
making hundreds of these fine machines for tanners all over es 


the world and because it has the features YOU asked for. 


Tanner's name on request. 


@ JUST FIGURE IT from the time and labor saving standpoint — the Lightning 
Buffing and Shaving Machine will amaze you. Or, figure it from the standpoint 
of producing better leathers, again you’ll agree with leading tanners that the Light- 
ning is tops. If you want to figure it from the standpoint of sturdy construction 
that will give years and years of simple, trouble-free operation, the Lightning will 
step clear away from the field! 


® Any way you figure it... you save money 

when you join the growing ranks of Lightning 
Buffing and Shaving Machine users. And it isn’t too surprising when you 
consider that Curtin-Hebert in creating the Lightning incorporated those , 
features which you asked for — features that speed up production, cut 
down labor, give you superior leathers — in short put your whole oper- 
ation on a more efficient and therefore more profitable basis. 


a and then write for further information. 


 GLOVERSVILLE - NEW YORK 
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Chemieuls you live by 
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Leather’s in style 


with the ladies 


... thanks to chemicals 


Leather’s beauty has turned up stronger than ever 
in all kinds of clothes for women. Comfort and 
durability, too, have something to do with the high 
regard for leather. When people want something 
that’s luxurious, has a certain sheen and feel, 
they will always turn to leather for qualities no 
synthetic can ever attain. DIAMOND Technical Service 
and Chemicals have a hand in this because they 
help tanners turn out leather of uniformity (DIAMOND 
Chemicals are laboratory controlled), with lower 
tanning losses, and at a cost that is so little for 

all the important results. 

Quick delivery from eight warehouses. Nine 
convenient sales offices. Expert advice from your 
DIAMOND representative who is well trained in 
leather chemistry, and backed by DiAMonD 


Technical experts. 


Mi. 
DIAMOND—— 


DIAMOND CHEMICALS 


FOR THE LEATHER INDUSTRY 
CHEMICALS 


DIAMOND ALKALI COMPANY + CLEVELAND 14, OHIO ® 
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Abe Feinglass, who succeeded Gold 
as president of International Fur and 
Leather Workers, told members he 
would continue “militant pro- 
gressive” policies of the union estab- 
lished under Gold’s leadership. 


Comet Opens Branch 


Comet Chemical Co., Ine., of 
Newark, N. J., has announced oper- 
ing of its new branch plant, Comet 
Coatings Co., Inc., in Cupey, Puerto 
Rico. The plant will handle the 
wa company’s expanding trade in the 
“% West Indies and Central and South 
America. 

The new branch, covering some 
10,000 square feet, is located on five 
acres of land adjacent to the San 
Juan harbor. It will supply a full 
line of leather finishes, wood lae- 
quers, industrial lacquers and 
enamels, interior and exterior paints, 
thinners and related products. 

Murray R. Garfinkle, president, 
and Alexander A. Ross, treasurer of 
Comet, will be in charge of products 
manufactured and shipped from the 
Puerto Rico plant. 


IRVING GLASS' 25 YEARS WITH THE TANNERS' COUNCIL is highlighted 
by presentation of a 7-volume set of leather-bound books of Shakespeare's 
ped The presentation was made on Oct. 27 in Chicago. Inscribed in the 
books is as Follows: "Presented to Irving Glass as a token of grateful recog- 
nition for a quarter century of outstanding service to the tanning industry of 
the U. S." Syanding, left to right are Council officials Edward Drew, Leif 
Kronen, Horace Sheppard, Irving Glass, Erhard Buettner, Harry Niblock and 
Lawrence Jones. 


after being convicted in Federal 
Court of having falsely sworn he is 
no longer a Communist. He had 
served as IFLWU_ president for 


BACK AGAIN 


Ben Gold To Aid 
Union On Fur Pacts 


First indication of the new role 
Ben Gold may play with Interna- 
tional Fur and Leather Workers 
Union came to light this week when 
union officials announced that Gold 
will be prominent in IFLWU negotia- 
tions with Associated Fur Manufac- 
turers. 

Gold “resigned” last month as 
president of the International shortly 


Kind of Footwear 


nearly a quarter century and had 
been an admitted member of the 
Communist Party for even longer. 

Although vague on what official 
position Gold would assume in the 
union, spokesmen said he would take 
an active part in new contract nego- 
tiations with the fur manufacturers 
probably starting in Dec. 

Fur worker members of the Fur- 
riers Joint Council in New York 


voted approval of the Council’s ree- 
ommendation to place Gold on the 
Council for negotiations. 


PRODUCTION BY KIND OF FOOTWEAR 


(Thousands of pairs) 


Production 
August 
1954 


September 
1954 


New Heel Finishes 


Four new spray finishes for use by 
shoe manufacturers on celluloid heels 
are now being offered by Union Bay 
State Chemical Co., 
bridge, Mass. 

The company claims the sprays do 
not mottle when wet 
also be used on shoe uppers. The 
sprays are available in four lustres. 


September 


1953 


August 


of Cam- 


and can 


Percent of change 
September 1954 
compared with 

September 


SHOES AND SLIPPERS, TOTAL 40,526 45,950 40,084 12 r 1 
Shoes, sandals, and playshoes, total 34,038 39,680 33,558 14 + | 
Men’s, other than work 5,499 5,983 5,889 8 7 
Men’s work 1,866 1,712 1,781 ” 9 + § 
Youths’ and boys’ 1,670 1,937 1,457 14 15 
Women’s dress and work 12,927 16,840 12,506 23 + 3 
Women’s sandals and playshoes 4,446 5,004 4,278 11 + 4 
Misses’ 2,832 3,151 2,701 10 r $3 
Children’s 2,131 2,363 2,182 10 2 
Infants’ and babies’ 2,667 2,690 2,764 1 4 
Athletic shoes 280 285 283 2 i 
Slippers for housewear, total 5,924 5,800 5,981 1 2 1 
Men’s, youths’, and boys’ 1,479 1,380 1,417 + 7 + 4 
Women’s, misses’, children’s, infants’, 4,445 4,420 4,564 yt 3 
and babies’ 
284 185 262 +54 + 8 


All other footwear 
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NO SUPPORT 


AFL Drops Action 
At A. C. Lawrence 


The much-publicized attempt of 
the AFL Amalgamated Meat Cutters 
and Butcher Workmen to win bar- 
gaining agent rights at A. C. Law- 
rence Leather Co, in Peabody, Mass., 
fell by the wayside this week as 
union officials announced they have 
withdrawn a request for a National 
Labor Relations Board election at 
the Lawrence plant. 

John J. Sullivan, organizer for the 
meat cutters union, said union head- 
quarters had ordered the withdrawal 
after it became evident A. C. Law- 
rence workers were not offering their 
support. The AFL had hoped to oust 
Local 33, International Fur and 
Leather Workers, as worker repre- 
sentative, 

The AFL action left Local 33 un- 
opposed at the Lawrence plant. Last 
week the NLRB postponed a sched- 
uled election at A. C, Lawrence when 
it found that the AFL had not ob- 
tained enough required worker sig- 


natures on its election petition, 
Like IFLWU Local 21 in Peabody, 
Local 33 has taken the initiative in 
an attempt to “clean house” and rid 
the entire union of its Communist 
leadership and policies. Local 33’s 
executive council recently adopted an 
eight-point program stressing its de- 
termination to fight the Communist 


issue within the union “to a deci- 
sion.” 

Although threatening to “secede” 
from the International if Communist 
influence is not dissolved, Local 33 
leaders said they were opposed to 
breaking up the Massachusetts locals 
into four or five separate units. They 
added it is imperative to keep the 
state locals operating as a single unit. 


NEW DIRECTORS of National Hide Association, elected at annual convention 

Oct. 27 in Chicago, are, left to right: Joseph Adler, E. W. Hickman, Chas. F. 

Becking, Lester Roberts, Lee Lyon, Michael Parker, Irving Ellman, John Hodges 
and Merle A. Delph. 


features: 
Accurate heat 


The Boston 


HOT-MELT SPOTTING MACHINE 


No matter whose hot-melt you use you can use 
it more safely and efficiently in a Boston Hot-Melt 
Spotting Machine, because of these combined 


control which maintains 


temperature within 5° of setting. 
Maximum enclosure to prevent contamina- 
tion, 
Built-in electrical protection to prevent 
overloading of your lines. 
Accurate film control. 
Finned interior to assure proper heat dis- 
tribution to melt. 
Roll-widths custom-built to your require- 
ments, 
100% self-lubricating—your machinist can forget it and, in addition, there is no chance 
for oil contamination, 
Rugged, oversized motor for dependable power. 

In addition to all of the above, you have BMW Service. 


MACHINE WORKS 


Kitchener, Ont. 
St. Louis, Mo. 


Call our representatives for details. 


Woodridge, N. J. 
Los Angeles, Cal. 


Whitman, Mass. 
Cincinnati, Ohio 


Chicago, Ill. 
Milwaukee, Wis. 


Dalias, Texas 
Johnson City, N. Y. 
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NEW HORIZONS 


John Flynn Offers 
Dry Cleanable Suede 


Suede lambskin leather garments 
that can be inexpensively dry cleaned 
commercially have been made avail- 
able by John Flynn & Sons, Ince., 
Salem, Mass., tanner. 

The new-type suede for garments 
was developed jointly over two years 
of research by Dr. John Robinson 
of the DuPont Co.’s Grasselli Chem- 
icals Department and the Flynn Com- 
pany. (See page 45, this issue.) 

Tests of suede treated by the new 
process show it is completely dry 
cleanable by ordinary methods at 
regular prices without loss of flexi- 
bility or pliability or change of color. 
At present, suede garments require 
expensive specialized cleaning when 
soiled, 

In the new process, DuPont 
“Quilon” stearate chromic chloride 
replaces the fat liquor normally used 
in suede finishing. It anchors tightly 
to the leather and does not leach out 
or migrate in dry cleaning. 

Named Flynntan Doesuede, it is 
available in a full range of colors. 
It will be priced about 15 percent 
higher than regular suede, accord- 
ing to Patrick H. Flynn, sales man- 
ager of John Flynn. 


Maine Tax Meeting 


The New England Shoe and 
Leather Association has scheduled a 
membership meeting on Novy. 18, at 
1:30 P.M. at the Elm Hotel, Auburn, 
dealing with the experience rating 
provisions of the Maine Employment 
Security Law, according to Maxwell 
Field, executive vice president of the 
Association. Accompanying Field 
will be William F. Gaffney and Ed- 
ward L. Davis, NESLA staff mem- 
bers. 

“The Association has planned this 
meeting in the belief that more of its 
Maine members can and should en- 
joy lower tax rates,” Field said. 
“Practical explanations of the com- 
plex ruling of the Employment Se- 
curity Law will be provided by rep- 
resentatives of the Employment Se- 
curity Commission. They will ex- 
plain the rights and responsibilities 
of employers and answer members’ 
questions.” 
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Leading “Januers 
CUT PRODUCTION COSTS 


wiitu 


PROCTOR 
SCHWARTZ 


EQUIPMENT FOR THE 
LEATHER INDUSTRY 


Pasted leather dryers 


Automatic washing and pasting sequence for pasted 
leather dryers 


Toggled leather dryers 

Hook type conveyor dryers 
@ for airing off 
© for wet stock 


Pole type conveyor dryers 
@ for seasoned leather 


© for wet stock 
Conveyor type dryers for sprayed finishes 
Four (4) gun Roto-spray units for top finishes 
Hair washers, extracting rolls, and hair dryers 
*“Secotherm” drying units for pasted leather 
For additional information f 

on leather drying equipment 4 

WRITE TODAY p 

PROCTOR 

SCHWARTZ INC. 

717 TABOR ROAD i 
PHILADELPHIA 20, PA. 5 
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PERSONAL VISITS 


Beucher Urges Drive 
To Improve Hide Takeoff 


A personal visit campaign by hide- 
men to packing and locker plants 
which supply their hides is urged by 
Nick Beucher, Jr., president of Pack- 
ing House By-Products Co., Ine., 
Chicago. 


Speaking before the Tenth Annual 
Meeting of the National Hide Asso- 
ciation Oct. 27 in Chicago, Beucher 
said the association has been doing a 
splendid job in promoting better 
takeoff and takeup of hides. “NHA 
is conducting a personal-visit cam- 
paign to packing plants, locker plants, 
etc., in an effort to improve takeoff 
and is stressing the need for better 
takeup in hide cellars,” Beucher said. 

“I am asking every hideman .. . to 
make personal visits to packers and 
butchers supplying them with hides, 
urging them to do everything possi- 


well-known brands 
all over the world 


"“Ideal’’ Special Quebrachoblend Extract 
Wattle Bleach Extract 

“Landskrona” Quebracho Extract 
“Weibull” Mimosa Bark Extract 
"Scania Larchbark Extrace 

“Weibull” Myrabollam Extrace 

Mimosa Sulph Extract 

"Kiptan” Special Blend Extract 
"Svecia” Oakwood Extract 

"Triumph" Special Quebracho Exerace 


GARVAMNES AB WEIBULL 


Landskrona — Sweden — Cable: Weibulltan 
Representatives 


The Olson Sales Agency, 
20 Broad St., 
New York 5, N. Y. 


Arthur C. Trask Co., 
4103 S. La Salle St., 
Chicago 9, Ill. 


Harvey J. Boutin & Son, 
7 Front St., 
San Francisco, Cal. 
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ble to bring about better takeoff. 
Take the time to explain to these 
hide producers what is wanted to 
provide our customers with more 
desirable hides and skins. The place 
to correct this condition is at the 
source,” 

Beucher reported that NHA_ in- 
tends to continue on hide research 
activity started this year in order to 
find new uses for hides other than 
leather. He also stressed the need for 
opening new hide markets in the face 
of record high slaughter. “Our world 
markets are expanding and there is 
reason to believe that foreign out- 
lets for our hides will continue to 
broaden as more dollars become 
available.” 


During the coming year. NHA 
will explore foreign markets in order 
to develop new or better customers 
for U. 5. hides and skins, Beucher 
said. Information will be used to en- 
able members of NHA to expand 
their overseas sales, 


He added that better leather busi- 
ness is anticipated in Nov. and should 
continue through the first of next 
year. “If we can't sell leather at to- 
day’s hide prices, when are we going 
to sell it?” he asked. “No one can 
blame any failure to sell leather on 
today’s hide prices — rawstock is 
plenty cheap.” 


Vulean Offers Brochure 


Vulcan Corp., Cincinnati, O., man- 
ufacturer of shoe lasts and wood 
heels, has published a fine new 
brochure which has special interest 
for the shoe manufacturer, 

Entitled “Forest to Fashion,” the 
brochure fills a basic need of shoe 
manufacturers for information on 
lasts and other technical questions 
of heels and last usage. 


First section of the book describes 
general techniques of last and heel 
manufacture from the selection of 
Hardwood timber to the designing 
and manufacture of the finished 
product in Vulcan plants, 


Of particular value to the stylist 
and pattern maker is the second sec- 
tion which features currently used 
last measurements for all shoes by 
size and width. Also included are 
suggestions for decreasing costs and 
trouble through proper care and 
handling of lasts. 

Copies may be obtained from Vul- 
can Corp., Sinton Mezzanine, Cin- 
cinnati, O. 
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DISTRICT MANAGER of Milwaukee 
and Chicago territories for National 
Shoe Products Corp. of Boston is 
Charles H. "Chuck" Miller, formerly 
of United Shoe Machinery Corp. 
Miller will direct promotion and serv- 
ice of National's lines of shoe prod- 
ucts when the recently-organized firm 
begins operations in the midwest. 


SUPERIOR SPLITS 


New Work Glove 
Leather Makes Hit 


A new tannage for work glove 
leather has met with such outstand- 
ing success that the company re- 
sponsible for its development, A. L. 
Gebhardt Co., Milwaukee, can’t keep 
up with orders coming in. Called 
“Special Tan,” the process was de- 
veloped over a period of 12 years. 

It is a new chrome tannage devel- 
oped especially for work glove splits, 
and results in a superior end product 
that has extremely high wear and 
heat-resistance, and is washable—an 
important factor in industrial work 
gloves. With regular work glove 
splits selling for from 9 to 13 cents, 
Gebhardt is able to obtain as much 
as 16 cents for his product—and with 
demand far outstripping the com- 
pany’s ability to keep up with orders. 
The tannage is also being applied to 
garment leathers by Gebhardt. 

The Special Tan work glove leather 
comes out an olive green color, 
though no color pigment is em- 
ployed. 

Gebhardt has launched a special 
promotional program among hun- 
dreds of industrial companies whose 
employes use work gloves. The pro- 
gram has aroused gratifying response 
from these companies who are ex- 
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pressing real interest in this better- 
quality work-glove leather. Work 
glove makers using the Special Tan 
leather are inserting a printed slip in 
their gloves, informing the consumer 
on the special features of the new 
leather. 


© 


Compo Issues Stock 

Compo Shoe Machinery Corp. of 
Boston is filing a registration state- 
ment on a proposed issue of 30,928 
shares of convertible preferred stock 
with the Securities and Exchange 
Commission,” Charles W. O’Conor, 


president reports, The issue was ap- 
proved at a special meeting of stock- 
holders held in New York City, 
October 19th. 

“Recent growth of the company’s 
business has resulted in a need for 
additional working capital” O’Conor 
pointed out. “This will be supplied 
by proceeds of the preferred stock 
issue.” 

Loewi & Company of Milwaukee 
will head a national group to under- 
write the new preferred issue which 
will be first offered to stockholders 
on rights in ratio of L share of pre- 
ferred to LO shares of common stock. 


"ADE-II-TAN” js a material which shortens the 
tanning time. This valuable result is obtained because 
it reduces the astringency of vegetable extracts, 
permitting the tanner to use concentrated astringent 
extracts in the early stages of tanning and still obtain 
a smooth grain in the finished leather... Thus an 
increase in production is the result without increased 


equipment. 


If you have a production problem to solve, "ADE-II- 


THE TANNADE COMPANY 


MANUFACTURERS OF 


TAN" may be the material you need, It streamlines 
tanning! We offer to demonstrate it, 


POSITIVE PROOF + TEST A SAMPLE + SEE FOR YOURSELF 


2136 DOMINICK STREET CHICAGO 14, ILLINOIS A, 
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Money Mate 


SPECIALISTS ALL 


Hodges Says Hidemen 


Face Complex Problems 


Today’s hide broker or broker- 
dealer is engaged in a highly special- 
ized business, according to J. C. 
Hodges, president of J. C. Hodges 
Co., Boston hide broker. 

In his welcoming address as chair- 


man of the National Hide Associa- 
tion’s convention Oct. 26-27 in Chi- 
cago, Hodges pointed out that raw- 
stock requirements by tanners vary 
considerably more than they did. 
“One tanner may want only plump 
hides for a four to four and one-half 
ounce leather; another may be mak- 
ing a lighter leather and want a 
medium plump hide; still another 
may be making patent or garment 
leather and want thin, spready cow- 
hides... all these factors have 


the ridden 


Wherever fine embossing and smooth plating 
is done you will find a Sheridan Press doing it 
best and most economically. Sheridan Presses are 
engineered to meet the most exacting requirements 


of the tanning industry. 


NEW YORK 


129-185 LAFAYETTE 8ST. 600 W. JACKSON BLVD. 
CHICAGO 


62/54 HIGH HOLBORN, LONDON, W.C. 1, ENGLAND 


T-W-&C-B- 
SHERIDAN COMPANY 


Established 1835 


183 ESSEX ST. 
BOSTON 


Press 


combined to make the business more 
complex. 

Another problem of the hide 
broker today is to develop new raw- 
stock markets, The large cattle kill 
rate and huge hide supply available 
necessitate the shipment of many 
hides and skins overseas. Formerly 
there was need for rawstock imports 
in the U.S. 

Hodges urged all NHA members 
to give full support to Leather In- 
dustries of America in its efforts to 
promote leather and leather products. 


LEATHER 
YESTERDAY — TODAY — 


COMPOUNDS «> LIQUID EXTRACTS 


AMERICAN EXTRACT CO. 
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OPENING ACT 


Bay State Shoe Union 
Readies New Demands 


First curtain on new contract ne- 
gotiations for 1955 in Massachusetts 
shoe factories rose this week when 
members of the contract negotiating 
committee of the CIO United Shoe 
Workers of America met to shape de- 
mands for next year’s contract. 

The CIO represents some 12,000 
workers employed in 60 factories 
over Lynn, Haverhill, Boston, Bev- 
erly, Salem, Wakefield, Lowell, Law- 
rence, Newburyport and Chelsea. 
Current contracts expire Dec. 31. 

Angelo Georgian of Haverhill, re- 
gional director of the union, said 
the union will not disclose its new 
demands until its first meeting “early 
in Dec.” with shoe manufacturer rep- 
resentatives. The union, he added, 
will seek wage and fringe benefit ad- 
justments. 

Contract termination letters as re- 
quired by the National Labor Rela- 
tions Act were mailed to manufac- 
turers in the area several weeks ago. 

Last year, the union and manufac- 
turers came to a fairly prompt agree- 
ment on 1954 terms which included 
no wage increases but did allow ad- 
ditional benefits. Previously, nego- 
tiations had often dragged until the 
last minute with the union threaten- 
ing to strike in several instances. 

Last wage increase granted in the 
acea came in 1951 when the union 
won a five percent boost for 1952. 


NEW CONTRACT TIME 


Brockton Union Asks 
Shoe Pact Meeting 


Officials of the Brotherhood of 
Shoe and Allied Craftsmen and _ its 
affiliate, the Cut Sole Local, have 
asked the Associated Shoe Industries 
representing manufacturers the 
Brockton area to arrange a meeting 
for discussion of new labor contracts. 

The Brotherhood’s contracts with 
17 ASI members and three other 
firms, covering some 5,000 shoe 
workers, expire on Dec. 31 while that 
of the Cut Sole Local, covering 650 
workers in nine factories, terminates 
Dec. 1. 

Walter T. Spicer, executive secre- 


November 6, 1954 


tary of the ASI, said he has received 
a letter from Paul H. Hoffman, Cut 
Sole price expert, asking that nego- 
tiations be opened on a new contract 
covering wages, hours and other 
working conditions. No mention was 
made of specific demands. A similar 
letter was sent by John Jankowski, 
president of the independent Brother- 
hood. 

Spicer reported that 12 Boston cut 
sole firms last week agreed to extend 
without change present contracts with 
the AFL Boot and Shoe Workers 
Union. 
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Leuilan & Ca. 


DEALERS ® BROKERS 


Specializing 
in 


Western Packer and Country 
CALFSKINS 
HORSEHIDES ° 
AND PICKLED SKINS 


CABLE ADDRESS—LEVHIDE, San Francisco 


SAN FRANCISCO, CALIF. 
1395 Evans Avenue 
Telephone—ATwater 2-6292 
LOS ANGELES, CALIF. 


2870 Lugo Street 
Telephone—ANgelus 14645 


Shoeman’s Testimonial 


More than 200 friends and as- 
sociates of H. Otto Von der Hoff, 
president of C. W. Marks Shoe Co., 
Chicago, tendered him a testimonial 
breakfast in Chicago recently in 
honor of his completion of 50 years 
in the shoe industry. The meeting 
was held in the Grand Ballroom of 
the Morrison Hotel. 

Von der Hoff was presented with 
a group of testimonial letters bound 
in a tooled leather book along with 
a fine wrist watch. 
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IT’S OFFICIAL 


Vote 
Brown-Regal Merger 


The long-anticipated, much-post- 
oned merger of Regal Shoe Co., 
hitman, Mass., into Brown Shoe 
Co. of St. Louis became near reality 
Oct. 29 when stockholders of both 
companies voted approval of the 
merger agreement first announced 


Sept. 23. 


Under the merger plan adopted 
by directors of Brown and Regal, 
stockholders of the latter company 
will be asked to exchange their shares 
for Brown stock on the basis of eight 
Regal shares for one Brown share. 
The merger is expected to become 
effective on Nov. 30. 


Consolidation of the two shoe 
firms will speed up Regal’s retail 
store modernization and expansion 
program begun in 1952, according 
to Regal officials. Regal currently 
sells its shoes through 110 retail out- 
lets located in 25 states. 


Better than you ever thought they could be made. 
Try them and be Convinced! 


4 Knox Marker Machines and 
Dies in the Southern, Midwest 
and Western Territories. 


And as always the finest 


Walker, 


Clicker, Mallet 


Handle, Freeman Model N 
and all other types of 
Cut-Out, Perforation and 
Marker Dies. 


INDEPENDENT DIE AND SUPPLY CO. 


LaSalle near Jefferson, St Louis 4, Mo, Phone. Grand 2143 


Associate 


NEW ERA DIE CO, Mapleside Place, Red Lion, Pa 


that’s the mark of 


Expert engineering plus the 
finest steel and materials, 


DIES 


coupled with rigid inspection and testing 
ofevery die is the Western method of giving 


you a die that will do the job faster, bet- 
ter and last longer. SEND FOR OUR CATALOG. 


PERFORATING DIES 
CLICKER DIES 
WALKER DIES 
BEVERLY DIES 
HAND MALLETS 


For Dependebilty ‘and 
Quallty-6o Western | 


SUPPLIES co. 2920 CASS AVE., STLOUIS 6, MO, 
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DOCTORS BREAK MYTH 


Shoes Hold Answer 
To Athlete's Foot 


Footwear is the single most impor- 
tant factor in the prevention or treat- 
ment of athlete’s foot. 

The conventional precautions or 
treatments used for athlete’s foot are 
often “ineffective and potentially 
harmful.” 

These were the significant findings 
of a group of doctors who have re- 
searched the subject, and who ad- 
dressed the American Public Health 
Association in Buffalo. The doctors, 
staff members of the New York Uni- 
versity Post Graduate Medical School 
and the skin and cancer unit of Uni- 
versity Hospital, have been conduct- 
ing experiments on causes, preven- 
tion and treatment of the common 
athlete’s foot, under a grant from 
the Army. 

Among the reported findings: the 
common procedure of sterilizing 
shoes, socks, showers, ‘bathrooms, 
swimming pools, etc., or Using pre- 
swim antiseptic foot baths, is useless, 
even harmful. Say the doctors, 
“These stagnating, unhygienic 
puddles should be abandoned.” 


Another finding: athlete’s foot, 
long believed to be contagious, isn’t 
necessarily “catching.” The fungus 
can be shed from the feet of persons 
afflicted or not afflicted with athlete’s 
foot. The doctors tried to deliber- 
ately infect some 45 persons with the 
fungus. But six weeks later 60 per- 
cent of them carried the fungus on 
the skin of the foot, but none of 
them had a case of athlete’s foot. 
Contagion, declare the doctors, plays 
a “negligible” part in bringing on 
attacks of the disease. 

What causes athlete’s foot? Low- 
ered resistance of the skin. Most 
feet contain the fungus. It’s only 
when skin health is poor that the 
fungus can infect and cause the dis- 
ease, 

The best prevention: wear per- 
forated shoes, especially in hot 
weather, to reduce the tendency to- 
ward moist conditions and to prevent 
a shift of the skin toward the alka- 
line side. Also recommended: fre- 
uent change of shoes and socks. 
Cotton or wool socks are best. 

(Note: The shoe industry’s mer- 
chandising theme for summer foot- 
wear, “Take the blankets off your 
feet,” now gets scientific backing.) 
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Perfect i to the edge trimmers’ art... 


e 


MODEL L 


The operator at edge trimming is an expert. His 
deft hand makes feather-light strokes that are 
smooth, precise, skillful. He knows that truly fine 
work can be done without waste, with less effort, 
in less time, with a truly precise machine. 

The GAC Edge Trimming Machine — Model L 
has shafts balanced by the use of electronic in- 
struments, the only measuring means accurate 
enough to insure that no vibration can mar the 


Trimming 


quality of an edge. To eliminate the cause of vibra- 
tion, work shaft and motor shaft are one and the 
same, and the shaft is mounted in the best bearings 
engineers can find. 

Here is a machine that is a perfect complement to 
the artistry of the edge trimmer, an efficient produc- 
tion tool for the manufacturer. 

For additional information, call your United 
Branch Offices. 
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United Shoe Machinery Corporation 
BOSTON, MASSACHUSETTS 
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WIDESPREAD EXPANSION of General Shoe Co.'s "Friendly Franchise" pro- 

gram is discussed by, left to right, Noble Caudill, General vice president and 

treasurer; Frank Schell; Tom Fuqua, general manager of the Franchise division; 

Maxey Jarman, General Shoe chairman; Lewis Graham, regional manager; 

and Dr. N. F. Normand, who will act as special merchandising counsellor to 
Friendly Franchise stores. 


Tanners of 


SHELL CORDOVAN 
BUTTS 


SIDE LEATHERS 


Finest at grains for men's shoes in 

mellow shrunken type grains 
“Glengarry,” Aniline and Corrected Grains 
VEGETABLE CALF “Chromexcel"” Retan, Waterproof and Aniline 


nae Waterproo 
It's Timber-Tanned Athletic Goods Leather 


HERMANN LOEWENSTEIN, INC. 


THER C0. 26 FERRY ST. 


2015 ELSTON AVENUE © CHICAGO, 14 BOSTON, 11 
KAYE & BARNES. inc. 


-Roller—Non Roller Use 
tacetul lines Smooth metal work L & S 


Fine tinishes Formed tongues 


Classified Ads 


‘Nickel Gunmetal + Colors 


_ Representatives in all centers 


Complete Ormond + For Quick Results 


MANUFACTURING COMPANY 


“3325 Hudson Ave 
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Jarman For Independent 


Belief in the future of the family 
shoe store and independent merchant 
had led General Shoe Corp. of Nash- 
ville, Tenn., to launch a greatly ex- 
panded program in the development 
of Friendly Franchise units, accord- 
ing to W. Maxey Jarman, General 
chairman. 

“The modern trend favors the fam- 
ily store and the independent mer- 
chant,” said Jarman, “and we are 
aiming our business in that direc- 
tion.” 

Jarman said that General, under 
its new program, is interested in 
working with “qualified young men 
with ambition and experience,” 
promised they will make “sizeable 
amounts of money” in the next few 
years with the help General can give 
them “to obtain the advantages of a 
centralized position.” 


Respro Takes Two 


Respro Inc., Cranston, R. [., man- 
ufacturer of shoe materials has pur- 
chased facilities of two Beverly, 
Mass., firms which it plans to merge 
and form into a new corporation. 

Acquired in the move were Lion 
Leather & Plastic Co., a long time 
Respro distributor, and Pilgrim 
Plastic Leather Co. 

The new combination will be 
known as Lion Products Co. and 
will operate as a wholly-owned sub- 
sidiary. It will act as New England 
distributor, for Respro’s line of 
plastic film and sheeting and will 
specialize in embossing and finishes 
for the shoe, handbag, belt, novelty 
and upholstery trades. 


Nobel Prize To Pauling 
The 1954 Nobel Prize for Chemis- 


try went to Professor Linus C. Paul- 
ing of the California Institute of 
Technology. The prize was awarded 
for his work on the structure of pro- 
tein, the key component part of liv- 
ing matter. 

Professor Pauling was the featured 
speaker before the American Leather 
Chemists Association’s annual con- 
vention at Cincinnati in June, 1953. 
His subject was the structure of pro- 
tein and some of its relationship to 
hide and skin structure. 

Professor Pauling is equally cele- 
brated for his long list of affiliations 
and activities regarding Communist- 
front organizations. 
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Elect Ellman Hide Head 


Irving Ellman of Michigan Hide 
Co., Detroit, Mich., has been elected 
president of the National Hide Asso- 
ciation for the coming year. He 
succeeds Nick Beucher, Jr., president 
of Packing House By-products, Inc.. 
of Chicago. 

Other officers elected at NHA’s an- 
nual fall meeting held last week at 
the Edgewater Beach Hotel in Chi- 
cago are: Michael Parker, vice presi- 
dent of Dietrich Hide Corp., Chicago, 
vice president succeeding Frank 
Pachin of A. L. Pachin & Sons, Day- 
ton, O.; and Lee Lyon, M. Lyon & 
Co., Kansas City, Mo., as secretary 
succeeding Chas. A. Becking of Jac- 
obsen Publishing Co., Chicago. 


Merle A. Delph of M. A. Delph 


TOP QUALITY 


in every item 


COMPLETE RANGE 


of sizes, styles, pane 


Head 


Co., Inc., Indianapolis, Ind., was re- 
elected treasurer. 

Named to the Association’s board 
of directors were Ellman, Marker 
and Delph along with Edward W. 
Hickman of Hickman & Clark, Fort 
Wayne, Ind.; and Joseph Adler of 
Sig Adler & Co. of Chicago. 

The Hide Association will hold its 
1955 Spring meeting June 13-14 at 
French Lick Springs, Ind.. and _ its 
1956 meeting at Boca Raton, Fla. 


MILITARY BUYING 


“WIRE 
NAILS 


Countersunk 


Invitations 


Strap Leather. Philadelphia 
Quartermaster Depot, 2800 South 
20th St., Philadelphia 45, Pa., has 
issued Inv. No. QM-36-030-55-222 
calling for 2,100 sq. ft. of leather, 


cattlehide, for straps, full grain, veg- 
etable tanned, russet 1/16 inch thick, 
selection B, type B. class 1. 1,680 sq. 
ft. for Wilkins AF Depot, and 420 
sq. ft. for Cheli AF Depot. In addi- 


tion, 5,600 sq. ft. of same, 1/32 inch 
thick, selection C, type B, class 1. 
Also, 19,800 sq. ft. same, 1/16 inch 
thick, selection C, type B, class 1. 


Opening Nov. 15, 1954. 

Lace Leather. Philadelphia 
Quartermaster Depot has issued Inv. 
No. QM-36-030- 55-224 calling for 
8.778 sq. ft. leather, cowhide, for lace 
leather, full grain, chrome tanned, 
natural color, 1/6 inch thick, grade 
A, class 1, type 4, for delivery to 
Wilkins AF Depot and to the Cheli 
AF Depot. In addition, the bid calls 
for 19,600 sq. ft. leather, cowhide for 


lace leather, full grain, chrome 


RUBBER 


Brod 
Needle. point 


WOOD HEEL 
ATTACHING NAILS 


Thred-fast 


Atlas 


TACK CORP. 
Since 1810 


PROMPT SERVICE 


send samples 
or specifications 


BRASS, STEEL OR Rolled 
ALUMINUM EYELETS 


© 


Invisible 


83 PLEASANT STREET 
FAIRHAVEN, MASS. 


Our Seal of Quality 


STORES: 


BOSTON, 97 SOUTH ST. 


GENUINE SHEEP and LAMBSKIN LEATHER 


Nature’s Own Products 
Improved by 
Modern Tanning Technique 


Full Chrome Lambskins with Combination Tannages to Match. 
Garment Suedes and Grains — Glove Leathers — Shearlings. 


WINSLOW BROS. & SMITH COMPANY 


CHICAGO, 173 NO. FRANKLIN ST. 


NEW YORK, 12 SPRUCE ST. 


CHARMOOT 


7 em THE PERFECT SUEDE LEATHER 


WILMINGTON 99, 
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tanned, natural color, 1/16 inch 
thick, grade C, class 1, type 4, for de- 
livery to both Wilkins AF Depot and 
Cheli AF Depot. Also, 3,402 sq. ft. 
leather, cowhide for lace leather, full 
grain, chrome tanned, natural color, 
\y. inch thick, grade B, class 1, type 
1. for delivery to both Wilkins AF 
Depot and Cheli AF Depot. Opening 
Nov. 16, 1954. 


Leather Mitten Inserts, Wil- 
kins Air Force Depot, Shelby, Ohio, 
has issued Inv. No. 22 calling for 
16,460 prs. mitten inserts, leather, 
flying, 2 fingers sheath, seal brown, 
type N-2. Specs. MIL-G-9105, Open- 
ing Nov. 8, 1954. 


Leather Moceasins. Wilkins Air 
Force, Shelby, Ohio, has issued Inv. 
No. 23 calling for 8,029 pr. mocca- 


modern methods plus 
old-fashioned pride 
in craftsmanship 


VERONA. 


seton 


DURONA 


WHITE 
ZEPHYR BUCK 


SETON LEATHER CO. 
NEWARK 4, N. J. 


SETON PATENT 


Serially numbered, piece work-—case 


TO SPEED PRODUCTION | 


lot control tickets or tags. 


INTERNATIONAL TICKET CO. 


» PLANT 


‘Sates offices Wew Fore 


4, ND Battimere and 


Three years ago onéphoe 


manufacturer repaired 250 pairs of. 


lasts with DRD: Those lasts are 


still in use and have never required © fs 


any subsequent repair. is. 

the new magical shoe last repair 
material made of a synthetic. 
resinous compound,” 
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sins, high top, man’s, leather, survi- 
val kit, type 1. Specs. MIL-M-4430. 
Opening Nov. 10, 1954. 


Bids 

Strap Leather. A. L. Gebhardt 
Co., Milwaukee, Wisconsin, was low 
bidder on Inv, No, 242 which opened 
at the Philadelphia Quartermaster 
Depot. A. L. Gebhardt .6125 per sq. 
ft. on 6,900 sq. ft. of leather, black, 
strap, not mildew proofed, full grain 
7 to 8 oz. per sq. ft. for delivery to 
Rock Island Arsenal, Ill. Complete 
delivery by Dec. 31, 1954. 


Awards 


Service Shoes. One award has 
been made by the Phil. QM Depot, 
2800 South 20th St., Phila., Pa., on 
Inv. No. QM-36-030-55-147 covering 
217,140 pr. shoes, service, man’s, 
high, leather. Dollar volume totaled 
$1,042,471.00. Award went to the 
International Shoe Co., St. Louis, 


Mo. 


Service Shoes. One award has 
been made by the Phil. QM Depot 
on Inv. No. QM-030-55-106, covering 
shoes, service, man’s, high, leather, 
black. Dollar volume totaled $136,- 
973.00. Award went to the Sportwelt 
Shoe Co., North Easton, Mass. 


Service Shoes. The Marine 
Corps, Philadelphia, Pa., has an- 
nounced an award on shoes, service, 
man’s, field to the Endicott-Johnson 
Shoe Co. of Endicott, New York, at 
$4.79 per pr. Invitation No. was 
1059-C, 


Dress Shoes. Two awards have 
been made by the Phil. QM Depot on 
shoes, dress, man’s, oxford, leather, 
black, under Inv. No. QM-36-030-55- 
128. Dollar volume totaled $130,- 
050.00 representing an award for 
130,050 pr. to the Endicott-Johnson 
Shoe Co., Endicott, N. Y., and an 
additional dollar volume of $73,- 
482.00, representing an award for 
16,550 pr. to the J. P. McElwain Co., 
Nashua, N. H. 


Dress Shoes. One award has 
been made by the Phil. Quartermas- 
ter Depot under Inv. No. QM-36-030- 
55-133. Dollar volume totaled $226,- 
071.00 representing an award for 
54,084 pr. shoes, dress, man’s, ox- 
ford, plain toe leather, russet, regu- 
lar and supplemental sizes. Award 
went to the J. F. McElwain Co., 
Nashua, N. H. 


November 6, 1954 


we 
\ - 
\ 
\_\ 
-\ 
AR AD years and still in use) 


LEATHER MARKET REPORT 


Sole Leather Tanners hopeful. 
Argue that present prices can’t long 
be ignored by astute buyers. Claim 
new interest presages substantial 
movement to come soon, 

Best light bends ask up to 63c but 
about 6le and down the usual price. 
Top quality 8-9 iron bends quoted 
at about 55¢ and down with 53c and 
down most often heard. Good 9-10 
iron stock brings about 48 and 
down though some claim another 
cent needed. Over 10 irons brings 
about 46c and down for bulk of bus- 


iness. 


Sole Leather Offal unchanged, 
A few sellers seem fairly busy while 
others complain, Prices barely hold. 

Sales in horsehide garment leather 
involving good tannages at 32-33c 
and down. More volume desired but 
colder weather should tend to stimu- 
late business. 

Cowhide garment leather some- 
what firmer and quotable at 30-32c 
and down depending upon produc- 
tions. 


Bag, case and strap mixed. The 
Buyers making fill-in purchases re- 
quiring quick shipment to fill almost 
immediate needs. While individual 
orders seem rather small, they have 
been numerous enough to add up to 


Billings Continue Large 
New Orders Moderate 


Tanners Pressed For Quick Deliveries Of Sides And Calf 
Kid Perks Up And Patent Finds Slowly Spreading Market 


fairly substantial totals in some in- 
stances. 

Prices show a tendency to harden 
in view of the firmer undertone in 
raw material markets. Case leather of 
2-2! ounce firmly maintained at 42- 
43c and 3-3'% ounce at 43-44c. Rus- 
set strap leather, Grade A, continues 
around 50c¢ for 4/5 ounce, 52c for 
5/6 ounce, 54c for 6/7 ounce, 56c 
for 7/8 ounce, 58 for 8/9 ounce, 
6le for 9/10 ounce and 64e for 
10/11 ounce. 

Lower grades quoted at 2-3c less 
for Grade B and 5-6c less for Grade 
C. Glazed finish brings a premium 
of 2c and colors bring 3c above rus- 
set prices. 

Most bellies bring about 24e but 
one or two tanners ask a cent or two 
more and get it for well trimmed 
stock. About 36c and down paid for 
moderate quantities of single 
shoulders with heads on. Heads-off 
shoulders quoted at about 40¢ and 
down but sales usually made at 38ec. 

Finest selected light double rough 
shoulders bring up to 46c for 
specialty purposes. For welting there 
is plenty of leather available at about 
42¢ and down with about 40¢ and 
down the big trading area. 


Calf billings large. Men's top 


grades and women’s weights in all 


SOLE LEATHERS 


BENDS, BACKS, SHOULDERS, 
BELLIES, SHANKS, Etc. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ - CHILDREN’S 
IN ALL GRADES AND WEIGHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


RMOUR LEATHER Ce 


| CHICAGO - NEW YORK: BOSTON | 


SPECIALISTS in SPLITS : 


SUEDE LININGS. 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 

SHANKS 
BELLIES 


Prices and Trends of Leather 


DEERSKINS 


KIND OF LEATHER THIS MONTH YEAR 1953 MOCCASIN COWHIDE 
WEEK AGO AGO HIGH 
CALF (Men’s HM) 58-99 58-99 73-1.06 95-1.20 
CALF (Women’s) 53-93 53-93 62-1.03 80-1.03 
CALF SUEDE 70-1.00 70-1.00 75-115 85-1.10 
KID (Black Glazed) 55-90 55-90 55-90 75-90 
KID SUEDE 40-90 45-95 48-91 80-96 
PATENT (Extreme) 46-56 52-62 55-60 60-64 
SHEEP (Russet Linings) 15-23 15-23 17-28 18-32 
KIPS (Combination) 45-50 45-50 52-56 64-68 
EXTREMES (Combination) 43-48 43-48 48-52 56-59 
WORK ELK (Corrected) 31-35 31-35 37-41 38-45 {13 ee 
SOLE (Light Bends) 61-63 62-66 65-67 68-72 ‘ 2 j 
BELLIES 24-25 25-26 27-29 26-28 ~ 
SHOULDERS (Dbl. Rgh.) 40-44 42-46 51-53 51-56 
SPLITS (Lt. Suede) 30-36 32-38 33-37 35-39 A.L.GEBHARDT CO. 
SPLITS (Finished Linings) 17-22 17-22 18-23 24-26 416 N. WATER MILWAUKEE 1, WIS. 
WELTING (% x %) 6% 6%-7 7% 8 PHONE DALY 68-6919 
LIGHT NATIVE COWS 13-13% 13 15% 


GEBHAROT VOGEL TANNING CO. 
706 W. OREGON ST., MILWAUKEE 


All prices quoted are the range on best selection of standard tannages using quality 
rawstock. 
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Specialty Leathers 
Side — Horse 
Well known Tannages 


KLENZETTE 
ANILETTE 


ROSS-ETTE 
and the popular 


. 


This tag attached to shoes 
uppered with Kleen otte 


A.H. Ross & Sons Co. 
Chicago 22, Ilinois 


Merhont Loveys 
PHI ADILFHIA Schoenberg leather Co 
SAINT LOUIS Mever & Berry Leather Co 
MI WAUELE Edward volitirecht 

LOS ANGLES A) Cook 
Tracy 


innersoles 
Sock Linings 
Heel Pads 
Boxtoes 


You will save 35% cementing time. 
Schaefer Cementers completely and 
uniformly latex die-cut piwees of 
leather, cloth, faille, leatherette, fibre 
and paper. 

ASK FOR 10 DAY FREE TRIAL OFFER 


SCHAEFER MACHINE COMPANY, INC. 
69 Carbon Street, Bridgeport, Connecticut 


Tel.: Bridgeport 68-2250, New York City 
LExington 2-2010; Boston ARlington 5-8096 


AGENTS IN PRINCIPAL CITIFS 


selections find orders easy to get. 
Most tanners of women’s weights 
sold well ahead, If low grade men’s 
weights would move, calf tanners 
would have little complaining to do. 
But low grades still need plenty of 
pushing. Improved tannages in kips 
the reason, 

Men’s best calf brings about 99c 
and down for domestic leather, up to 
about $1.06 for best imported made 
from best European skins. Popular 
tannages ask up to about 85ce and 
down. 

Women’s weights ask about 92c 
and down for small skin leather in 
high colors. Up to about 87c and 
down asked for regular skins. Good 
leather can be bought for about 80c 
and down with plenty moving in 
the 50's. 


Sheep sales moderate. Linings 
still the big item but greater interest 
in garment suedes indicates start of 
another good run in this leather. 
Lower garment sheep prices being 
asked add impetus. 

Russet boot linings bring about 
23¢ and down with most sales around 
20c. Shoe lining russets, quoted at 
23c and down but 15-18 gets most 
business. Colored vegetable linings 
usually bring up to about 25c. 
Chrome linings still ask up to 30c 
but little trading done above 28c. 


Side Leather production 
steady. Billings very large as hurry- 
up orders are shipped, New business 
comes in the form of many small 
orders, all accompanied by the re- 
quest for quick deliveries. Grains 
widely wanted, bring slight premium 
in two-tone effects. 

Best combination kips quoted at 
about 50c and down for heavy 
leather, a cent or two less for HM 
and so on down, Plenty of kips 
available at about 46c and down. Up 
to about 48c asked for finest H 
weight extremes, a few cents less 
when weight is lacking. Large 
leather usually brings about 36c and 
down with some asking 38c for finest 
heavies. Volume, of course, brings 
in lower 30s. 

Chrome kips bring up to 48c for 
finest H weights. HM leather brings 
about 46c and down for best. Good 
extremes quoted at about 42c¢ and 
down, Large brings about 36c and 
down, 


Split tanners fairly busy. Some 
find plenty of business but at prices 
that are not always pleasing. Com- 
petition in finished linings continues 
keen. 

Up to 22c still asked for very best 
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finished linings but 15-19e the big 
trading area. Though 26c is asked 
for top tannage suede linings, 23c 
and down finds most of orders avail- 
able. Between 16 and 23c accounts 
for most lining and non-slip sales. 
Heavy suede slow at 38 and down, 
light suede gets a small flurry of 
orders at 35c¢ and down. Sole splits 
plod along at fairly steady prices. 


Work glove better. While  in- 
dividual orders not large, some busi- 
ness was booked. Firming hide mar- 
ket prices caused sellers to hold prices 
on work glove splits more firmly to 
their lists. 

Work glove splits of LM weight 
quoted 12-13c, for No, grade, 
11-12 for No. 2 grade and 10-11e 
for No. 3 grade. M weight ranged 
13-14 for No. 1 grade, 12-13¢ for 
No. 2 grade and 11-12c¢ for No, 3 
grade. 


More activity in garment leath- 
ers. A number of tanners have been 
encouraged by new business re- 
ceived of late and prices on leather 
generally considered steady to pos- 
sibly a shade firmer. 

Sheepskin garment leather moved 
in good volume with good tannages 
of suede now ranged at 29-3le and 
down. Grain finish quotable at 26- 
28e and down with some sources in- 
timating that considerable leather 
moved at 26c and down for ordinary 
volume lines, 


Glove leathers quiet. Cutting 
season for the year is about over and 
manufacturers trying to clean up 
leather on hand. 

No demand for garment suedes 
except for throw-out grades from 16c 
to 

Glove pigskins move in a range 
from 25c¢ up to about 70c. Stocks 
low and prices fairly steady. Deer- 
skins quoted as high as 52c but 
buyers ideas are around the 40c 
mark for clean skins. 

Cabrettas very quiet and prices are 
steady. Some business in grey suedes 
from 34c down. Iranians slow at 17c 
to 25c. Most of the call is for the 
lower grades. Light weights doing 
better than the men’s, 


Belting leather not too satis- 
factory. A slight increase in hide 
markets has forced rough leather 
tanners to consider a price change. 
They are not finding too much of a 
market for butt bends at this point. 

Curriers not doing much buying. 
There are some who report sufficient 
orders to keep them going strong 
“til the end of the year.” 

The recent increase in hides did 
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not encourage buying, although cur- 
riers’ prices haven't been too affected 
by hide prices. Some curriers claim 
that although their price lists have 
been unchanged for a period of sev- 
eral months, they actually “have no 
prices.” 

Kid leather improves. Tanners 
report that seasonal pickup is cur- 
rently bringing their level of busi- 
ness up to last year’s, and if things 
continue at the current volume, the 
amount of business done may even 
exceed 1953. 

Black glazed definitely moving 
well right now with no signs of 
slackening. 

Some dark blue and various 
browns sell in the glazed but, with 
few exceptions, there is very little 
talk about the brighter color in 
glazed. None in suede which is mov- 
ing rather well in black. White does 
not seem to have died down as yet. 

Linings moving. Slipper still on 
the slow side. Some tanners report 
business in crushed. An occasional 
tanner has constant demand for satin 
mats but most do not offer it on the 
market. Prices remain constant. 


AVERAGE KID LEATHER PRICES 


Suede 32c-90c 
Slipper 25c-60¢ 
Glazed 25c-$1.00 
Crushed 35e-75c 
Linings 25¢-55e 
Satin Mats 69¢-98c 


Tanning Materials 


Raw Tanning Materials 


Wattle Bark, ton “Fair average” $98.00 
“Merchantable” $95.00 


Myrobalans, J. I's Bombay $44.00 
Sorted $47.00 
Genuines $53.00 
Crushed 42-44% $62.00 


Valonia Cups, 30-32% guaranteed $45.00 
Valonia Beards, 40-42% guaranteed $57.00 
Mangrove Bark, Ecuadorian $55.00 
Mangrove Bark, Colombian 58.00 
Mangrove Bark, 38% E. African $68.00 
Divi Divi, Dom. 48% basis shp’t, bag $72.00 


Divi Divi, Col. 42% $65.00 
Sumac, 28% leaf $123.00 
Ground $118.00 


Tanning Extracts* 
Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 


Tank cars 4.00 
Barrels, c.l. 4.75 
Barrels, |.c.1. 5.10 


Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 


Bags, c.l. 10.32 

Bags, 11.02 
Cutch, solid Borneo, 55% tannin 08M 
Hemlock Extract, 25% tannin, tk. cars 

f.o.b, works 06% 

bbls. c.1. 06% 
Oak bark extract, 25% tannin, |b. 

bbls. 644-6%, tks. 06% 
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Quebracho Extract: 


Cod, sulphonated, 25% added 


Solid ord., guaranteed 63% tannin, mineral LLY4-.12 
11 21/32 Cod, sulphonated, 50% added 
Solid, Clar., guaranteed 64% tannin, mineral AL-11LY 
el. 12 23/64 Castor oil, No. 1 C.P. drs. Le.). .20 
Wattle extract, solid, c.l., East Sulphonated castor oil, 75% .20 
African 60% tannin 09™% Linseed oil, tks., f.o.b. Minn, 13.5 
Wattle extract, solid, c.l., South _ drums, edd. 
African 60% tannin 10 Neatsfoot, 20° C.T. .28-.29 
Powdered super spruce, bags, c.1. Neatsfoot, 30° C.T. .26-.27 
05%; Neatsfoot, prime drums, c.1., 
Spruce extract, tks., f.0.b. wks Oly f.o.b. Chicago 18M 
Myrobalan extract, solid, 55% tannin .07%4 Le.L, Chicago 18% -.19% 
Myrobalan extract, solid, 50% tannin .07 Neatsfoot, sulphonated, 75% 18-18" 
Myrobalan extract, powdered, 60% drs. gal. 
Valonia extract, powdered, 63% 08% ater . 
Quebrache extract, powdered, Swedish Artificial Moellon, 25% moisture 13 
spray dried 16-78% canine 16% Chamois Moellon, 25% moisture .11-.12 
Wattle extract, powdered, Swedish, Common degras ds 
73% tannin 15% Neutral degras .23-,24 
Powdered Spruce, spray dried, 
Swedish 04 Sulphonated Tallow, 50% 10'%-11 
Myrobalan, Swedish, powdered Sponging compound AS 
68-70% 1% Split Oil 11-12 
Oakwood, Swedish, solid, 60-62% 11% Sulphonated sperm, 25% 

Oakwood, Swedish, powdered, moisture 19 
64-66% 11% Petroleum Oils, 200 seconds vise., 
Larchbark, Swedish, solid, 54-56% .11% tks., fo.b., gal. A 
Larchbark, powdered, Swedish Petroleum Oils, 150 seconds vise., B 

spray-dried, 58-60% 12% f.o.b., gal. 
ees Petroleum Oils, 100 seconds vise., 
Tanners’ Oils tks., f.0.b., gal. 12% 


Cod Oil, Nfld., loose basis, gal. .90-.95 
Cod, sulphonated, pure 25% 


moisture 


“Imported Extracts 


are plus duty. 
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From California Comes — 


GLOVE TANNAGE SIDES 


LOS ANGELES TANNING CO. 


4101 Whiteside St. 


Los Angeles 


63, Calif. 
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HIDES AND SKINS MARKET REPORT 


Election Week Fails To Halt 
Zestful Pickup In Rawstock Sales 


Packers Take Advantage Of Sold Up Position 
To Advance Lists On Variety Of Selections 


Big packers show action, While 
the hide futures market was closed 
Tuesday and a number of exchange 
traders closed down due to Election 
Day, the holiday did not stop big 
packers from selling hides. They 
found quite a few tanner customers 
ready to buy their various selections 
at steady prices and by week’s end 
over 1,000 hides already were sold. 

One big packer on Monday sold a 
car of about 1,000 light native cows 
of Chicago production at 13c. Three 
hig packers moved about 10,000 
northern light cows from points such 
as Chicago, Milwaukee and St. Paul 
at the L3c level. At mid-week, there 
was broad interest from tanners as 
well as traders for river light cows 
at 13%c but some packers inclined 
to name ideas up to 14c. 

One selection, Chicago light na- 
tive steers, brought a half cent ad- 
vance, a big packer selling 1,000 at 
Ide, Previously, light native steers 
had sold from Chicago in combina- 
tion with other points at 134%c, An- 
other packer even this week sold 800 
Milwaukee Sept.-Oct. native steers at 
13sec for lights and 12c for heavies. 


What luck! Shipwrecked with her 
and | find out she can't even cook 
— knows something about CON 
TROLLED PENETRATION of tan- 
nery olis by Salem Oil & Grease 
Company to help make good leather 
even better. 


Heavy native steers in active de- 
mand 16,000 sold at steady prices of 
11%se for river points and 12c for 
Chicago-Milwaukee productions. 
Substantial movement of heavy na- 
tive cows, two big packers alone 
selling better than 11,000 at 11'%4c 
for rivers and 12c for Chicagos. 

Branded cows in very good call 
and packers able to clean up sup- 
plies at 10c for northern-river points, 
10%sc for light avg. southwesterns 
and 9's for far westerns such as 
Denvers. 

Offerings of branded steers were 
slow in coming out this week as 
killers found these hides probably in 
shortest supply of any selections on 
the list. Bulls sold up at 8Yc for 
native and 7c for branded. 


Independents active again. 
Packers’ Ass'n, sold 1,000 light na- 
tive cows at 13c, Later, a large Min- 
nesota packer sold 3,200 light native 
cows at 13e and 2,000 Austin heavy 
cows at Llc. Packers’ Ass’n. sub- 


sequently sold 1,100 more light cows 
at 13c, 3,200 heavy cows at 12c and 
1,200 branded cows at 10c. A large 
lowa packer sold about 3,500 heavy 
native steers at 1144c and 800 light 
native steers at 134c. The eastern 
market had a firmer undertone but 
trading slow. 


Small packers hold. In the 
southwest, light hides such as Texas 
4-42 |b. avg. hides offered at 13- 
134oc flat fob. with buyers’ ideas 
about a half cent less. Midwestern 
46 |b. avg. hides ranged 11%-1le, 
48-50s at 11-ll%ec and 50-52s at 
10%-lle selected fob. shipping 
points, the outside prices for good 
plump hides with fine takeoff. 

Some heavier hides averaging 54- 
55 lbs. brought 10%sc flat fob. low 
freight point for production of good 
takeoff and quality. Most buyers’ 
limits at 10c¢ for other productions of 
similar average. 

While some sellers asked 
for bulls averaging 80-85 bbs., busi- 
ness was reported at 64c selected 


fob. 


Country hides wanted. A range 
of 8-8Ye for mixed lots and 81-9¢ 
for locker-butcher hides averaging 
up to 48-50 Ibs. prevailed for most 
productions fob. country shipping 
points, Several cars sold at the in- 
side prices and more wanted while 
sellers raised asking rates to the out- 
side prices. 

Glue hides in carlots held around 


HIDE FUTURES 


Close 
Nov. 4 
13,39T 
13.98B 
14.45B 
14.82B 
15.12B 


January 
April 
July 
October 
January 
April 


Net 
change 


Close 

Oct. 28 
12.16B 
12.80B 
13.40B 
13.86B 
14.25B 
14.55B 


High Low 
for Week for Week 
12.88 12.21 
13.52 12.87 
14.16 13.50 
14.62 14.08 
14.80 14.80 


Total Sales: 303 Lots 


HIDE AND SKIN QUOTATIONS 


Present 
114%4-12 
134-14 

19'.N 
114-12 


Heavy native steers 
Light native steers 
Ex. light native steers 
Heavy native cows 
Light native cows 13 -13% 
Heavy Texas steers 10 
Butt branded steers 10 
Light Texas steers 11N 
Ex. light Texas steers 141.N 
Colorado steers 
Branded cows 10 -10% 
Native bulls 8, 
Branded bulls 7” 
Packer calfskins 27-40 
Packer kipskins 2114-23 


12 


114-12 11 
13-13% 


10 


2744-37 


21 


Week Ago Month Ago 


“124% 
13% 13 16 
1914N 19 
-“11Y% 14 
124%4-12% 
10 
10 
11N 13 
141.N 14N 15'4N 
9'4 9 114%-12 
91-10 13 
101,N 
2744-372 421,-50 
-22 23. 


Year Ago 
1414-15 
-16% 
19N 
-144% 
15% 
12'4%-13 
12'%-13 
-13'4N 


7” 


21 


NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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Mutual Bichromates have maintained their 
position as quality standards in the tanning in- 
dustry since the fundamental principles of 
chrome tanning were discovered about one 
hundred years ago. 

For tanners who prefer the convenience of a 
prepared one-bath tan we supply Koreon, but, 


for those who make their own tan, Mutual 
Sodium Bichromate—granular or solution—has 
an especial appeal. 

Whether you use a prepared one-bath tan or 
make your own liquor it will pay you to come 
to Mutual—long regarded as “headquarters” 
for chromium chemicals of the highest quality, 


MUTUAL CHEMICAL COMPANY OF AMERICA 


99 Park Avenue, New York 16, N. Y. 


KOREON 


SODIUM BICHROMATE 


POTASSIUM BICHROMATE 
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62c fob., sellers refusing bids at 
6c. Country bulls in carlots nominal 
around 5c fob. 


Calf and kip advance. Packers 
realized 2Y%c advances on calfskins 
and 4c on kip and overweights. In- 
itial trading involved 2,000 St. Louis 
heavy calf on steady basis of 27Yc. 
Later, two big packers sold 35,000 
northern calfskins from St. Paul and 
Wisconsin points at 35e for heavies 
and 4c for lights. 

Sales of River kipskins made at 
23c and a car of river overweights 
reported sold at 224sc. About 3,000 
Ft. Worth overweights sold at 21 c 
which was Yc up. 

Based on last reported trading, 
packer regular slunks quoted at $1.50 
and large hairless at 85c. Small 
packer skins looked firmer with 
northern allweight calf at 22-23c and 
kip at 16-17c. Country skins in car- 
lots also more firmly held, calf rang- 
ing 16-17¢ and kip at 11-12c. 


Horsehides wanted, While some 
business done at slightly lower prices 
ranging %6.00-6.50 trimmed fob. 
shipping points for northern 
slaughterer whole hides, the market 
appears pretty well cleaned up. 
Further interest for additional sup- 
plies and some sellers refused to go 
along, asking 50c or so higher. 

Untrimmed lots quotable about 
$1.00 more and supplies not very 
plentiful. Cut stock moved in the 
range of $4.00-4,10 for good north- 
ern fronts. Butts seemed a shade 
firmer at $3.50-3.60 for 22” and up. 


Sheep pelts mixed. Demand 
for big packer #1 shearlings slowed 
down somewhat and offerings at pre- 
vious trading basis of $2.75 slow 
to move with result that packers later 
accepted business down to $2.50, 
The No, 2s held steady at $1.35 and 
the No, 3s were quiet and nominal at 
75e. 

Although the No. Is eased, big 
packer midwestern clips sold higher, 
up to $3.35 reported paid as com- 
pared with earlier business done at 
$3.25. 

Lamb pelts of November produc- 
tion offered by large midwestern in- 
dependent packers. Some interest 
around $2.75 per cwt. liveweight 
basis; pullers not very anxious to 
reach due to a slow wool market and 
the low prices lately realized on 
pickled skins. 

Full wool dry pelts ranged 27-28c, 
the outside price asked for a carload 
lot, the inside price paid for a small 
lot. Although some poorer quality 
pickled skins reported sold as low as 
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$6.50 per dozen, one big packer re- 
ported realizing $7.00 for lambs and 
$7.25 for sheep, per dozen. 


Dry Sheepskins spotty. At the 
last Australian wool sheepskin auc- 
tions, both Melbourne and Sydney 
reported the market as generally one 
to two pence lower. 

A little interest and some business 
in Argentine shearlings at about 
steady levels although demand not 
quite as aggressive as it had been 
about a month ago. 

Hair sheepskins continue generally 
slow. Europe bought some Brazil 
cabrettas at the full asking prices 
whereas U.S. buyers had been try- 
ing to operate at reductions. Regu- 
lars sold at $13.00 fob. and specials 
at $15.25 fob. 


Pickled skins slack, While there 
are still some New Zealand lambs 
available on spot, recent sales to 
U.S. and Europe have absorbed the 
bulk of the available supplies. Op- 
erators now waiting for the new 
season to open up and some prices 
range from 45-50 shillings. Late sales 
of last season’s skins have been 
moving at from $6,00-7.50 per 
dozen, as to brands. 


Reptiles in demand. Wet salted 
back cut lizards continue active and 
further sales of Agras, 9 inches up, 
averaging LO inches, 80/20 selection, 
at 27¢ with some shippers even said 
to have realized le more. 

Most selling quarters here state 
that if they could get their shippers 
to make Dec.-Jan. shipment offers, 
they would have no difficulty in 
realizing 16-17¢ for the 8 inches up, 
averaging 9 inches, 27-28c for the 9 
inches up, averaging 10 inches and 
34c for 10 inches up averaging 11 
inches. Bids 27c refused for Calcutta 
oval grain lizards 60/40, 29¢ asked. 

Madras bark tanned whips con- 
tinue slow and nominal at 35-36¢e for 
4 inches up, averaging 4% inches, 
70/30 selection while offers of 41% 
inches up, averaging 4%4 inches at 
Mc, Not much call for the 4 inches 
up, averaging 44% inches and bids of 
29 would be entertained by shippers 
but not forthcoming. 

A little trading has developed in 
giboias and several lots moved at 
30c fob. Some sellers state demand 


for Argentine back cut lizards is 
diminising and buyers are unwilling 
to better last confirmed trading basis 
of $1.00-1.05, basis large sizes. No 
call for ring lizards as recent offers 
of Siam and Javas failed to draw 
counter bids. 
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Brazil “jacks” firmer. Sales of 
Paras at 74c basis manufacturers. 

Central American descriptions 
nominally unchanged with buyers 
ideas top at 37¢ for Honduras and 
MWe for Nicaraguans, o&f. basis. 
Shippers talking slightly higher. 


Pigskins promising. A _ little 
more trading developing and in 
some instances, slightly higher levels 
paid. 

Para grey peccaries sold at from 
$1.45-1.53 fob. and blacks from 85- 
92c fob. along with wet salted capi- 
varas at $1.57 fob., basis importers. 
Some Manaos grey peccaries sold at 
from $1.65-1.80 fob., basis importers 
and Peruvian grey peccaries at $2.15, 
basis manufacturers. Principal de- 
mand continues for greys. 

Dry Chaco carpinchos in small 
supply and holders trying for ad- 
vances. Buyers, however, unwilling 
to better $2.05, fob. basis importers. 
Reports from Europe that they are 
still waiting to sell leather before re- 
entering the raw stock markets. 


Goatskin Prices 


INDIA & 
PAKISTAN Today Last Month 
Amritsars 

(1200 Ibs.) $834-9 $8 34-93% 
Conconadas 

(1.70/1,80 Ibs.) $8-8 Nom. 
Deccans $8-8 Nom. 
MOCHAS 
Berberahs Nom. Nom. 
Hodeidahs . Nom. Nom. 
Baties $11.50 $11'%-11% 
Batie types $9.50 $9.65 
Addis-ababas . Nom. Nom. 
AFRICANS 
West Prov. ex. Its 45c Nom. 
Port Elizabeth 43c Nom. 
Nigerian, Ibs, $1.04-06 $1.04-08 


Mombasas, dz. ..... $9',-10.10 $8%4-10'% 


LATIN AMERICANS 


Mexicans 
Matanzas, 

etc. (flat) 45c del’d. Nom 
Oaxacas Nom Nom 
Venezuelans 
Barquisimetos ....... Nom 
Coros 34c 
West Indies 
Jamaicas 76c 76c¢ 
Haitians 43 43c 
San Domingos . 38e 38c 
Brazils 
Cearas Nom. 90¢ 
Pernambucos 90¢ 
Bahias 88c Nom. 
Argentines 
Cordobas/Santiagos 48c 48c 
Pampas Nom Nom 
Peruvians 
Paytas . 45-47¢ 43-47¢ 
Ayacuchos 47¢ 47¢ 
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Tanners’ Convention Candids 


From left to right: |—Andy Andresen, Bona Allen Ili and 6—Fred Kelley, Tom Wallager, John Mahler and Les Dahl. 
E. Doherty. 2—Max Frank, Warner Posen and Robert 7—A. T. Karow, G. G. Bernheim and Paul Gardent. 8—A. 
Braun. 3—F. R. Kitchell, Ben and Marvin Ritter. 4—Lamar R. Mueller, B. A. Schiller and Ted Tewksbury. ?—George 
Whiting, Jimmy O'Kellel and Jim Thornton. 5—R. A. Laub, Martin Kosterlitz and Robert Laub. 10—S. B. Gun- 
Ruedebush, Gerald Maguire and Joe Butler. nison, Ed. Aulson, Elmer Frodin and Carl Gunnison. 
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From left to right: |—John Cort, Les Armstrong, J. T. Chain, E. H. Koerns- 

child. 2—Charles Smith, Charles Grubstein, N. S. McKay, L. C. Scott, 

L. A. Swedenborg, A. J. Swedenborg. 3—Joe Adler, Clarence Fose, Henry 

Drevet, Stan Rowson, Stanley Bloom. 4—Stephen Palmer, Irving Glass. 

5—H. A. Atlas, H. Marcus, Joe Adler. 6—M. A. Delph, Mike Parker, 
Irv Ellman, Lee Lyon. 
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Tanners’ Convention 
Candids 


(on facing page) 
TOP ROW: Ken Chapman, Samuel 
H. Hart; M. F. Flynn, John W. Rob- 
inson; Clint Retzsch; Charles Grub- 
stein, Frank Kennedy. 


SECOND ROW: Ben Roberts, H. J. 

Goldberg; Tom Foreman, Ted Zitnik; 

Fred Tibbetts; Lon Sorensen; Elmer 
Arnhart, John Cronau. 


THIRD ROW: Sol Nectow; Joseph 

Kaplan, Kivie Kaplan; L. V. Hershey, 

J. E. Byron; Wendy Morris, Jack 
Feeny. 


FOURTH ROW: A. T. Karow, R. J. 

McKenzie; R. A. Ruedebush, Fred E. 

Rueping; Jack Feeney, Richard 
Flagg. 


FIFTH ROW: Fred Weiss, Joe Green- 

baum; C. M. Gerhardt, D. E. Rose; 

Carl Kalin, C. T. Donavan, Walter 
Picard. 
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Only LEATHER 
fills man demands 
TIFULLY 


Whether it’s for men’s, women’s, children’s or baby shoes ... for leather goods, athletic 
or industrial use ... for upholstery or interior decorating ... only leather fills so many 
demands so beautifully . . . LEATHER, yesterday, today, always! 


DERMABATE COMPOUNDS 


AMEREX FILLER COMPOUNDS 
AMEREX LIQUID EXTRACTS 
BARRENTANS 


Special) Dipping Extracts 
Hemlock Oak Mangrove 
Rapid Tan 'G' 
Stainless Sumac Ordinary Sumac 
Barrentan Blends Quebracho 


"THESE famous American products were developed 
in one of the industry’s most elaborately and scientifi- 
cally equipped laboratories, under conditions exactly 
like those encountered in your tannery. Barrentan 
research, enzyme and extract laboratories at American 
Extract Co, take the guesswork out of the compounds 


that spell success or failure for you. 
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EspPECIALLY if it’s leather 
produced with American ex- 
tracts and materials, backed 
by American’s scientific test- 
ing and production methods in 
American’s new, modern plant 
and made by men who really 


know how! 


Both specialized production and 
research services are available 
to you at all times under the 
American plan to keep leather 
America’s most prized material 


for scores of uses. 


Join other leading tanners now 
using millions of pounds of 
American Extract Company 
products every month for bet- 
ter results and greatest long- 
run economy. Write us today 
for complete details! 


EXTRACT COMPANY 


PORT ALLEGANY, PENNSYLVANIA 


Established 1867 
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LEDOGA 


FOUNDED 


WORLD’S LARGEST 


Garressio-One of the 22 Italian plants controlled 


PRODUCERS OF by Ledoga S.p.A. 

Produced in Maly 

Types: ® Regular spray-dried powdered Properties: Highly Concentrated ¢ Double De- : 
© Chestnut Extracts colorized ® Very Light Colored © Great 

¢ “Dulcotan”, a sweetened Chestnut Purity (due to very low non-tannin P 

Extract as a Quebracho substitute contents ) 


LEDOGA S.p.A. sells the total production of 22 of the a = ai aly making 


Chestnut Extract. 


Importing Co.. Ine. 
East Street, York 22, N. 
Exclusive Representative in the United States and Canada 
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From left to right: Robert Braun, George Russell, N. E. Nelson. 2—Irv 
Eliman, Herman Herzog, John Andresen, D. H. Pintov. 3—Russell Doyle, 


Frank Edmonds, Don Bundy. 4—E. P. Erhart, H. A. Twinslow, J. C. Andre- 
sen. 5—Ben Ritter, Ted Bock. 6—Sig Adler, Abe Joseph. 
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Tanners’ Convention 
Candids 


(on facing page) 
TOP ROW: Lewis B. Jackson, Byron 
A. Gray; E. J. Rumpf, Dr. Fred 
O'Flaherty; Roy Boortz, E. G. Smith. 


SECOND ROW: Lawrence Jones, 
William A. Rossi; Carl F. Good, S. R. 


Hoover; W. F. Hickey, S. Stout. 


THIRD ROW: Art Karow, Jim Ward; 
P. Kieritz, J. J. Hannan, H. Willis, 
M. Armour. 


FOURTH ROW: J. H. Porter, K. J. 

Jones; Kurt Friend, M. Aschleim; 

Leon Sokolsky, Sol Sokolsky; F. L. 
DeBeuklaer, A. W. Goetz. 


FIFTH ROW: G. E. Russell, M. A. 
Delph; Michael Hrynkow, Jerry Marx; 
D. Riddle, Tom Foreman, Al Pieler. 
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Tanners’ Convention Candids 


From left to right: |—M. S. Morton, Jules Star and Lester 7—William J. Pfeil and J. Earle Dahm. 8—Bill Cox and 

Roberts. 2—Al Levitan, Elmer Arnhart and Chas. F. Henry Sternfield. 9—Clayton F. Van Pelt. 10—Arthur C. 

Becking. 3-—Ed. W. Drew and Chuck Raddatz, 4—Bill Trask and S. A. Pierson. 11—C. E. Powell, Emery |. Huvos 

Ellison, George Elliott and George Webster. 5—Geo. and N. E. Nelson. !2—Frank X. Kelley, Don E. Jones and 
Webster and C. E. Powell. 6—George Martin. John Mahler. 
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PEOPLE 


About industry personalities coast to coast 


@ John Lown is now Midwest sales 
representative for Midwest Overseas 
Trading Corp., recently organized 
tanning extracts sales firra with head- 
quarters in Milwaukee. Herbert A. 
Spiess is president of Midwest Over- 
seas, 


® D. O. Kibler is slated to be of- 
ficial representative for the hide in- 
dustry in Leather Industries of Amer- 
ica beginning Jan. 1, according to 
Jack Weiller. Kibler is a former pres- 
ident of the National Hide Associa- 
tion and his firm, S. J. Kibler & Bro. 
Co., New Washington, O., is one of 
the oldest hide firms in the U. S. 


® Appointment of Dunley Lee as 
vice president of Innes Shoe Co., Los 
Angeles chain, has been announced by 
Paul M. Seigel, Innes president. Lee, 
who started with Innes as a shoe clerk 
in 1940, was more recently general 
manager. 


® Walter Bulger is now in charge 
of the embossing and ffinishing de- 
partment of Howes Leather Co. in 
Cincinnati. He was formerly as- 
sociated with Hi-Grade Embossing 
Co. of Peabody, Mass. 


® Robert Gallant has joined the 
staff of B. & C. Shoe Co., Manchester, 
N. H., where he will serve in style 
and sales capacities. 


® Harry Siegel has resigned as 
superintendent of Allegro Shoe Corp. 
of Little Falls, N. Y. Siegel has been 
associated with the firm for the past 
five years. 


® Reports that Ralph Stollmack, 
executive vice president of Carlisle 
Shoe Co., New York subsidiary of 
General Shoe Corp., will be named 
president of the firm are unconfirmed 
by General Shoe officials. Fred Her- 
mann is also reported as new vice 
president of Carlisle. 


® Leo Resnick is now associated 
with Miller & Bergmann, Inc., New 
York manufacturer of women’s Cal- 
ifornia process shoes, as fitting room 
foreman. 


® Nick Salerno has been appointed 
Eastern s.les manager of the Sea Isle 
Shoe Corp. division of General Shoe 
Corp. The Sea Isle Division will man- 
ufacture men’s, women’s and_ chil- 
dren’s vulcanized footwear. 
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Ed F. Fox, secretary and office 


manager of Fred Rueping Leather 
Co., Fond du Lac, Wis., led a forum 
workshop for office managers at the 


Marquette University Management 


Center on Oct. 28. Fox has been 
office manager at Rueping for the past 
28 years. 


ADAMS. ST. 
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PLATING, GLAZING 
TACQUERS & THINNERS 


® Donald Martin has been named 
manager of the St. Louis cistrict of 
United Shoe Machinery Corp. as of 
Nov. |. Norman Wentworth, Sc. 
Louis manager for the past five years, 
takes over United's Worcester othce. 
Martin was associated with various 
other firms before joining United and 
was nained district manager at. the 
Worcester othce several years ago, 
Wentworth joined United in 1934 
and served in the Haverhill and 
Brockton othces before going to St. 


Louis. 
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John R. Thompson has been 
named Eastern division manager and 
Ray B. O’Connell, Western manager, 
for the Yankee Shoemakers division 
of Sam Smith Shoe Co. in Newmarket, 
N. H. Thompson is president of the 


Boston Shoe Travelers Association, 


Edward A. Martin been 
named factory manager of the Chicago 
plant of U. S. Rubber Co. He suc- 
ceeds Lester P. Bushnell who be- 
comes assistant veneral manager of the 
feotwear and general products divi- 


News Quicks 


About industry happenings coast to coast 


Alabama 

® Diamond Alkali Co, reports that 
the Muscle Shoals  chlorine-caustic 
soda plant recently sold to the com- 
pany by the Government is now being 
put into condition for operation and 
will be in production by Jan. 1. Cost 
of the plant was $15,127,000. 


Florida 


® The National Hide Association 
will hold its annual spring meeting 
April 4-5, 1956 at Boca Raton, 


@ Business of Lindell Shoe Stores, 


Inc., Jacksonville, has been acquired 
by Jack LaRose and LaRose Foot- 
wear, Inc., it is reported. 


Maine 
© William C. Viner, president of 
Viner Bros., Inc., Bangor shoe man- 
ufacturing, firm, has assured Chamber 
of Commerce officials that the firm 
will postpone any decision to leave 
the city until the first of next year. 
Viner has stated that lack of suitable 
land may force him to leave the city. 
Viner Bros. is planning a large ex- 
pansion program and construction of 


a half million dollar plant but is 
stymied for lack of available space in 
the city. The company plans to in- 
crease workers from 800 to 1,000 
after construction of a new plant. It 
has an annual payroll of $2 million. 


Massachusetts 


® Business of Reisman & Starr, 
Inc., Boston footwear wholesale firm 
located at 179 Lincoln St., has been 
liquidated, it is reported. 


® Mosher Moccasin Co. of North 
Abington introduced its new “Dry- 
Moc,” a waterproof moccasin, at the 
National Shoe Fair. The new shoe, 
made by the Bonwelt cemented pro- 
cess, has no stitching through sole 
and upper, and is featured in slip-on 
and two-eyelet tie styles. George 
Mosher, president of the firm, reports 
he anticipates a 20 percent increase in 
business for the coming year, 


® Premier Leather Co., organized 
by David Davidoff, who recently re- 
signed from Phillips Premier Corp., 
Boston shoe fabrics firm, has taken 
over offices at 85 South St. in Boston. 
Premier will represent Marcus Fors- 
cher, New York tanner of calf and 


LEGALLET 


GLOVE -TANNED 
MOCCASIN COWHIDE LEATHERS 


ALL SEASONAL COLORS 


compomu 


GLOVE LEATHERS 


goat, cow and deer 


LLAWA 


GARMENT LEATHERS 


goat and cow 
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1099 QUESADA AVENUE 


REPRESENTATIVES: 
Povi Wedseltoft, 407 East Michigan Street, Milwaukee 2, Wisc. 
John A. Dauer, 177 William Street, New York 7, N. Y. 
Industrial Leathers, 722 East Washington Bivd., Los Angeles, Calif. 
Allen Leather Company, 1433 Locust Street, St. Louis, Missouri 


© SAN FRANCISCO, CALIF. 
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TEMPERATURE COMVER GION TAGLES 


Testing the strength and durability of Supergrip 


Cements. Small strips of material are cemented 
together and subjected to a constant pull from 


Ss U P E R G Ri P suspended weights. Under conditions of high 
temperature the samples slowly separate. The 
Cc Ee ™M Ee NTS rate and degree of separation are measured 


against known standards as one of the many 


are Laboratory Tested tests to control Supergrip quality. 
for Your Added Protection 


Under United’s methods of ‘‘quality control” — that each and every batch meets United’s high 
the bond strength, flexibility and performance standards. 

of Supergrip cements are laboratory tested. In hundreds of shoe factories, the strength and 
This means added protection for you when at- performance of Supergrip sole attaching cements 
taching your soles. have proven that they are consistently reliable. 
Supergrip cements are stronger than the ma- c = 

terials they bond when used properly. They are —_ Call your nearest United Branch 

manufactured from the finest raw materials 

obtainable, and permanently blended under jymber that meets your individ. 

carefully controlled conditions to make sure vat shoemaking requirements. a 


SUPERGRIP Sole Attaching Cements 
Product of B. B. CHEMICAL CO. 
UNITED SHOE MACHINERY CORPORATION 
Boston, Massachusetts 
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kid leathers, in the New England 
area, At the same time, Davidoff’s 
son, “%. L. Davidoff, has formed 
R. L. Davidoff, Inc., with offices at 
85 South St. where he will handle a 
line of shoe fabrics. 


® Lane Bros. Co., Boston footwear 
wholesaler, is moving from 555 At- 
lantic Ave. to new offices at 711 At- 
lantic Ave. 


© Albert Chalek of Acme Leather 
Co,, Peabody, reports intensive in- 
terest over the country in the com- 
pany’s Mel-O-Tan lines of full grain 
aniline glove and softee leathers. 
Chalek recently returned from an ex- 
tensive tour of the Midwest, Texas, 
Tennessee and Pennsylvania terri- 
tories, 


® Pilgrim Shoe & Sewing Ma- 
chine Co., Boston, is moving to new 
quarters at 347 Congress St. The 
move is expected to be completed 
about Nov. 


® Palco Chemical Corp. of Charles- 
town is nowy putting up its suede re- 
newer in the aerosol mist spray con- 
tainer. Other new features added in- 
clude; silicone to seal colors, nourish 


leathers and repel water, and deodor- 


izing and sanitizing agents to stop 
shoe odors and leather mold. 


New Hampshire 


® (Open house program was held Oct. 
29 at the new plant of Greene Tan- 
ning Co., in the former Miltonia 
Mills in Milton Mills, N. H. The 
management invited the public to in- 
spect the entire tannery in operation 
and ask any questions about the firm’s 
operations and practices, Officials of 
the company, which is now confining 
its tanning operations to sheep and 
goat skins, were on hand to explain 
various phases of the tanning busi- 
ness. 


@ The appeal tribunal of the New 
Hampshire Division of Employment 
Security has started hearings of 96 
appeals on denied claims for unem- 
ployment compensation filed by 
workers at the Claremont Shoe 
Corp. plant in Claremont. Two of 
the cases were taken up first and 
L. W. Henderson, chairman of the 
tribunal, said early decisions would be 
made so that categories for the other 
94 cases could be established. The 
appeals involve a walkout at the plant 
in August following a wage dispute. 
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Miss Madeline Balk, an attorney 
from the New York law firm repre- 
senting the shoe company, and Robert 
Forshner, assistant shoe factory man- 
ager, said two workers would have 
been laid off regardless of the strike be- 
cause of lack of work and that the 
rest of the employes were without 
jobs because of the walkout. The 
work stoppage existed as of Aug. 30, 
Mr. Forshner said. 


® Consummation of the sale of 
Canadian subsidiary, the Brown 
Corp., will be followed by a $10,- 
000,000 expansion program by the 
Brown Co., manufacturer of shoe 
innersoles, in Berlin, N. H., Laurence 
F, Whittemore, president of the firm, 
reports. Whittemore said the pro- 
gram calls for construction of a new 
sulphate bleachery and new furfural- 
producing plant in Berlin, as well as 
other improvements and additions to 
the company’s eight plants now in 
operation in Berlin and nearby Gor- 
ham. 


New York 
©@ F. S. Elam Shoe Co. has moved 


into its new plant at Gloversville 
where it has a capacity of 3,000 pairs 
of infants’, children’s and misses’ 
Compos. Luke Vail is president and 
general manager and his son, Paul 
Vail, factory assistant. Samuel M. 
LeVine is general sales manager while 
his son, Robert LeVine, is stylist and 


sales assistant. 


® Shapiro & Silverstein Footwear 
Co., Inc., New York playshoe and 
slipper manufacturer, recently moved 
to 432 Austin Place, the Bronx, from 
605 East 132nd St. 


® David-Parker, Inc., has been or- 
ganized to sell footwear in New York 
City. 


® Kaufman-Lieb, Inc., of New 
York, sole leather dealer, has changed 
its name to Charles Lieb, Inc. fol- 
lowing the retirement of Max Kauf- 
man on Oct. 1. The firm continues 
its offices at 78 Gold St. 


® Joseph Myers, president of Qual- 
ity Maid Footwear, Inc., New York 
manufacturer of women’s shoes, is re- 
ported to have bought out the inter- 
est of his former associate, Fred R. 
Silberman, secretary-treasurer of the 
firm. Meyers is reported to have ac- 
quired sole ownership of the firm’s 
capital stock. 


Ohio 


® Ryan & Johnson, Inc., retail 
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tootwear chain with headquarters at 
Columbus, is reported to have opened 
another branch store at 159 West 
Maine St., Lancaster. 


® Clarence Faflik Stores, Cleve- 
land retail shoe chain, is planning to 
open a fifth branch store early in 
Feb. of next year at the Southgate 
Shopping Center. 


Pennsylvania 


@ Plant of Carolyn Shoe Co., sub- 
sidiary of Faith Shoe Co., Inc., lo- 
cated at Macungie, has been closed and 
all operations of the company are now 
confined to the Wilkes-Barre plant, 
it is reported. 


Tennessee 
® Atlas Shoe Mfg. Co., Inc., was 


recently organized under Tennessee 
laws to manufacture leather sandals at 
Springfield. Officers are Irving Cohn, 
president; and Gerald Cohn, vice 
president. 


Texas 


® Dentex Shoe Co. is reported to 
have signed contract to take over a 


shoe plant in Denton, The plant will 
be located in Shady Oaks Industrial 
Park in Denton, according to Morty 


Freedman, president of the firm. 


Vermont 
® Close to 30 employes of Vermont 
Shoe Co. at Lydonville were thrown 
temporarily out of work last week 
when a double fire caused some $40,- 
000 worth of damage in the plant 
where the shoe company and other 


firms were located. 


NEWS QUICK 


Better Sales Next Year 


Better business in 1955 than this 
year is forecast by Lawrence Merle, 
vice president and general sales man- 
ager of Endicott-Johnson Corp., Endi- 
cott, N.Y. 

Merle and other company execu- 
tives discussed business prospects at 
the company’s Endicott Division fall 


sales conference. 

“IT firmly believe that business in 
1955 will be better than in 1954,” 
he said. 

“Endicott Division in particular 
has been affected by the industrial 
centers and there has been a_tre- 
mendous improvement of recent pro- 
duction in the steel industry soon to 
be felt by all of us in a few months.” 

(An important part of E-J’s pro- 
duction is in the work shoe line, and 
sales are dependent to a large extent 
on conditions heavy industry 
throughout the nation.) 

The optimistic note was echoed by 
P. Douglas Blain, division sales man- 
ager, who told salesmen: 

“There is a lot of talk about how 
bad the retail shoe business is, which 
I firmly believe is over-pessimistic. 

“There are as many pairs of shoes 
worn today as there ever were... 
the business is here to stay.” 

Charles F. Johnson, Jr., E-J presi- 
dent, greeted the group at the ses- 
sions in the Endicott E-J Recreation 
Hall, and division executives showed 
spring shoe styles developed during 


the last few months. 


Carley Paddle Wheels are made with gear or chain 
drive and can be operated singly or in sections for 
best production efficiency and control. You always 
qet best quallty in Carley Tanning Machinery and 
Equipment and you always get the lowest quotation 
for quality equipment. Write for details. 


WOOD TANKS 


LEACHES 
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Carley Wood Tanks are high quality, long-service 
equipment, proven over the years for correct design 
and durable construction. A complete stock of cypress, 
pine or redwood in any size or shape. Get Carley 
facts and specifications first. 
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BLACKHAWK TANNERS 


2171 S. FIRST ST. MILWAUKEE 7, WISCONSIN 


CORRECTED GRAIN CORRECTED GRAIN 
ELK SIDES 


PRINTS TIPPING 


sus omc mnncen cnn Splice 


EAGLE-OTTAWA LEATHER COMPANY, GRAND HAVEN, MICH. 


KORN LEATHER COMPANY 
TANNERS OF 
FOR EVERY PURPOSE 


MEN'S AND WOMEN'S 
IN THE POPULAR PRICED RANGE 


PEABODY, MASS., U. S: A. 


INNERSOLES 


LYNN INNERSOLE CO., ALLSTON, MASS. 
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CANADIAN NOTES 


® New Zealand has eased its regu- 
lations on imports from Canada and 
among products which Canada is now 
shipping to New Zealand is patent 
leather. 


© Wettings of all types of hides and 
skins during Aug. this year showed 
increases over the previous month. 
Compared with the same month last 
year, cattle hides, goat and kid skins, 
and sheep and lamb skins showed in- 
creases. 

Latest official report reveals such 
wettings of hides and skins in Aug. 
indicated the following, figures in 
brackets for the same month last 
year: cattle hides, 183,866 (179,227) ; 
calf and kip skins, 64,747 (94,327) ; 
goat and kid skins, 8,850 (7,200); 
sheep and lamb skins, 7,737 (7,137) 
doz.; horse fronts, 2,395 (2,660), 
butts, 0 (4,009); cowhide bellies, 
4,820 (19,877). 


Although Newfoundland shoe 
manufacturers do not ordinarily seek 
outside markets, Koch Shoe Co., Har- 
bour Grace, NFL., is now selling its 
footwear not only in Newfoundland 
but elsewhere in Canada as far west 
as the Prairie Provinces. 


® Canadian production of footwear 
with soles other than leather declined 
to 1,384,214 pairs in July this year 
in contrast to 1, 458,371 pairs a year 
ago July but this year’s output was 
§8.7°% of the total output of 2,357,- 
090 pairs as against last year’s 57.44% 
of the 2,541,154 pairs total produc- 
tion. In the first seven months of 
this year, said footwear output totaled 
13,817,157 pairs. 


® Jan Bata, a member of Europe's 
largest shoe manufacturing family 
for many years until the Communists 
took over Czechoslovakia, has failed 
in another of many attempts to ob- 
tain indemnification for the confis- 
cated Bata shoe empire. 

President Joao Cafe Filho of 
Brazil has ruled the Brazilian Gov- 
ernment will take no action on 
Bata’s request for official Brazilian 
intervention to help him recover his 
Czech properties or be paid for them. 

Now a naturalized Brazilian citi- 
zen, Bata had requested that Brazil 
tender an official request in his be- 
half to the Communist Czechoslo- 
vakian government in Prague. Bra- 
zil’s attorney general turned down the 
request which was passed on to presi- 
dent Cafe for a final decision. 
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LAS. 
Work Glove 
Shoe Gusset 
LRA 
| “Bale | 
Merican 
PLATFORMS 
SHOE PRODUCTS 
SavWEDGIES 
THAT SAVE PENN/ES 


REGISTRANTS 


Blaut, S. J., Virginia Oak Tannery, Ine., Dauer, John A., Sidney Tng. Co. & Legallet 
Tanners Luray, Va. Co, N. ¥. 
Blatz, Frederick J.. Amalgamated Lea. Doherty, Ed. E., Bona Allen, Inc., Buford, 
Co’s., Wilmington, Dela. Ga. 
Abig, Alex, Fred Rueping Lea. Co., Fond Blum, Jacques D., B. Blum & Fils, Paris, Donovan, ©, F. C. Donovan, Ine., Boston, 
du Lae, Wise. France Mass. 
Allen, Bona, III], Bona Allen, Ine., Buford, Booth, E. T., General Shoe Co., Nashville, Drevet, Henry S.. The Ohio Lea. Co. 
Ce. Tenn. Girard, O. 
Anderson, M. L.. August Barth Lea. Co., Braude, Stephen, Ephraim Braude Lea. Drew, E, W., International Shoe Co., St. 
New Albany, Ind. Corp., N.Y. ©. Louis 
Angelanic, H. R.. Nelson-Roney Co. Los Buettner, Erhard, Pfister & Vogel Tng. Co., Dugdale, H. K., Beadenkopf Lea. Co,, 
‘ Milwaukee Wilmington, Dela. 


undy, nald, rihwestern ea. Co., 
Armour, Irving, Rapeo Lea. Co., So. Sank Eberle, Geo. J., Flagg Tng. Corp. St. Louis 


Milwaukee 4 . Eberle, J. Pu Eberle | ng. Co., Westheld, 
Armour, Morton, Rapco Lea. Co., So. — \. E.. Hickey Lea. Co., Grafton, Pa. 

Milwaukee Kisendrath, D. B. Kisendrath Trg. 

aven, 

ville, N. Y. et oe Ellis, E. K., Eagle-Ottawa Lea. Co., Grand 


Byron, Jas. E.. W. D. Byron & Sons, Ine., 
Williamsport, Ma. 


Haven, Mich. 
Ellison, W. P., Proctor Ellison Co.. Boston 
Erhart, W., Erhart-Petersen Lea. Co. St, 
Louis 
we, R. HL, The Ohio Lea, Co., Girard, O 


Atkinson, K. L., Wm. Greiner Co., Chicago 


Carr, Felix, Carr Lea. Co., Peabody, Mass. 
Connett, Harold, Surpass Lea. Co., Phila- 


Barr, Martin J.. A. H. Ross & Sons Co., 


Chicago 


Barrett, H., Barrett & Co., Ine., Newark, _delphia, Pa. ; 
N. J. Correll, Rudolph, Hermann Loewenstein, Ficher, Henry C.. Armour Lee, Co. Chi ago 

Belzel, Geo. J.. Blanchard Bros. & Lane. N. Y. €. Fitzgibbons, S., Blanchard Bro, & Lane, 
Newark. N. J. Cox, W. R., Seton Lea, Co., Newark, N. Newark 

Bernheim, Philip G., R. Neumann & Co., Cunningham, Raymond A., Appalachian Flags, Richard B., Flagg Tng. Corp. Mil 
Ing. Co., Tullahoma, Tenn. 

Birkenstein, H.. Jr. Weil & Eisendrath Dahl, Les, Berlin Tng. & Mfg. Co., Berlin, Flynn, Michael, John Flynn & Sons, Salem, 
Co., Chicago Wise. Mass. 


Prime Importers of Rs 


Quebracho 
Wattle 

French Chestnut 
Extracts 


in Solid and Spray Dried Form 


Shoemaker: drawing by J. W. Wallander 1862 


TANIMEX CORPORATION 


Empire State Building 


New York 1, N.Y. 
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CARLSTADT LEATHER 
FINISHES CO., INC. 


PYRIDE NYLON — A scuff resistant 
side leather binder 


PYROXYLIN — A new two-coat lining split 
finish, flexible and color fast 


BROAD & 14TH STS. CARLSTADT, N. J. 
Geneva 8-0600 


Compounders and 
Sulphonators of Oil for Tanners 


and Leather Finish Manufacturers 
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Frauendorfer, Milton, A. F. Gallun & Sons 
Corp., Milwaukee 

Fried, Al, Garden State Tng. Inc., Pine 
Grove, Pa. 

Friend, Kurt, J. Greenbaum Tag. Co., 
Chicago 

Fritz, Bill, Thiele Tanning Co., Milwaukee 

Frodin, Elmer E., Chicago Rawhide Mfg. 
Co., Chicago 


Gardent, Paul E., Jr., Garlin & Co., Ine., 
Boston 

Garner, Wm. A., Thos. B. Harvey Lea. Co., 
Phila. 

Gay, S. B., Blanchard Bro. & Lane, Newark, 
N. J. 

Gebhardt, Arthur E., A. L. Gebhardt Co., 
Milwaukee 

Gerrish, Norman R., A. C. Lawrence Lea. 
Co., Peabody, Mass. 

Goelden, Fred J., A. F. Gallun Sons Corp., 
Milwaukee 

Goetz, A. W., Good Bros., Chatham, N. J. 

Good, Carl F., Good Bros. Lea. Co., Newark 

Grant, Roger B., Jr. Winslow Bros. & 
Smith Co., Boston 

Gray, Byron A., International Shoe Co., 
St. Louis 

Grubstein, Chas., American Lea. Mfg. Co., 
Newark 

Gunnison, G. C., Gunnison Bros., Ine., 
Girard, Pa. 

Gunnison, S. Boyd, Gunnison Bros., Inc., 


Girard, Pa. 
Gutmann, W. C., Gutmann & Co., Chicago 


Haase, Walter, Hoffmann Stafford Tng., 
Chicago 

Hamel, Herbert C., L. H. Hamel Lea. Co., 
Haverhill, Mass. 

Hartwig, W. A., Irving Tng. Co., Chicago 

Harvey, Thos. B., Thos. B. Harvey Lea. Co., 
Phila. 

Hebb, Geo. S., Hebb Lea. Co., Inc., Boston 

Hebb, Geo. S., Jr., Hebb Lea. Co., Inc., 
Boston 

Hegner, Geo. A., Howes Lea. Co., Boston 

Hempel, J. C., Jr., Eagle Ottawa Lea. Co., 
Grand Haven, Mich. 

Hermann, F., Jr.. Hermann Oak Lea. Co., 

St. Louis 

Heselton, C. L., Armour Lea. Co., Chicago 

Hickey, Wm. F., John R. Evans Co., Boston 

Hinson, W. J., Jr., Ashtabula Hide & Lea. 
Co., Ashtabula, O. 

Hopkins, A. F., Hess & Hopkins, Rockford, 
Til. 

Horween, Arnold, Horween Lea. Co., Chi- 
cago 

Howes, H. S., Jr., Howes Lea. Co., Ine., 
Boston 

Hubschman, Milton, E. Hubschman & 
Sons, Phila. 

Huch, Louis C., The Huch Lea. Co., Chi- 
cago 

Hunneman, W. C., Wm. Amer Co. 
Phila. 

Huvos, E. Irving Co., Boston 
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Jensen, R. L., Fred Rueping Lea. Co., Fond 
du Lac, Wise. 

Johnson, J. T., A. C. Lawrence Lea. Co., 
Boston 

Jones, Lawrence L., Willard Helburn, Ine., 
Peabody, Mass. 

Jordan, J. Griess-Pfleger Tng. Co., 
Waukegan, III. 


Kaltenbacker, J. C., Seton Lea. Co., 
Newark, N. J. 

Kaplan, Jos., Colonial Tng. Co., Boston 

Kaplan, Kivie, Colonial Tng. Co., Boston 

Karow, A. L, R. Neumann & Co., Hoboken, 

Katz, Sol, Superior Tng. Co., Chicago 

Keeler, Daniel W., Keeler Lea. Co., Inc., 
Boston 

Keirnan, T. S., Griess-Pfleger Tng. Co., 
Waukegan, Ill. 

Kelley, F. J., F. J. Kelley Lea. Co., Mil- 
waukee 

Kennedy, Frank, American Lea. Mfg. Co., 
Newark, N. J. 

Kevil, Gerard, International Shoe Co., St. 
Louis 

Kiernan, Nelson M., Harold J. Smith Lea. 
Corp., Gloversville, N. Y. 

Kimes, Carl, Pfister & Vogel Tng. Co., Mil- 
waukee 

Kirstein, Meyer, Irving Tng. Co., Boston 

Kitchell, F. R., A. C. Lawrence Lea. Co., 
Peabody, Mass. 

Kopp, Jas. S., Armour Lea. Co., N. Y. C. 


Kornreich, Max, R. Neumann & Co., Ho- 
boken, N. J. 

Krause, Gordon C., Wolverine Shoe & 
Corp., Rockford, Mich. 


Laties, Simon, Amdur Lea. Co., Boston 

Laub, Geo. A., Geo. Laub’s Sons, Buffalo 

Laub, Robt. B., Geo. Laub’s Sons, Buffalo 

Lawson, H. M., L. H. Hamel Lea., Haver- 
hill, Mass. 

Legallet, Paul, Jr., Legallet Tng. Co., San 
Fran., Cal. 

Lehn, Philip, Louis Lefkowitz & Bro., New 
Brunswick, N. J. 

Lemp, F. R., Armour Lea. Co., Chieago 

Lezin, Norman S., A. K. Salz Co., Santa 
Cruz, Calif. 

Lichtman, Cecil, J. Lichtman & Sons, 
Newark, N. J. 

Lizer, Chas. W., W. D. Byron & Sons, Ine., 
Williamsport, Md. 

Loewengart, Arthur, Loewengart & Co., 

Loewengart, M., Loewengart & Co., N. Y. C. 

Loewengart, Sol, lLoewengart & Co., 
AR 

Lotz, W. Robert, Albert Trostel & Sons, 
Milwaukee 

Loveday, E. D., Benz Kid Co., Lynn, Mass. 

Lutz, C. W., International Shoe Co., Alton, 


Ill. 
Lyons, Fred A., Barrett & Co., Newark, 
N. J. 


Lytle, Wm. A, 


Toronto, Ont. 


MacKenzie, R. J., Radel Lea. Mfg., Co. 
Newark, N. J. 

MeCarthy, Chas. T.. L. H. Hamel Lea. Co., 
Haverhill, Mass. 

MeCree, Donald, Lackawanna Lea. Co. 
Hackettstown, N. J. 

Melhenny, J. UL, Whitehall Lea. Co., 
Whitehall, Mich. 

MeKinley, Lee, International Shoe Co, 
St. Louis 


Malcolm, J. R., Armour Lea. Co., Chicago 


R. 


Clarke & 


Martin, Clarence, Chas, H. Stehling Co., 
Milwaukee 

Martin, Winslow Bros. & Smith, 
Boston 

Martin, Geo. J., Barrett & Co., Inc., Newark, 

Mealley, G. HL, The Ohio Lea. Co. N.Y. ©, 

Merchant, W. A. C. Lawrence Lea. Co., 
Boston 

Miller, Frank H., G. Levor & Co., Ine., 
Gloversville, N.Y. 

Miller, Robt. J., Chicago Tng. Co., Chieago 

Morris, Wendell A., Garden State Tng. Co., 
Pine Grove, Pa. 

Moses, Jas. G., Blanehard Bro. & Lane, 
Newark, N. J. 

Mueller, A. R., Northwestern Lea, Co., 
Boston 

Mullane, BE. W., J. Greenebaum Tng. Co., 
Chicago 

Myers, Russ, Drueding Bros. Co., Phila. 


THE STAMP OF 


VORTEXOL- 


SULPHONATED OILS and FATLIQUORS 
SUEDE SPRAYS — CROCK ELIMINATORS 
WATERPROOFING SPECIALTIES 


EASTERN INDUSTRIAL OIL PRODUCTS CO. 


SAUGUS, MASS. 


Export Agent: Wolff-International, Milwaukee, Wisconsin 


DEPENDABILITY 


120 WALL STREET 


CHILEWICH SONS CO. 
HIDES and SKINS 


Direct Connections in Principal Markets 


Cable Address: Chilesons 


NEW YORK 
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Nason, David V., J. Laskin & Sons Corp., 
Milwaukee 

Nectow, 8S. N., A. ©. Lawrence Lea. Co., 
Peabody, Mass. 

Nieley, J. F., 
Endicott, N. Y 

Newman, W. Thomas, Eagle-Ottawa Lea, 
(o., Grand Haven, Mich. 


Niblock, H. D.. 


Endicott-Johnson Corp. 


Armour Lea. Co., Chieago 


O'Kelley, Jimmy, Robt. Schalze Tannery, 
Chattanooga, Tenn. 


Ocstreioh, Paul A., 
Milwaukee 


Olson, John, Pfister & Vogel Tng. Co., 
Milwaukee 


Osgood, Charline, Kidskin Guild, C. 


Western Lea. Co., 


Palm, Jack, J. Laskin & Sons, Milwaukee 

Palmer, Stephen, A. C. Lawrence Lea. Co., 
Peabody, Mass. 

Pearson, M. C., Armour Lea. Co., Boston 

Peirce, Earl L., A. F. Gallun & Sons 
Corp., Milwaukee 

Pierson, 5S, A., Phster & Vogel Tng. Co., 
Milwaukee 

Pleatman, Ralph, B. D. Eisendrath Tng. 
Co., Racine, Wise, 

Plise, L. R., Gutmann & Co., Chicago 

Plotkin, Oscar, Midwest Tng. Co., So. Mil- 
waukee 

Pope, Ralph L., Jr., Northwestern Lea, Co., 
Boston 

Pruitt, R. E., Whitehall Lea. Co., Whitehall, 

Mich. 


Raddatz, C. S., Wisconsin Lea. Co., Mil- 
waukee 


Raddatz, P. 


waukee 


E., Wisconsin Lea. Co., Mil- 


Rand, Edgar E., International Shoe Co., 
St. Louis 


Rand, N. 


Louis 


H., International Shoe St. 


Rawson, Stanley F., The Ohio Lea. Co., 
Girard, Ohio 


Regal, Edw. P., 
Chicago 


American Tng. Co, 


Remis, H., Acme Lea. Co., Peabody, Mass. 

Reynolds, W. C., Eberle Tng. Co., West- 
field, Pa. 

Rice, Francis Y., American Hide & Lea. 
Co., Lowell, Mass. 

Richardson, F. D., S. B. Foot Tng. Co., 
Red Wing, Minn. 

Risteen, Donald E., Donnell & Mudge, Inc., 
Salem, Mass. 

Rogers, A. A., Proctor-Ellison Co., Boston 


Roth, H. E., 
Sidney, O. 


Jr, The Sidney Tng. Co., 


Rowan, John E., American Hide & Lea. 
Co., Lowell, Mass. 

Rueping, F. E., Fred Rueping Lea. Co., 
Fond du Lae, Wise. 

Rulison, Fred, F. Rulison & Sons, Ine., 
Johnstown, N. Y. 

Sawyer, H. G., Sawyer Tng. Co., Napa, 
Calif. 

Schroeder, Walter, Fred Rueping Lea. Co., 

Fond du Lac, Wise. 


Schubert, A., B. D. Eisendrath Tng. Co., 
Racine, Wise. 

Schumann, Wm. F., Jr., Hoffmann-Stafford 
Tng. Co., Chicago 

W. D., Blackhawk Tanners, Milwau- 
ve 

Seidel, Stephen E., Seidel-Thiele Tannery, 
Inc., Milwaukee 

Shepard, Horace L., Jr.. The Geo. A. 
Shepard & Sons Co., Bethel, Conn. 

Shotwell, E. C., 


Salem, Mass. 


Helburn Thompson Co., 


Silver, J., Eagle-Ottawa Lea. Co., Grand 
Haven, Mich. 


Simons, Laird H., Wm. Amer Co., Phila. 

Smith, Chas. E., Raser Tng. Co., Ashta- 
bula, O. 

Soesbe, Lee, Appalachian Tng. Co., Tul- 
lahoma, Tenn. 


Sokolsky, Leon, 
Gloversville, N. 


Eastmor Lea. Corp., 


Sokolsky, Sol, Eastmor Lea. Corp., Glovers- 
ville, N. Y 


Somers, H. F., A. C. 
Peabody, Mass. 

Stahnke, Paul, A. F. Gallun & Sons Corp., 
Milwaukee 

Stehling, Ralph, Chas. H. Stehling Co., 
Milwaukee 

Stern, D. L., Gutmann & Co., Chicago 

Stern, Robt., Gutmann & Co., Chicago 

Stern, Robt. W., Weil & Eisendrath Co., 
Chicago 

Strauss, Alex, Strauss Tng. Co., Peabody, 

Mass. 


Lawrence Lea. Co., 


THE AULSON TANNING MACHINERY CO. 


HIDE AND LEATHER WORKING MACHINERY 
TANNERY BRUSHES AND SUPPLIES 


FACTORIES 


WAUKEGAN, ILL. 


CORWIN STREET 


FOR ALL TYPES 
OF LEATHER 


SUEDE SPRAYS 


FOR DEVELOPING COLOR AND TO PREVENT CROCKING 


UNITED FINISH CO. 


MANUFACTURERS OF 


LACQUERS — LACQUER EMULSIONS — PLASTIC FINISHES 


In All Colors 


PIGMENT FINISHES 
FOR ALL PURPOSES 


PEABODY, MASS. 
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NICK BEUCHER, JR., Pres. : 

PACKING HOUSE BY-PRODUCTS CO. 
BROKERS 

100 N. LaSALLE ST. PACKER HIDES 
CHICAGO 4, ILL. K | P S K | N S 
CALFSKINS 
Prompt and Dependable Service always 

Since 1918 Specialists in 

DRY COLORS 

d 

LEATHER FINISHES * 
PRESTO COLOR COMPANY 

. BOX 2527, WEST ALLIS, WIS. 

Branch: 57 Grove Street, Salem, Mass. x 
SHELLAC 
for Better Leather Finishes | ' ae : 
EXTRA WHITE REFINED BLEACHED EQUIPMENT 
SHELLAC 


SPECIAL BONE DRY BLEACHED 


ROMER 
Lower Acid Number aiding quick solution 
and requiring less alkali thereby produc- uc. 


ing more durable, more waterproof and | nae 
higher gloss finishes. ‘27 WALNUT STREET © PEABODY, MASS 


ALSO COMPLETE LINE OF ORANGE SHELLAC 
Working Samples Cheerfully Submitted 
THE MANTROSE CORPORATION 


140 41ST STREET BROOKLYN 32, N. Y. 
Agents in Principal Cities 


representing 

SPECIAL EQUIPMENT CO. j 
CHAS. H. STEHLING CO. 

TRAUD MACHINE CO. 

FULTON COUNTY MACHINE CO. 


Ulled Basic Chemical Co. Harry Son, Ine. 
Toronto Canada | SPRACO-Spray Finishing Machines 
“Cube 4. Koger Chemical Co.. Ine. | MARLOW FLESHING PUMPS 
H. ©. Rows 
Burbank, California 
4. H. Hing © M. Walls 


ompany 
San Francisco, California 


November 6, 1954 LEATHER and SHOES 89 


| 
| 
i} 
| 
i] 
| 
| 
| 
| 
' 


Swedenborg, A. J.. Raser Tng. Co., Ashta- 
bula, O. 


Swedenborg, L. A., Raser Tng. Co., Ashta- 


B. N RITTER & co. bula, 0. 


Telander, Carl G., Armour Lea. Co., Wil- 


Tanners’ Representatives liamsport, Pa. 


Tewksbury, Theo. L., Northwestern Lea. 
Co., Boston 


Thiele, H. M., Thiele Tng. Co., Milwaukee 


Specializing in Thornton, Jas. M., Geo. Moser Lea. Co., 


New Albany, Ind. 


Tibbetts, Fred H., International Shoe Co., 


HIDES and SKINS St. Louis 


Vitkin, I. E., Barrett & Co., Newark, N. J. 
Vogel, Chas. P., Pfister & Vogel Tng. Co., 


Milwaukee 
Office: Warehouse: 
Dixie Terminal Bldg. 919-925 Summer St. Wodedal, Paul, Legallet Tng. Co., Mil- 
Phone: Parkway 1787-1788 Phone: Grandview 5484 Weger, E. E., General Shoe Corp., Nash- 


ville, Tenn. 


CINCINNATI, OHIO bay oe R. H., R. H. Weimann Co., Los 


Weinstein, FE. B., William Greiner Co., 
Chicago 


Weinstein, Jerome, William Greiner Co., 
Chicago 

Whiting, Lamar, Bona Allen, Inc., Buford, 
Ga. 

Whitmer, L. E., Middlesboro Tng. Co., 
Middlesboro, Ky. 

Wilder, Harold, Wilder & Co., Chicago 

Wilson, C. David, Fred Rueping Lea. Co., 
Fond du Lac, Wise. 

Winslow, Herbert H., Benz Kid Co., Lynn, 
Mass. 

Wollaeger, Thos. A., Oshkosh Tng. Co., 
Oshkosh, Wise. 


Yewer, Edw., Western Lea. Co., Milwaukee 


CORDORATION 


Milwaukee 1, Wisconsin 


FINNALINE 
KEPECO KEPOLAC 
FONDO EMULLO UNI-LAK 


(Reg. U. S. Pat. Office) 


Young, Richard, Richard Young Co., Wil- 
mington, Dela. 


Allied Trades 


Abrahams, Robt. R., David L. Abrahams 
& Son, Minneapolis 


Adler, Jos., Sig. Adler & Co., Chicago 


Aldrich, T. J., Jr., Marden-Wild Corp., 
Somerville, Mass. 


Ameer, John R., Footwear News, N.Y.C. 


Andresen, John, John Andresen & Co., Inc., 
N..¥. 


Established 1860 
Andresen, J. C., John Andresen & Co., Inc., 


JACOB STERN & SONS, Inc., N. Y. Argabrite, W. H., Jr., Special Equip. Co., 


Members Commodity Exchange, Inc. Inc., Park Ridge, Il. 
Armstrong, L. H., Diamond Alkali Co., 


Members Commodity Exchange Hide Clearing Association, Inc. Cleveland 
HIDES—CALFSKINS Achim, Mans Me Coy ne 
DOMESTIC — EXPORT— IMPORT Auken, Edw. The Tag. Mchy. 
100 Gold Street, New York 38, N. Y. 


10 High Street, Boston 10, Mass. 


Becking, Chas. F., The Jacobsen Publ. Co., 
Chicago 
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Beier, Wm. Z., Buffalo Extract & Supply 
Co., Buffalo 


Bloom, Stanley, Rockford Hide & Fur Co., 
Rockford, Il. 
M., 


Herman Hollander, Inc., 


Blumenthal, 


Braun, Robert, Harold Braun & Co., Mil- 


waukee 


Brown, Frank E., Jr., 
Roanoke, Va. 


Frank E. Brown Co., 


Brown, M. A., Dow Corning Corp., Mid- 
land, Mich. 

Buck, Lucien, Proctor & Schwartz, Ine., 
Phila. 

Butler, Jos. W., United Shoe Mach. Corp., 
Boston 


Carlson, A. B., Sr., Johnson & Carlson, 


Chicago 
Carlson, A. B., Jr., 
Chicago 


Johnson & Carlson, 


Cashman, Willard, Marden-Wild Corp., 


Somerville, Mass. 

Cavanaugh, J. M., International Products 
3. C, 

Chain, J. T., Diamond Alkali Co., Cleve- 
land 

Chapman, K., Booth & Co., Ine., Phila. 

Chilewich, A., Chilewich Sons & Co., 


Citronbaum, Jack, Luggage & Lea. Goods 
Mfrs. Inc., 


Clark, Douglas J. W.. Industrial Com- 


modity Corp., N. Y. €. 


Cort, John, Jr., Diamond Alkali Co., 
land 


Cleve- 


Crystal, Frank, Tanexco, Inc., Chicago 


Dahm, J. Earle, Inc., 


Hart & Harrington, 


Falls, 


Davis, 
Co., 


Dietrich, H. H., Howard Dietrich & Son, 
¥. 

Doyle, Russell P., American Cyanamid Co., 
Chicago 


Edmonds, F. A., 
Chicago 

Ellison, Clifford, 
Chicago 


American Cyanamid Co., 


Arthur C. Trask Co., 


o., Detroit 


Ellman, Irv, Michigan Hide 


Empting, R. E., Wallerstein Co., 


Farber, Geo., L. Farber Co., Worcester, 


Mass. 


Feeney, John W., Barkey Importing Co., 


Fielder, C. HL, 


kleming, Wm. J. Socony Vacuum Oil Co., 
Inc.. N. Y. C. 


Saxe Cutch Corp., N. Y. ¢ 


Frank, Max., Kaufmann Trading Corp., 

Frankle, Albert S., Anglo-American Hides 
Co, Ine, ¥. C. 


Freeman, John G., John C. Freeman Co., 


Milwaukee 


Galbraith, Norman, N. G. Galbraith Co.. 


Chicago 


November 6, 1954 


PACKER — COUNTRY HIDES 
HORSE HIDES — CALFSKINS 


SHEEP PELTS A SPECIALTY 


SIG ADLER & COMPANY 


1929 W. 43rd STREET 
CHICAGO 9, ILLINOIS 


CALAFENE 
. Binder and Filler 


For Superior Suedes 


e Easier buffing. 
e Shorter nap. 


e Permanently fixed in the fiber. 
Will not wash out. 


e Adds weight, bulk and strength. e Less crocking. 


Established 1900 


Apex Chemical Co., Inc. 


225 West 34th St., New York 1, 


EDMOND WEIL, Inc. 


Importers and Exporters of 


100 GOLD ST., NEW YORK, U. S. A. 


Branches or agents in Principal Markets 


Cable Address: ALPHONSE All Codes Used 
Paris Office—Boulevard des Italiens 15, Brazil Office—Caixa Postal 1042, Rio de Janeiro 
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TALLOW 
GREASE 


HIDES 
SKINS 


M. A. DELPH COMPANY 


517 W. Ray Street 


INDIANAPOLIS, INDIANA 
Telephone: MElrose 5-8561 


Teletype—I.P. 85 

Special and Regular Selections 
Packer and Country Hides and Skins 
Horsefronts Horsebutts Hogskins 


LEATHER FINISH CO., Inc. 


MANUFACTURERS OF ALL TYPES 
OF FINISHES FOR LEATHER 


812 EAST 43RD ST., BROOKLYN 10, N. Y. 
Telephone: Ulster 9.2800 


Better finishes through research 


RELIABLE DIRECT SOURCES THE WORLD OVER FOR 


VEGETABLE TANNING MATERIALS 


WATTLE EXTRACT WATTLE BARK MYRABOLAMS VALONIA 
MANGROVE BARK QUEBRACHO SUMAC 


U.S.A. agents "NCS Brand" South African Wattle Extract 
Sole agents "SENS Brand” Powdered Valonia Extract. 


THE OLSON SALES AGENCY 
IMPORT - EXPORT 


Cable Address 369 LEXINGTON AVE. 
“COROSAQGR’’ (NEAR GRAND CENTRAL TERMINAL) 


NEW YORK 17, NEW YORK 


LEATHER and SHOES 


Gerhardt, C. M., H. Elkan & Co., Boston 

Gibbons, Thos. P., Personal Management, 
Chicago 

Hauck, Howard, Armour & Co., Chicago 

Hemmerling, Klaus, National Aniline Div., 
Chicago 

Herzog, Herman S., Alfred Jacobshagen 
Co., Chicago 

Hodsdon, Geo. M., International Products 
Corp., N. Y. C. 

Hodges, J. C., J. C. Hodges & Co., Inc., 
Boston 

Hodges, Sam, J. C. Hodges & Co., Inc., 
Boston 

Holzworth, Ernest, Leather & Shoes, Chi- 
cago 

Hoover, Sam K., U.S. Dept. of Agriculture, 
Phila. 

Horn, Alex, Hadley Bros.-Uhl Co., Mil- 
waukee 

Huegel, Arthur J., Whittemore-Wright Co., 
Inc., Boston 


Jones, Kenneth J., B B Chemical Co., Cam- 
bridge, Mass. 


Kalter, Henry E., International Salt Co., 
Chicago 


Katzenberg, Wm. R., Jacob Stern & Sons, 
ise., C. 


Kerr, D. L., Albert Kerr Co., Ltd., Toronto, 
Ont. 


Knoernschild, E. H., Clinton Foods, Ine., 
Clinton, lowa 


Kostorlitz, Martin, Mine Safety Appl. Co., 
Pittsburgh 


Kremer, Dr. Seymour S., Leather Research 
Corp., Cincinnati 

Kuhn, Carl N., Wishner Weeks & Co., Bos- 
ton 

Levitan, A. H., Levitan & Co., San Fran- 
cisco 


Lewin, Sal M., & Co., Omaha Nebr. 


McKay, Neil S., American Hair & Felt Co., 
Chicago 


McKee, Donald H., Aulson Tng. Mehy. Co., 
Waukegan, III. 


Mackamin, Peter, Dietrich Hide Corp., Chi- 
cago 

Maguire, E. C., B B Chem. Co., Montreal. 
Que. 

Manley, Roscoe, Howard Dietrich & Son, 

Marland, Ira, Howard Dietrich & Son, Inc., 


Marx, Gerard E, M Aschheim Co, Ine, 


Merker, Al., M. Aschheim Co., N. Y. C. 
Miller, R., Armour & Co., Chicago 
Mindel, Irvin J., A. Mindel & Sons, Toledo 


Minnoch, J. T., National Hide Assn., Chi- 
cago 
Monnier, Leon E., Jr., Leon E. Monnier, 


Inc., Peabody, Mass. 


Moore, Tom F., Mutual Chem. Co. of Amer- 
Ge 


Moran, J. J.. The Leather Manufacturer, 
Morton, Martin S., Boston 
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Mosser, O. D., L. Webster & Co., 
cago 

Moynihan, Fred M., Shoe Trades Publ. Co., 
Boston 

Muckenhirn, Carl, Rohm & Haas Co., Chi- 


cago 


Neher, Maynard B., Battelle Development 
Corp., Columbus, O. 


Neylon, James T., Chicago Saling Corp., 
Chicago 


O'Malley, Jas. 
Passaic, N. J 


E., Jacques Wolf & Co., 


Parker, Michael, Dietrich Hide Corp., Chi- 
cago 

Paul, W. G., E. F. Drew & Co., Chicago 

Pfeil, Wm., Hart & Harrington, Ine., Chi- 
cago 

Phirman, Robt., Hadley Bros.-Uhl Co., 
Milwaukee 

Pike, Jack, L. H. Lincoln & Son, Ine., 
Coudersport, Pa. 

Porter, John H., B B Chemical Co., Cam- 
bridge, Mass. 


Posan, Warner, Kaufmann Trading Corp., 


R. D., Rohm & Haas Co., 


Purnell, Geo. Taylor, White Extracting 
Co. Camden, N. J. 


Prime, Chicago 


Reilly, Frank, Arthur C. Trask Co., Chi- 
cago 

Retzsch, Clinton, Nopeo Chem. Co., Har- 
rison, N. J 

Rey, Albert, Tannins Rey, Paris, France 

Riddle, Darrell, Wilson & Co., Chicago 

Ritter Ben., B. N. Ritter & Co., Cincinnati 

Ritter, Marvin A., B. N. Ritter & Co., Cin- 
cinnati 

Roberts, Ben, Barkey Importing Co., Ine., 


Roberts, Lester C., Lester Roberts Hide 
Co., Houston, Texas 


Robinson, John W., E. I. duPont de Ne- 
mours Co., Wilmington, Dela. 


Roll, Bernard, Atlas Refinery, Ine., New- 
ark, N. J 


Rose, D. E., D. E. Rose & Co., Cleveland 

Rossi, Wm. A., Leather & Shoes, Chicago 

Rossiter, Wm. T., Dow Corning Corp., Mid- 
land, Mich. 

Rousett, P., Progil, Paris, France 

Ruedebuch, R. A., United Shoe Meh. Corp., 
Boston 


Rumpf, Elmer J., Leather & Shoes, Chicago 


Sawtell, Edw. O., Wallerstein Co., Inc., 
te 


Schiller, B. A., Nopeo Chem. Co., Harri- 
son, N. J 

Schnitzer, J. G., U. S. Dept. of Commerce, 
Washington 

Schubbe, F. e , Mutual Chem. Co. of Amer- 
ica, N. Y. 

Schueler, 
fon 

Schwab, Louis, Weekly Bulletin, Boston 


R. Sehueler & Co., Bos- 
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JOHNSON CARLSON 


PADDLE 
WHEELS 
TANKS 
and 
VATS 


FLAT BELT 
and 
V-BELT 
DRIVEN 
DRUMS 
LEACHES 


MANUFACTURERS & DESIGNERS 


TANNERY EQUIPMENT 


848 EASTMAN ST. CHICAGO 272, ILL. 


EDGAR 


COLLOIDAL 


An American Product 


Colloidal Clay #2 is best suited for either Chrome or Vegetable — 
tannages; also in finishes as an extender for Titanium Dioxide 
and other pigments. It is readily absorbed because of its — 
fineness. Average particle size .55 microns. 


For technical details write to 
MINERALS & CHEMICALS 
OF AMERICA 
METUCHEN, N. J. 


Formerly Edgar Brothers Company 


THE MICHIGAN HIDE CO. 


SHIPPERS OF DETROIT PACKER 
HIDES — CALFSKINS 


Now Serving the Leather Industry 
From Our New Warehouse at 
2581 Beecher Ave., Detroit 16, Mich. 


IRV ELLMAN Phone: TASHMOO 5-8440 SY ELLMAN 


LEATHER and SHOES 
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HICKMAN ano CLARK 


Dealers and Brokers 


HIDES SKINS 


FT. WAYNE—INDIANA 


All shades of LEATHER FINISHES 


Our own manufacture 


Specialists in PIGMENT FINISHES 
All shades and black. Best pigments used. 


GLAZED FINISHES 


For High Lustre Colored Leather 
(Kid, Sheep, Calf and Side) 


JOSEPH O’BRIEN LEATHER FINISH CORP. 


Office: Little Falls, N. Y. 
Plants: Little Falls, N. Y. and Danvers, Mass. 


JULES STAR & COMPANY, INC. 


EST. 1909 
38 Park Row, New York City 


DOMESTIC and FOREIGN 


HIDES and SKINS 


NEW YORK 


Dependable Receiving and Selecting Service 


NEOSAPON CF 11 


The Powerful and Most Economical 
CATIONIC EMULSIFIER 


FIBER CHEMICAL CORPORATION 


P.O. BOX 218 MATAWAN, N. J. 
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Seott, L. C., American Hair & Felt Co., 
Chicago 


Seidel, Ben W., Ben W. Seidel & Co., 


Boston 

Sellet, Lucien, Jacques Wolf & Co., Clifton, 

Sidler, R. C., Socony-Vacuum Oil Co., Inc., 


Simmons, Howard B., American Dyewood 
Co., Chicago 


Simons, Paul, Simons Hide & Skin Corp., 
Boston 


Sleater, Kay, Leather & Shoes, Chicago 


Smith, Frank E., International Products 
Corp. N. Y..C. 


Star, Jules, Jules Star & Co., Inc., N. Y. C. 


Stecker, Ray G., Ray G. Stecker Co., Salem, 
Mass. 


Stein, Henry, Tanners Hides, Inc. of Texas, 
San Antonio, Tex. 


Stein, Junius, Tanners Hides, Inc. of Texas, 
San Antonio, Tex. 


Steinberg, H. J., Steinberg Bros., N. Y. C. 


Steinfeld, Henry B., Quaker City Hide, 
Phila. 


Stumpf, J. Herbert, Chemtan Co., Port 
Washington, N. Y. 

Taylor, Gordon, N. G. Galbraith Co., Chi- 
cago 


Teas, J. H., Teas Extract Co., Nashville, 
Tenn. 


Thayer, F. D., Jr., Tannin Extract Div., The 
Mead Corp., Lynchburg, Va. 


Trask, A. C., Arthur C. Trask Co., Chicago 

Trask, R. H., Arthur C. Trask Co., Chicago 

Turley, Dr. H. G., Rohm & Haas, Phila. 

Wachholtz, Walter, Arthur C. Trask Co., 
Chicago 


Webster, Geo. A. A. L. Webster & Co., 
Chicago 


Weiller, Jack, Jack Weiller & Co., Chicago 
Weiss, Fred, Ben W. Seidel & Co., Boston 


Wemple Geo., Mutual Chem. Co. of Amer- 


ica, N. 
Wenzel, Chas. J., Sands & Leckie, Boston 
West, Al, Detroit Hide Co., Detroit 
Windus, Wallace, Tanimex Corp., N. Y. C. 
Witt, M. N., Swift & Co., Chicago 


Wohlman, Irving, Wohlman & Sons, Inc., 
Detroit 


Wootan Chas. V., Industrial Commodity 
Comm. N. Y.C. 


Ziegler, Frank, Tan-American Corp., 


November 6, 1954 


A 
{ 
94 


Deaths 


C, Frederick Tarbox .. . 70, leather 
executive, died Oct. 28 in Massa- 
chusetts Memorial Hospital following 
a long illness, A veteran leather man 
and especially well-known around the 
New England shoe trade, Tarbox 
headed the Boston leather firm bearing 
his name for many years. A resident 
of Braintree, he was a member of the 
Braintree Board of Appeal and a 
former Braintree School Committee 
member. Active in trade affairs, he 
was a member of the Boston Boot and 
Shoe Club and the New England 
Shoe and Leather Association. He 
was also a member of the Delta Lodge 
of Masons, the Knights Templar and 
the Aleppo Temple. Surviving are 
his wife and two daughters, Mrs. 
Eleanor Blair and Mrs. Lillian Stan- 
ley. 


M. Louis Clayman . . . 67, shoe 
executive, died suddenly at his home in 
Lynn, Mass., on Oct. 31 after a heart 
attack. A veteran shoe manufac- 
turer, he was founder and treasurer 
of Lynn Moccasin and Shoe Corp. in 
Lynn where he had lived for the past 
§0 years. A native of Russia, he came 
to the U. S. at an early age and 
founded the moccasin firm some 13 
years ago. Active in community and 
religious affairs, he was a member of 
the Temple Beth El in Lynn, He 
leaves his wife, Froma F.; three sons, 
Harry, Arthur and George; and three 
sisters. 


Brand Names Day April 13 


National Brand Names Day cele- 
bration sponsored by Brand Names 
Foundation, Inec., is scheduled for 
April 13, 1955, at the Waldorf- 
Astoria Hotel in New York City. 

The Foundation will honor Amer- 
ica’s outstanding brand retailers by 
awarding its annual Brand Name 
Retailers-of-the-Year plaques and 
certificates to 125 merchants in 
twenty-five categories of retailing. 
Honors will be given at the dinner in 
the Grand Ballroom of the Waldorf- 
Astoria before an expected attend- 
ance of more than 1,700 leaders in 
manufacturing, advertising and dis- 
tribution. 

The Brand Names Day dinner will 
climax a three-day festival during 
which civic officials, brand manufac- 
turers, trade associations and media 
organizations will honor Brand Name 
Retailers-of-the-Year. 


November 6, 1954 


MUSKEGON HIDE & FUR CO. 


333 Lyman Building—Muskegon, Michigan 
P. O. Box 245 


Teletype: 
MUSK 564 


HIDES SKINS 


_ Member: Commodity Exchange, Inc. 


é 


Serving the Industry for over 41 Years 


LE LE 


= Wo Chemicals 


HIGH GRADE LEAT 


| ( 


TANASOL PW 
Syntan in beads, to use with NCO 
for bleaching chrome stock and in 
retanning chrome stock. In the dye 
bath for good level colors. 
FUNGIZYME BATES 
Pancreatic bating salts of standard, 
controlled quality. 
Bate A & AS—For 
and sole leather. 
Bate B & BS—For furniture leather, 
side leather and calf skins. 


Bate C & CS—For goat skins. 


3YNEKTAN 0-230 
A liquid synthetic tannage that 
equals the qualities of vegetable 
extracts. Replaces Sumac. Used 
as a retan on chrome stock. 
SYNEKTAN NPP 
For high grade whites and pastel 
colors; produces full plump leather. 
SYNEKTAN NCRP 
Specialty syntan, used in combina- 
tion with chrome tannage or in 
the dye bath for better grain. 
TANASOL NCO 


Syntan in beads, to use with ex- 
tracts in the tanning end retenning SULPHONATED OILS (Various Bases) 


operations. MONOPOLE OIL (For Finishing) 
EMULSIFIEFRS and DETERGENTS—For good degreasing. 


JACQUES WOLF co. 


sheep skins 


Samples and injorma- 
tion upon request. 


Carlstadt, N. J. 
Los Angeles, Calif. 


WOHLMAN & SONS, INC. 


Packer | 
HIDES—CALFSKINS —PELTS 


TASHMOO 2403 Beecher | 
58-0890 DETROIT 16, MICH. 
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Phones: 2-2448 
2-7696 
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ALFRED 


CALF 
KID 


CROUPONS 


JACOBSHAGEN 


COMPANY 


We solicit your inquiries for all types of 


HIDES AND SKINS 


and we appreciate your business 
Member of Commodity Exchange, Inc. 


SHOULDERS 


4419 S. ASHLAND AVE., CHICAGO 9, ILL. 
Cable Address “ALJAC"—Tel. Yards 7-4500 


Raw 


and Sulphonated 
COD — SPERM — CASTOR 
and NEATSFOOT OIL 


We are in a position to consider intelligently any 
special fatliquoring problem and make recommenda- 
tions of value. 


OTTOL OIL CO. 


455 Cortlandt St. 
Belleville 9, N. J. 


Wanted and For Sale 
Wanted to Buy 


ONE Reece Style A Clicker, Hand Trip 
Address L-18, 
c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Il. 


TANNERY 


For Sale or Lease 


MEDIUM SIZED TANNERY in Midwest 
for sale or lease. Presently equipped 
for vegetable tanning, but could easily 
be converted to chrome, Reason for 
selling: to settle estate. Only inter- 
ested parties need answer. 


Address L-13, 
c/o LEATHER and SHOES, 
300 W. Adams St., 
Chicago 6, Il. 


Floors of Bargains. 
CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 7, Mi. 


230-40 Biddle St. 


MINNER & COMPANY, INC. 


Hides, Skins, Sheep Pelts, 
Furs and Wool 


St. Louis 2, Mo. 


Jaul Gallagher 
Inc. 


“DEALERS IN 
DOMESTIC & FOREIGN 


Vickled Sheep 


PEABODY, MASS. 


TABER 
TANNERY 
PUMP S&S 


» ++ have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥, 


LEATHER and SHOES 


. 
Suftko Tool & Die Co. 
Mfr. patented glove turners. Fine Clicker 
Cutting dies. Carnauba blend liquid wax for 
shoe forms. Prime dressing oil for cutting 
blocks Discarded broken dies repaired like 
new. Try us for fine service. 
4053-55 W. Carroll Ave., 
Chicago 24, Ill. 


Blue Splits 
SHAVED AND LEVELED to your specifica- 
tions. Any weight and quality to your re- 
quirements 

Address M-1, 

c/o Leather and Shoes 
300 W. Adams 8t., 
Chicago 6, Til. 


Chrome Split Trimmings 
Wanted 


WANTED: Chrome Split Trimmings in large 
quantities, baled, for oversea. Lowest F.A.S 
offer to: ° 
M-6, 
c/o Leather and Shoes 
300 W. Adams 8t., 
Chicago 6, Hl 


Blue Splits Wanted 
BLUE SPLITS WANTED. Car or truckload 
quantities. Untrimmed or trimmed, Also Biue 
Shoulder Splits, etc. Steady user. 


Address M-3, 


c/o Leather and Shoes 
300 W. Adams 
Chicago 6, Ill. 
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BEEF HORSE HOG 
HIDES | HIDES SKINS 
— 
leather Remnants, and plenty of it. 
Sorted to specifications. Textiles of 
all kinds in full piece, remnants and 
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ADVERTISING 


insertion except in the ‘Situations 
column, where space costs $2.00 per inch 
per 


for each insertion. 


Minimam space aceepted: 1 inch. Copy 
must be in our hands not tiater than 
Monday morning for publication the 
issue of the following Saturday. 


publisher. 
THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicage 6 


Help Wanted 


Leather Finishes 


WANTED: Salesman of leather finishes to 
represent well established Mid-Western firm 
Must know the manufacture of finishes and 
be experiencd in selling them 


Address M-4, 


c/o Leather and Shoes 
300 W. Adams 8t., 
Chicago 6, Ill 


Salesman 


WELL ESTABLISHED manufacturer in the 
East is interested in securing the services of 
“a representative in the Middle West familiar 
with pigment and top finishes, resins, binders, 
lacquers and other specialties for the tanner’s 
use. Write in detail ocncerning age, experience 
and compensation desired. All replies will be 
held in strict confidence. Address M-2, c/o 
Leather and Shoes, 300 W. Adams 8t., Chicago 
6, Il. 


Buyer Wanted 


Man with good background to 
efficiently handle the purchasing of 
materials and supplies for large soft 
sole slipper manufacturer. 

Give full details in letter to attention 
of Charles Gollup. All replies will 
be considered confidential. 


S. GOLDBERG & CO., INC., 
20 East Broadway, 
Hackensack, N. J. 


LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GRISWOLD 


14 Franklin St. Salem, Mass. 
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Tanning Oils Salesman 


WANTED: Representative for well-known tan- 
ning oils firm. Give age and experience. Re- 
plies confidential 
\ddress M-5 
co Leather and Shoes 
300 W. Adams 8St., 
Chicago 6, Ill 


Safety Shoe Salesman 


WANTED: Safety Shoe Salesman for Chicago 
territory; experienced, well-known national 
manufacturer; salary and commission 


Address L-16, 
c/o Leather and Shoes 
300 W. Adams 8t., 
Chicago 6, Il. 


At Auction 


To The Highest Bidders 


Chemical Salesman 


to call on SHOR FACTORIES in Milwaukee and 
surrounding area Must know the trade and 
be well-versed in upper leather finishes, fillers 
sprays and edge finishes of all type Well 
known New England quality house, well-rated 
and highly-regarded in the trade, has excellent 
opening for the right man. Send full details tn 
complete confidence to Box Y-1, Leather and 
Shoes, 10 High St Boston 10. Masa Inter 


view in Milwaukee 


Situations Wanted 


. 
Superintendent 
Chief Chrome Tanner 
20 YEARS’ EXPERIENCE, and active member 
of the A.L.C.A Expert in side leather and 
play shoe production. Open for position 
Address M-7 
c/o Leather and Shoes 
300 W. Adama 8t., 
Chicago 6, Ill. 


: Tanning Machinery 

SURPASS LEATHER CO. 
9th & Westmoreland Streets Philadelphia, Pa. 
: WEDNESDAY, NOVEMBER 17th AT 10 A.M. 

on the Premises 


% Major Items in the Sale: Baker Layton 54” and 72” Fleshers, Baker 
% Layton Seasoning Machines, 6 Turner & Vaughn 12” Shaving 
% Machines, Turner 60’ Setting Out Machine, Curtin-Hebert and 
% Fulton County 48” and 52” Buffers. Turner 60’ Setting Out 
Machine, 3 Automatic 24” Shaving Turner Machines, Suede Brush- 
4 ing Machine, 40 Slocomb Staking Machines, 2 Proctor & Schwartz ’ 
% Dryers, 3 Pin Wheel Dryers, 3 Krausse & Bliss Presses, 100 Varied x 
% Drums, Unhairing Machines, Table Machines, Oiling Off Machines, x 
» Staking Machines, Glazing Machines, Shaper, Pipe Threaders, % 
x Gear Reducers; 20,000 Gallon Ice Water System, 500 Electric x 
4 Motors, Material Handling Equipment Such as Fork Lift Trucks, 8 


% Metal Bound Skids, Hydraulic Jack Lift Trucks, Box Trucks, Bale S 
Trucks, Etc. 


% The Surpass Leather Co. is completely discontinuing 
manufacturing operations in their Philadelphia ¢ 
% plant. We have been directed to sell all machinery : 
% and equipment at auction to the highest bidders. x 
4 

Ilustrated Circular upon application to 
‘ 

SAMUEL T. FREEMAN & CO., Auctioneers 
x 1808-10 CHESTNUT STREET, PHILADELPHIA 3, PA. \ 
N 80 Federal Street, Boston 10, Mass. 50 Church Street, New York 7, N.Y % 
‘, 
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Rates 
Space in this department for display ad- 
vertisements is $5.00 per inch for each 
Wanted"’ and ‘‘Special Neotices’’ and $1.00 — 
per inch for each insertion under ‘‘Situa- 
Advertisements with box sumbers are 
strictly confidential and no information ; 
concerning them wii! be disclosed by the 
| 
GEORGE H 
. 
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Coming Events 


Index to Advertisers 


Oct. 31-Nov. 3, 1954—-Michigan Annual 
Shoe Fair. Sponsored jointly by Michigan 
Shoe Hetailers Association and Michigan 
Shoe Travelers Club. Hotels Statler and 
Sheraton-Cadillac, Detroit. 


Nov. 14-17, Semi-annual Parker 
House Shoe Show. Sponsored jointly by 
Pasker House, Boston, and Boston Shoe 
Travelers Association. 


Nov, 28Dec. 2, 1954--Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa. 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Jan, iS, 1955—-Annual Banquet of New 
England Shoe Superintendents’ & Foremen’s 
Association, Hotel Statler, Boston. 


Jan, 16-19, 1955,-4lst Annual Mid 
Atlantic Shoe Show, sponsored by Mid- 
die Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa. 


Feb. 19-22, 1955—Factory Management 
Conference. Sponsored by National Shoe 
Manulacturers Association. Netherland 
Plaza Hotel, Cincinnati, O 


Feb, 27-March 2, 1955~-Allied Shoe Pro 
ducts and Style Exhibit for Fall and Winter 
1955, Hotel Belmont Plaza, New York City. 


March 1-2, 1955 -—- Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldort-Astoria Hotel, New York 
City. 


April 24-27, 1955--St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufactur- 
ers Association, Leading St. Louis hotels. 


May 22-25, 1955 Annual Convention, 
American Leather Chemists Association, 
New Ocean House, Swampscott, Mass, 


June 13-14, 1955--Annual Spring Meet- 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind. 


Aug. 28-31, 1955--Allied Shoe Products 
and Style Exhibit for Spring and Summer 
1956. Hotel Belmont Plaza, New York City. 


August 30-31, 1955--Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldor!-Astoria Hotel, New York 
City. 


Adler, Sig, & Co. 91 
Amalgamated Leather Co’s., Inc. 63 
American Cyanamid Co., Dyestuff Dept. 7 
American Extract Co. 58 and 74 
Andrews-Alderfer Co. 
Apex Chemical Co., Inc. 
Arkansas Co., Inc. 
Armour Leather Co. 
Atlas Refinery, Inc. 
Atlas Tack Corp. 
Aulson Tanning Machy. Co., The 


Back Cover 
63 
88 


B B Chemical Co. 9 
Barium Reduction Co. 31 
Barkey Importing Co., Inc. 75 
Beckwith Mfg. Co. 5 
Beucher, Nick, & Sons Co. 36 
Blackhawk Tanners 84 
Borne, Serymser Co. 

Boston Machine Works Co. 


Carley Mfg. Co. 

Carlstadt Leather Finishes Co., Inc. 
Chilewich Sons & Co. 

Comet Chem. Co., Inc. 
Curtin-Hebert Co., Inc. 


Delph, M. A., Co. 

Diamond Alkali Co. 

duPont, E. |, de Nemours & Co. (Inc.), 
Dyes & Chems. Div. 


tagle-Ottawa Leather Company 
Lastern Ind'l Oil Prods. Co. 


Fiber Chem. Corp. 

Freeman, Samuel T., & Co. 

Fromer, George, Co., Inc. 

Fulton County Mch. & Supply Co., Inc. 14 


96 
56 
65 


Gallagher, Paul, & Co., Inc. 

Garvamnes Ab Weibull 

Gebhardt, A. L., Co. 

General Chem. Div., Allied Chem. & Dye 


Corp. 

General Dyestuff Corp., Div. of General 
Aniline & Film Corp. 

Griswold, George H. 


Hadley Bros.-Uhl Company 
Hickman and Clark 
lHooker Electrochemical Co. 
Horween Leather Co. 


Independent Die and Supply Co. 
International Products Corp. 
International Ticket Co 


Jacobshagen, Alfred, Co. 
Johnson & Carlson 


Kenya Wattle Mfrs. Asso. 
Kepec Chemical Corp. 
Korn Leather Company 


Leatex Chemical Co. 
Legallet Tanning Co. 
Levitan & Co. 


Lichtman, J., & Sons 
Lincoln, L. H., & Son, inc. 
Los Angeles Tanning Co. 
Lynn Innersole Co. ... 


Mantrose Corp., The 

Marden-Wild Corp. 

Mead Corp., The 

Michigan Hide Co. 

Minerals & Chemicals Corp. of America 
Minner & Company, Inc. 

Muskegon Hide & Fur Co. 

Mutual Chemical Co. of America 


Newark Leather Finish Co. 
Nopco Chemical Co. 


O'Brien, Joseph, Leather Finish Corp. 
Olson Sales Agency, The 

Ormond Mfg. Co. 

Ottol Oil Co. 


Packing House By-Products Co. 
Pawling Rubber Corp. 

Presto Color Co. 

Procter & Schwartz, Inc. 


Quinn, K. J., & Co., Inc. 


R & A Leather Finish Co., Inc. 
Ritter, B. N., & Co. 

River Plate Corp., The 

Rohm & Haas Co. 

Ross, A. H., & Sons Co. 


Salem Oil & Grease Co. 

Sandinavian Oil Co., Inc. 

Schaetter Machine Co. 

Seton Leather Co. cs 

Sheridan, T. W. & C. B., Co. 

Socony-Vacuum Oil Co., Inc., Tanners’ 
iv. 

So. African Wattle Extract Mfrs. Asso. 

Special Equipment Co., Inc. 

Standard Dyewood Co., Inc. 

Star, Jules, & Co., Inc. 

Stehling, Chas. H., Co. 

Stern, Jacob, & Sons, Inc. 


Taber Pump Co. 
Tan-American Corp. 
Tanexco, Inc. 
Tanimex Corp. 
Tannade Co., The 
Trask, Arthur C., Co. 


32 and 
5 


United Finish Co. 
12, 61 and 81 


United Shoe Mchy. Corp. 
Vanderbilt, R. T., Co., Inc. 


Weil, Edmond, Inc. 
Western Supplies Co. . 
Whittemore-Wright Co., Inc. 
Winslow Bros. & Smith Co. 
Wohlman & Sons, Inc. 
Wolf, Jacques, & Co. . 


S. A. CARLOS CASADO LTDA. 


Oldest producers of 


PARAGUAYAN QUEBRACHO EXTRACT 


Brands “Carlos Casado”” — solid ordinary 


Sold exclusively in U. S., Canada, Mexico, Cuba, Central America through 


TAN-AMERICAN CORPORATION 


42 Broadway, New York 4, N. Y. 


water soluble 


LEATHER and SHOES 
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...and with NOPCOLENES that means 


surface lubrication with controlled penetration 


HE WHITE HORSES of the tradition-rich Vienna 

Riding School are world-famous. Their ability 

to execute intricate steps, and pose gracefully, 
thrills all who see them in action. Here is man utiliz- 
ing horse sense to get remarkable results. Here is dual 
action achieving balanced performance that’s tops. 


And, in the tanning industry, working with skins 
and hides, man is applying ‘‘horse sense’, too—by 
using dual action Nopcolene fatliquors to produce 
leather with just the surface feel, hand, stretch, break 
and stitch tear desired . . . leather that’s tops for its 
intended use. 

The secret of Nopcolenes’ success lies in their unique 
double action which provides superb surface lubrica- 
tion with carefully controlled penetration—a balanced 


performance that assures the kind of leather products 
that lead to greater profit and prestige for the tanner. 

If you’re not already using Nopcolenes, give them 
a trial. You'll find that they not only do a double- 
duty fatliquoring job, but offer other important ad- 
vantages. For example, many Nopcolenes are mois 
ture-free, others contain not more than 6 7% mois- 
ture. This means you save on freight, handling and 
storage. What’s more, Nopcolenes are readily soluble. 
We'll gladly send you full information. 


FREE! Thia book gives up-to-the- 
minute data about Nopeo'sa Nopeo- 
lene* fatliquors and formulas for 
various leathers, Write for a copy. 


*T.M. Reg. U.S. Pat. Off. 


NOPCO 


Chemical Company, Harrison, N. J. 


Branches: Boston « Chicago - Cedartown, Ga. + Richmond, Calif. 
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A COMPLETELY NEW AND REVOLUTIONARY 
PRODUCT TO SPEED UP EVERY WET OPERATION 
IN HANDLING HIDES AND SKINS 


S.. how it cuts down that all-important time factor 
and increases the effectiveness of soaking, fat removal, 
dye leveling, paste removal, wetting back blue splits, 
and many other operations requiring superior wetting 
and detergency . . . see for yourself how as little as 
1, of 1% in solution will do a better job! 

WRITE FOR GENEROUS SAMPLE TODAY of the 
new, high-efficiency, low-cost Atlas product, ATLASENE 
500... big news for big savings in every wetting 


operation! 
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